KIIT SCHOOL OF RURAL MANAGEMENT, KIIT DU, BHUBANESWAR
Minutes of the Tenth Meeting of Board of Studies held on 29 April 2020
The tenth Board of Studies (BoS) meeting of KSRM was held online on Wednesday, 29 April
2020 from 2.30 PM to 6.30 PM. The following members attended the meeting chaired by Prof.
Nishith Parida, Director and Chairman, Board of Studies, KSRM.
1.
2.
3.
4.
5.
6.
7.
8.

Prof.Nishith Parida, Director and Chairman, Board of Studies, KSRM
Prof. Saroj Mohapatra, Director, KSoM
Prof. Saswat Biswas, Professor, IRMA
Prof. Anita Basalingappa, Professor, MICA
Mr. Pranab Choudhury, Development Professional
Prof.Ganesha H.S., KSRM
Prof.Damodar Jena, KSRM
Prof. V.Venkatakrishnan, Dean and Convener, KSRM

The meeting started with the welcome address by Prof. Nishith Parida. He thanked all the
members for extending their support by going through the course outlines sent earlier though
email and participating in the online meeting as travel restrictions are there due to the outbreak of
Covid-19. He recalled that the meeting which was scheduled to be held on 21 March 2020 at the
campus was cancelled considering the safety requirements of all the members.
After the introductions of the external members, Prof. Nishith Parida highlighted the
commendable roles played by the Chief Minister of Odisha by declaring situation arising out of
COVID-19 as a disaster and taking all measures to address it. He also elaborated on the
immediate response of KIIT DU in closing the campus, facilitating the students to travel to their
homes safely and enabling work-from-home for faculty and staff much before lock down began
in the country. He further lauded the role of Founder of KIIT and KISS Dr. Achyuta Samanta in
extending a helping hand to various communities in coping with the disaster.
Prof. Nishith Parida elaborated on the status of the field segments of MBA (RM) and MBA
(ABM). He informed the Board that in compliance with the directives of the regulatory bodies
such as AICTE and UGC, the MBA (RM) 2019-21 batch students were reassigned secondary
data based research projects. They have successfully completed these research projects recently
and made presentations online last week.
With regard to the MBA (ABM) programme which was launched in this academic year, he made
the following observations and proposals. As per the curriculum design approved earlier by the
BoS and the Academic Council, the students were expected to undertake their summer internship
immediately on completion of the second semester. However, taking into consideration the
restrictions due to the existing Covid-19 outbreak and also the directives of the regulatory
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bodies, it is proposed to start the third semester immediately after the second semester
examinations instead of the summer internship. On completion of the third semester classroom
segment, these students will undertake the internship. Hence, it became necessary to convene
the meeting of Board of Studies online to seek its approval for these changes and also the course
outlines of the third and fourth semester courses of both MBA (RM) and MBA (ABM) in
addition to the course outline of one open elective on ‘Rural Development Planning’ to be
offered by the school for the BTech (Civil) students of the 7/8th Semester.
The members of the BoS appreciated the efforts taken by the University and the School. They
concurred with the proposal to prepone the class room segment of the third semester of
MBA (ABM) and shift the summer internship to the second half of the third semester.
Subsequently, the course outlines MBA (RM) and MBA (ABM) were presented by Prof
Damodar Jena and Prof HS Ganesha, respectively. Prof V Venkatakrishnan presented the course
outline of the upgraded open elective course of ‘Rural Development Planning’. The observations
and suggestions on these course outlines are as below.
A. Course outlines of MBA (Rural Management):
1. RM 6155-Policy and Programme Interventions for Rural Development: There is a need to
introduce the tools of policy implementation and evaluation. In addition to bringing in
practices of some companies, disaster preparedness policy and pandemic policy in the
context of COVID -19 have to be included. Also topics on policy and practice disconnect,
change of policy based on feedback and related aspects, supply chain disruption losses and
solutions due to COVID-19 related policies have to be included.
2. RM 6123-Management of Co-operatives & FPOs: Collaboration and competition
(Cooptition) between cooperatives and FPOs and Agri-tech companies and marketing by
Cooperatives and FPOs could be added to the course outline.
3. RM 6141-Project Management: The role of seasonality on projects needs to be included
while teaching the course.
4. RM 6111-Microfinance: Housing loans provided in slum areas even in the absence of
documents may also be covered in the course as part of the housing microfinance or as a
case.
5. RM 6161-Rural Marketing: Marketing communication, branding and digital avenues for
rural marketing communication may be included; short supply chain through direct farmerconsumer contact for niche products can also be covered
6. RM 6157-E-Business for Rural Enterprises: Inclusion of Go-Coop was appreciated
7. RM 6133-Operations Research: Cases from rural and agri-business context may be included
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8. RM 6177-Agri-input Marketing: Pricing by companies may be included.
9. RM 6146–Human Resource Development: The course has to be modified to focus on Human
Resources Management mainly and include one module exclusively Human Resource
Development. It can be renamed as Human Resources Management and Development.
10. RM 6153-ICTs for Development: In addition to Bhoomi, e-governance initiatives like Digital
India Land Records Modernization Programme, Bulekh land records portal in Odisha and
other successful experiences of land registration can be covered
11. RM 6142-Strategic Management: Role of National Agriculture Research Systems like ICRI
and collaboration with them by Agribusiness companies may be covered.
12. RM 6144-Legal Environment and Business Ethics: An exclusive module on women rights
related acts and women empowerment may be added. This can focus on equal remuneration,
inheritance rights particularly when discussing about the NRLM
13. RM 6151-CSR Management: SEBI guidelines related to CSR and related aspects and section
7 related with the operations part of the CSR may be included. Also, the case of District
Mineral Fund in case of Odisha can be covered as substantial funds are allocated to different
districts for undertaking similar activities.
14. RM 6158-Strategic Interventions in Development Organizations: Accountability and
governance aspects for NGOs have to be included
All other course outlines were approved by the Board of Studies without any modification.
B. Course outlines of MBA (Agribusiness Management):
1. RM 6425-Agri-Warehousing and Collateral Management: It was suggested that the course be
organized in modular form. A case on cold storage developed by farmers in Sikar, Rajasthan
which runs without electricity, made using insulation arterials. Challenges of financing
warehousing in case of the priority sector lending and adopting aggregator models similar to
OYO may be included.
2. RM 6473-Management of Food Processing Industries: A specific module on quality control
in FPIs was suggested.
3. RM 6472-International Trade in Agriculture: Consider including best practices from other
countries.
4. RM 6474-Agriculture Entrepreneurship Management: The spirit of entrepreneurship can be
traced back to farmers and hence enable students understand and appreciate this aspect in the
course.
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5. RM 6462-Human Resource Management: Performance management system including
motivation, metrics among other things, Factories Act, workspace health and safety aspects
have to be included in the course.
6. RM 6476-Climate Change and Agriculture: Climate justice, WHO and small farmers
narrative, rainfed cultivation and millet mission might be covered in the course
7. RM 6464-Yoga and Mental Health: Instead of general psychology, positive psychology can
be covered. The course should take a scientific approach to the subject.
8. RM 6466-Personality Development: A module on personal branding using social media can
be offered. Mentoring by different faculties may be practiced in offering the course.
All other course outlines were approved by the Board of Studies without any change. In case of
courses common to both the MBA (RM) and MBA (ABM), the suggestions made under the
MBA (RM) are applicable.
C. Open elective ‘Rural Development Planning’- BTech (Civil) students in 7/8th semester
Prof. V Venkatakrishnan presented the enriched open elective course planned to be offered
by the school to the BTech (Civil) students in 7/8th semester. This course, approved earlier
was having two credits. As per the general requirements of the open elective courses for the
technology students, it has been enriched to the level of a three credit course. The Board
suggested covering GIS in the participatory planning exercise also.
It was decided to share the minutes and modified course outlines and obtain the approval of the
members electronically considering the situation mentioned above. Prof Nishith Parida thanked
all the members for their participation in the online meeting and their suggestions. The meeting
ended at 6.30 PM.
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MBA (Rural Management)
Approved Curriculum Design (April 2019) & Proposed Course Outlines
The Academic Council has considered the new curriculum design for MBA (Rural Management)
in its meeting held in April 2019. The course outlines of the first and second semester courses
were also considered during this meeting. The 17 course outlines for the third and fourth
semester courses are presented below for consideration. Four of these are new courses. Six
courses have been upgraded from one credit to two credits and thus enriched. Two existing
courses were revised and updated based on the new developments and industry requirements.
The remaining five courses were updated with the course outcomes.
I.

Four new courses

The course outlines for the following four new courses have been prepared.
S No
1.
2.
3.
4.
II.

Course Title
Rural Marketing
Operations Research
Agri-Input Marketing
Procurement and Supply Chain
Management

Credits
2
2
2
2

Nature
Optional
Optional
Optional
Optional

Semester
Third
Third
Third
Fourth

Enriching and upgrading of six courses

The course outlines for the following six courses have been revised as they have been upgraded
from one credit to two credit courses.
S No
1
2
3
4
5
6
III.

Course Title
Policy and Programme Interventions for
Rural Development
E-Business for Rural Enterprises
ICTs for Development
Managing Agricultural Value Chain
CSR Management
Strategic Interventions in Development
Organizations

Credits
2

Nature
Compulsory

Semester
Third

2
2
2
2
2

Optional
Compulsory
Optional
Optional
Optional

Third
Fourth
Fourth
Fourth
Fourth

Revising and updating the existing two courses

Based on the recent developments and the requirement of the industry, course outlines of the
following courses have been updated.
S No
1
2

Course Title

Credits
2
2

Microfinance
Human Resource Management and
Development
1

Nature
Compulsory
Optional

Semester
Third
Fourth

IV.

Updating the courses with course outcomes for five existing courses

As required by the university, course outcomes have been added to the existing courses.
S No
1
2
3
4
5

Course Title
Management of Co-operatives & FPOs
Project Management
Legal Environment and Business Ethics
Strategic Management
International Trade in Agriculture

2

Credits
2
2
2
2
2

Nature
Compulsory
Compulsory
Compulsory
Compulsory
Optional

Semester
Third
Third
Fourth
Fourth
Fourth

MBA (Rural Management) Curriculum Design – Academic Council, April 2019
Module & Type
Compulsory
(Classroom) 18 credits

Field/Internship
Semester total
Compulsory
(Classroom)-20 credits =

Field/Internship
Semester total
Compulsory
(Classroom) 12 credits

Optionals ** (limited to
4.0 credits)

Field/Internship
Semester total
Compulsory
(Classroom) 12 credits

Title of the Course
Micro Economic Analysis-RM 5101
Accounting for Managers-RM 5111
Rural Production and Livelihoods-RM 5121
Quantitative Techniques-RM 5131
Rural Society and Polity – RM 5123
Development Research Methods – RM 5143
Managerial Analysis and Communication – RM 5141
Marketing Management – RM 5162
Development Perspectives – RM 5153
Action Research Segment (ARS) – RM 5183
Macro Economic Analysis-RM 5102
Finance for Managers – RM 5112
Marketing Research – RM 5164
Organizational Behavior – RM 5146
Management Information Systems – RM 5132
Strategic Marketing – RM 5166
Natural Resource Management and Climate Change – RM 5126
Case Study Research Segment (CSS) – RM 5184
Policy and Programme Interventions for Rural Development-RM 6155
Development Theory and Practice-RM 6152
Rural Finance and Commercial Banking-RM 6114
Management of Co-operatives & FPOs-RM 6123
Project Management-RM 6141
Agri-Business Management-RM 6171
Microfinance – RM 6111
Rural Marketing – RM 6161
Commodity Trading and Marketing – RM 6173
E-Business for Rural Enterprises – RM 6157
Operations Research – RM 6133
Agri-Input Marketing – RM 6177
Management Traineeship Segment (MTS) – RM 6182

Human Resource Development – RM 6146
ICTs for Development – RM 6153
Sustainable Development – RM 6154
Strategic Management – RM 6142
Legal Environment and Business Ethics – RM 6144
Innovation in Rural Development and Enterprises – RM 6124
CSR Management – RM 6151
International Trade in Agriculture – RM 6175
Optionals ** (limited to
Strategic Interventions in Development Organizations – RM 6158
4.0 credits)
Procurement and Supply Chain Management – RM 6134
Managing Agricultural Value Chains – RM 6118
Semester Total
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Credit*
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
8.0
26.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
8.0
22.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
12.0
28.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
16.0

MBA (RURAL MANAGEMENT) COURSE OUTLINES –
THIRD AND FOURTH SEMESTERS
THIRD SEMESTER
RM6155: Policy and Programme Interventions in Rural Development
Nature: Compulsory
Credit: 2.0
1. Objectives
 To build perspectives on policy making and implementation in the context of rural
development
 To discuss about the some important policies and programmes of rural development in
India
 To develop an understanding of the policy and programme evaluation
2. Outcomes
CO1- Ability to apply social science methods and policy analysis to practical problems of
government, communities, regions, and/or global issues.
CO2- Ability to evaluate the public policy and rural development programmes
CO3- Develop critical thinking about public policy issues
CO4-Ability to conduct professional analyses of social, political, and economic structures
and public policy and programmes
3. Contents
Module 1: Policy and Programmes: fundamentals
Various perspectives of policy design and processes; Policy as an instrument of Development.
Institutions of Policy and Administration – Planning Commission and NITI AYOG; Policy
making in India for Rural Development; Strategic Plan of Department of Rural Development;
Rural Development, strategic Issues and Reform options;
Module 2: Policy, Programme Formulation and Implementation in India
Evolution of Major Policies – historical perspective: Important Sectoral Policies – Farm & Farm
(Agricultural, Forest, Education, Health, Water, Environment, Land); Policy implementation
tools- Important Rural Development Programmes with emphasis on Current Programmes New
Agricultural Policies & programmes, Operation Flood, SSA, NRLM, MGNREGS- A critical
Review of Rural Development Programmes and contemporary policy issues. Disaster
preparedness Policy- Policy in the context of supply chain disruption losses – Policy in the
context pandemic and natural disaster
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Module 3: Policy and Programme Evaluation
Approaches to evaluation – positive and interpretive approaches; Policy analysis tools –Cost
benefit analysis, policy analysis matrix, Environment Impact Assessment, Social Impact
Assessment; Types of programme evaluation; Policy evaluation tools; Changing of policy based
on feedback and related aspect; Evaluation of Major Programmes with Illustrations; Framework
for Effective Monitoring and Evaluation including Impact evaluation ; Policy and practice
disconnect
4. Text Book
1. Sapru, R K (2015) Public Policy: Art and Craft of Policy Analysis, Second Edition, PHI
Learning, New Delhi
2. A set of reading materials including lecture notes, cases and scholarly papers will be
provided to the students.
5. References
1. Birkland Thomas (2016) An Introduction to the Policy Process, Routledge, New York
2. Maheshwari, Shriram (1985) Rural Development in India: A Public Policy Approach.
New Delhi: Sage Publications.
3. Weimer, David L. and Aidan R. Vining (2005) Policy Analysis: Concepts and Practice,
fourth Edition, Prentice Hall
6. Evaluation
The course will have the following evaluation components.
Assignment- 20
Quiz- 20
Mid semester exam- 20%
End semester exam-40%
Total
100%
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RM 6123: Management of Cooperatives & Farmer Producer Organizations
Nature: Compulsory
Credit-2.0 (2-0-0)
1. Background
Cooperatives and Farmer Producer Organizations (FPOs) are member owned, controlled and
governed collective organizations. In addition to working for the benefit of the members, they
also ensure transparent processes, effective quality control and also create value for the
organizations and the consumers. They play an important role in redistribution of wealth among
the larger populations compared to the private sector organizations owned and controlled by
individuals. Though the FPOs are of recent origin in India, they also enable small and marginal
farmers to come together for the collective benefit of the society.
2. Objectives: The course has the following objectives.
To understand the
 significance of cooperatives and FPOs
 contribution of different types of cooperatives and FPOs
 legal provisions governing the FPOs
 management systems adopted by FPOs (Human Resources, Finance, Production,
Marketing)
3. Outcomes
At the end of the course, the students will
CO1: understand concepts and purposes of cooperatives and FPOs
CO2: identify the critical factors for success of the cooperatives and FPOs
CO3: be able to facilitate formation of FPOs
CO4: comprehend the management processes of FPOs
CO5: be competent to manage the FPOs
4. Modules
The course will consist two sections. The first section will concentrate on the cooperatives and
their management. The second section is devoted for farmer producer organizations (FPOs) and
their management.
Module 1-Fundamentals of Cooperatives: Cooperative principles, cooperative management,
membership and governance, growth of cooperatives in India, performance of cooperatives,
competition from other organizations and challenges in sustainability of cooperative and
Cooperatives Acts in India.
Module 2-Types of Cooperatives: Credit Cooperatives, Production & Processing based
Cooperatives, Marketing Cooperatives, Consumer Cooperatives, Dairy Cooperatives and Tribal
Cooperatives
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Module 3-Cases on successful cooperatives:
AMUL, SEWA, MULKANOOR,
KUDUMBASHREE- understanding the evolution, structure, operations and establishment.
Module 4-Conceptual and Operational aspects of Farmer Producer Organizations: Need,
concept and features, statutory compliances, legal provisions and rules for establishing and
forming, share capital, registration, operational challenges – capacity building of members and
financing, cooptation and competition between FPOs and other organizations, policies for
promotion, financial and institutional support and roles of institutions like NABARD, ICMARD,
SFAC, BIRD and community organizations, schemes for FPOs, FPOs as Producer Companies
Module 5-Management systems of FPOs: Board of Directors and Management, specific and
shared responsibilities of BoD and CEO, human resources, project preparation and appraisal,
detailed project report of business activity, business plans, finances, loans and subsidy,
marketing and networking
Module 6-Cases on successful FPOs
5. Reading Materials
Compiled reading material of selected articles
6. References
Arundhati N and Chapke Shriprabhu (2013), Perspective of Co-operative Management, Sai Jyoti
Publication
Bankers Institute of Rural Development, Handbook on Farmer producer Organization
Government of India (2013), Policy and process guidelines for farmer producer organizations,
Dept. of Agriculture and Cooperation, Ministry of Agriculture, Government of India
Indian Institute of Banking and Finance (2017), Co-Operative Banking: Principles, Laws
Kamat G.S. (2015), New Dimensions of Cooperative Management, Himalaya Publishing,
Mumbai
Mascarenhas M, Karthikeyan K and Bhat R (2019), Capacity building of Board of Directors of
FPOs-A trainers’ guide, GIZ, Bonn
NABARD (2018), Farmer producers’ organizations (FPOs): status, issues & suggested policy
reforms (National Paper - PLP 2019-20), Mumbai
Sukhpal Singh and Tarunvir Singh (2014), Producer Companies in India: Organisation and
Performance. New Delhi: Allied Publishers
7. Evaluation
Quizzes and Class Participation-20%, Assignments, Projects and Presentations, 20%, MidSemester Examination-20% and End-Semester Examination-40%
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RM 6141 Project Management
Nature: Compulsory
Credits: 2 (2-0-0)
1. Background
The course is aimed to provide students with necessary exposure to the project management
issues, its relation with various functional disciplines that it receives support from and
understand the attributes of a successful project. Project proposals, feasibility studies of projects,
planning and implementation of a project are the highlights of the course. The course exposes the
students to various technical and software techniques like network techniques and MS Project.
2. Outcomes
After completing the course, the students should be able to –
i. Understand the concepts of projects, their classification and project management.
ii. Acquire the knowledge and skills of project identification.
iii. Gain the knowledge of demand analysis and learn some techniques of analysing
demand.
iv. Gain the knowledge of technical analysis.
v. Acquire knowledge and skills of project financial analysis
vi. Be able to prepare a feasibility report for a project including financial projections.
vii. Be able to prepare PERT and CPM networks for a project.
3. Contents
The course is being offered in four modules.
Module 1: Introduction: An overview of projects and project management, Projects –
Classification and Project life cycle.
Module 2: Projects: Feasibility: Generation and Screening of Project Ideas, Project Analysis:
Market and demand analysis, Technical analysis, Financial Estimates and Projections, Project
Selection using Investment Criteria, Project Analysis: Financial analysis, Economic Analysis and
Project Financing.
Module 3: Project Implementation and Review: Project implementation planning, networks PERT and CPM, resource estimation and allocation, project duration and project risk
management.
Module 4: Overall learning and feed back: Overall learning by Presentation of group
assignments by students, Course summary and feedback.
4. Text Book: Projects: Planning, Analysis, Selection, Financing, Implementation and Review;
Prasanna Chandra, CFM-TMH, 8th Edition.
5. Reference: PERT and CPM – Principles and Applications; L.S.Srinath, Affiliated East-West
Press Pvt. Ltd.
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6. Evaluation
Weights (%)

Components
Quizzes
Class Participation
Assignments and Projects
Mid-semester examination
End-semester examination

9

15
5
20
20
40

RM 6111 Microfinance
Nature: Optional
Credits: 2.0 (2-0-0)
1. Background
Microfinance has become a major development tool towards financial inclusion and poverty
reduction. Microfinance Institutions (MFIs) are representing diverse interests such as Not-forProfit Organizations, Philanthropists, Debt and Equity Investors, Private Capital and State since
microfinance has both development and market oriented models. There is a need to learn about
how the microfinance has benefited financially excluded sections of the society. Further, the
knowledge on challenges faced by the MFIs in terms of their products, services, competition,
governance, risks, funding and regulation are also critical for a potential microfinance manager.
2. Objectives




To orient students about different institutional forms of microfinance, their lending models,
outreach and the changing environment in which microfinance is operating.
To facilitate the students understand about various microfinance products in addition to credit
To enable the students comprehend the challenges faced by the MFIs in funding, risks,
regulation

3. Outcomes: On completion of the course, the students will be able to
CO1: Advise the clients about different loan products and services
CO2: Recommend various non-credit microfinance products to the clients
CO3: Identify the potential sources of funding of MFIs and mobilize the finance
CO4: Understand various risks of microfinance
CO5: Implement risk reducing measures
CO6: Follow the regulations of the microfinance sector
4. Modules:
Module 1-Microfinance Overview: Rationale, theoretical underpinnings of microfinance-trust
and social collateral, evolution of microfinance sector in India – initial period, change, growth
and crisis, consolidation and maturity, microfinance as a development tool and
commercialization of microfinance.
Module 2-Microfinance Lending Models: Individual versus group lending, group lending
models–Self Help Groups (SHGs) and Joint Liability Groups (JLGs), community and group
mobilization, group formation, group activities, individual lending models
Module 3-Microfinance Loan Products and related issues: Credit products - retail loans,
MSME loans, agri-loans, value chain financing, housing microfinance, micro loans, features of
different loan products, effective costs and pricing of credit products, interest rates and
computations, calculating effective interest rates, processes for disbursement of credit, credit
appraisal and recovery techniques, client and borrower appraisal, processing, disbursement,
delivery channels, collection and recovery.
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Module 4-Non-Credit Microfinance Products: Deposit products, micro-savings, microinsurance, remittances, micro-pension, provident fund and education; features, application
process and potential customers for these products, mobile financial services and mobile money
Module 5-Funding and Financing of MFIs: Fund raising, fund structure, commercial loan
agreements, banks and microfinance institutions-competition, cooperation and linkages, crowdfunding, private capital, debt and equity investors in MFIs, financial market for MFIs, foreign
capital investment in MFIs
Module 6-Risk Management in MFIs: Overview of risks, dimensions of risk-credit, financial
and operational risks, delinquencies, exposures, risk identification, mitigation and prevention of
risk, portfolio analysis, managing sustainable capital/cash flows, loan rescheduling and
refinancing, fraud and integrity management
Module 7-Governance, Regulation and Enablers of MFIs: RBI Guidelines-NBFC-MFI (RBI)
Directives 2016, licensing, self-regulating organizations-SaDhan and MFIN, code of conduct for
the microfinance industry, credit bureaus, internet, biometrics, Personal Digital Assistants, other
technology solutions for distributing MFI Products; branchless banking, microfinance and
mobile banking
5. Text book:
Mishra PK (2019), Microfinance Management, Cengage, Delhi. ISBN 978-93-5350-161-7
6. Reference Books:
Ledgerwood, J, Earne J and Nelson C (2013), (Eds), The New Microfinance Handbook, A
Financial Market System Perspective, The World Bank
Misra A and Tankha A (2018), Inclusive Finance India Report 2018, Access Assist, New Delhi
National Bank for Agriculture and Rural Development (NABARD) (2019), Status of
Microfinance in India, 2018-19, Micro Credit Innovations Department, Mumbai
7. Evaluation
Weights (%)

Components
Quizzes
Class Participation
Assignments
Mid-semester examination
End-semester examination
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15
5
20
20
40

RM6161- Rural Marketing
Nature: Optional
Credits: 2
1. Objectives




To provide an overview of rural markets and emerging perspective of rural marketing.
To understand emerging managerial initiatives and relevant frameworks in rural
marketing.
To share the experiences of institutions engaged in rural marketing as case studies.

2. Outcomes





Understand the various aspects of rural marketing and develop an insight into rural
marketing regarding different concepts and basic practices in this area.
Understand the challenges and opportunities in the field of rural marketing for the
budding managers and also expose the students to the rural marketing environment and
the emerging challenges in the globalization of the economies.
To acquaint the students with the appropriate concepts and techniques in the area of rural
marketing.
Apply adaptations to the rural marketing mix to meet the needs of rural consumers.

3. Contents
Rural Marketing in Development Paradigm- Intra-Rural Economy, Rural-Urban &UrbanRural Interface
Managerial Frameworks: Product Adaptation- New product introduction & innovation,
menace of counterfeit products, Frugal innovation, Co-creation : Reconfiguring DistributionChallenges of distribution in rural areas, syndicated distribution, Haat, Rural Retailing, Rural
retail outlets, Role of technology in rural market coverage, multi-channel distribution;
Communication and promotion- Media vehicles, Unconventional Media, use of digital
communication models, Melas, IMC, BTL promotion; Affordable pricing- Small units, Single
use packs, Meeting price-performance expectation; Segmentation, Targeting, Positioning and
Differentiation- Customer oriented marketing strategy
Examining Rural Consumers- Rural consumer behaviour, Cultural, Social, Personal and
Psychological aspects, rural women and youth, Rural Opinion leaders; Rural Market ResearchChallenges, Need to adopt more participatory approaches
Strategic Issues and New opportunities-Inclusive marketing, Entrepreneurial marketing, 3P
Rural services marketing- Delivery of essential services, Last mile service delivery
Framework; Ethical issues in rural marketing- Need for adopting holistic and sustainable
approach, Developmental paradigm.
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Future of Rural Marketing - Emerging opportunities, increasing penetration of various
products, increasing aspirations and purchasing power
4. Pedagogy
Lecture, case analysis, class discussion and exercise will be followed as pedagogy to teach the
subject.
5. Evaluation
Components
Quizzes
Assignments and Projects
Mid-semester examination
End-semester examination

Weights (%)
20
20
20
40

6. Text Books
Materials compiled from various sources
7. References



Velayudhan Sanal Kumar (2008) Rural Marketing: Targeting the Non Urban Consumer,
Sage Publication
Kashyap Pradeep et al (2008) The Rural Marketing Book, Prentice Hall, Bizantra
Publications
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RM 6157–E-Business for Rural Enterprises
Nature: Optional
Credit-2.0 (2-0-0)
1. Background
E-Business has become pervasive in different parts of the world. Many sub-sectors of the
economy are now covered by the e-business leading to substantial changes in ways and methods
which the businesses operate. New opportunities are emerging for the existing offline
businesses. Many ventures having pure online business have also been launched in recent past
churning the businesses across the world. Emergence of social media and ubiquitous nature of
smart mobile phones have also thrown up hitherto unexplored avenues for businesses
encompassing micro, small and medium enterprises.
2. Objectives
1. To learn the growth of the e-Business in the global level in general and particularly
the Indian context, e-Business models, emerging forms of e-Business – mobile
commerce and social commerce
2. To identify technologies required for the e-Business and plan online business
3. To comprehend the processes and requirements of e-Business organizations related to
payments, security, legal and ethical aspects
4. To understand the scope of e-Business in rural sector and plan strategies to launch it
in the rural areas
3. Outcomes: On completing the course, the students will
CO1: Have an understanding about the e-Business models and emerging opportunities
CO2: Be knowledgeable on the technological requirements of e-Business
CO3: Understand and identify various supporting systems needed for e-Business
CO4: Be able to differentiate the social, ethical and legal requirements of e-Business
CO5: Design and manage e-Business
4. Contents:
Module 1-Introduction to e-Business: Definition, e-Commerce and e-Business, growth of
e-Business and models of e-Business, e-Business infrastructure, social media & e-Business
and mobile commerce
Module 2-Tools and enablers for e-Business: Developing websites, hosting services,
documents, licensing, secure electronic payment systems, encryption, digital signatures,
mobile networks, search engines, certifying authorities, e-commerce policy and government
Module 3-Management of e-Business: Customer relationship management, electronic
procurement/supply chain management, risks and security for e-Business, electronic
collaboration, legal, taxation and ethical issues
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Module 4-e-Business in the Rural Sector: Opportunities and obstacles for e-Business in the
rural sector in India, infrastructure and policy supports needed for e-Business growth in rural
sector
Module 5-Cases of e-Business in the Rural Sector: India AgroNet, GoCoop, e-Choupal,
Ferns and Petals (FNP), Tea e-Auction, Cottage Emporium (Central Cottage Industries
Corporation of India), HHEC online store (Handicrafts and Handlooms Export Corporation),
Sai Handicrafts (Facebook and LinkedIn) and many more
5. Text Book
Joseph, P T (2019), E-Commerce: An Indian Perspective, PHI Learning Private Limited,
New Delhi, ISBN 978-93-89347-27-2 (Twenty-third Printing-Sixth Edition)
6. References
Bijlani J and Singh S (2015), eCommerce in India, Accelerating Growth, PwC India
Confederation of Indian Industry (2016), e-Commerce in India, A Game Changer for the
Economy, New Delhi
Nishith Desai Associates (2015), E-Commerce in India, Legal, Tax and Regulatory Analysis,
Mumbai
Schneider G (2016), E-Business, 10th Edition, Cengage Learning, New Delhi
UNCTAD (2015), Information Economy Report 2015: Unlocking the Potential for Ecommerce for Developing Countries, United Nations Publication New York and Geneva
7. Evaluation
Components
Quizzes and Class Participation
Assignments, Projects and Presentations
Mid-Semester examination
End-Semester examination
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Weights (%)
20
20
20
40

RM6133-Operations Research
Nature: Optional
Credits: 2 (2-0-0)
1. Background
During the managerial career of every management graduate, there come times when they will
be faced with the problem of optimising something under various resource and other constraints.
Such problems may appear in different functional areas like production, operations, marketing,
finance or even HR. Formulating and solving such problems require the knowledge and skills of
operations research. Similarly, all managers will be required to make decisions under uncertainty
in real life managerial situations. Students, equipped with the basic understanding of probability
during their first semester, would be eager to use that knowledge in decision making under
uncertainty. Imparting the knowledge and skills of decision making under uncertainty is another
part of operations research. Hence, this course is being offered to impart the knowledge and
skills of operations research.
2. Objectives
1. To equip the students with various Operations Research concepts and techniques for decision
making under many alternatives and uncertainty.
2. To impart the skills of model formulation and using computer packages to solve the problems.
3. To impart the concept and knowledge of constrained optimisation.
3. Outcomes: The students after completion of the course are expected to –
CO1: Have the knowledge of OR
CO2: Be able to model / formulate LP / OR problems and solve using spreadsheet
applications.
CO3: Understand and use Simple method.
CO4: Be able to do sensitivity analysis and interpret the results.
CO5: Be able to prepare decision trees and their applications in managerial life.
4. Contents: The course is being offered in 4 modules as detailed below.
Module 1: Introduction: Origins of OR, nature of OR, Impact of OR. Overview of the OR
modeling approach, different models under OR, formulating a mathematical model, solving the
model, testing the model and its implementation
Module 2: Linear Programming (LP): The LP model and its assumptions, formulation and
solving using graphical method and spreadsheets. The Simplex method, the concepts of duality
and sensitivity analysis and interpretations of LP solutions. LP applications in production,
marketing, finance and Operations management.
Module 3: Other OR Models: Distribution and network models like transportation and
assignment problems. Advanced optimization applications like revenue management, portfolio
models, inventory models and game theory
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Module 4: Decision Analysis: Decision making with and without experimentation, decision
trees, sensitivity analysis on decision trees, spreadsheet applications.
5. Text Book: Hamdy A. Taha (2007), Operations Research an introduction, Eighth edition and
later, Prentice Hall of India Pvt. Ltd. New Delhi.
6. References
1. F.S.Hillier and G.J.Lieberman (2005), Introduction to Operations Research, Concepts and
Cases, 8th edition and later, Tata Mcgraw Hill Publishing Company Ltd., New Delhi.
2. Anderson, Sweeny, Williams, Camm and Martin (2013), Quantitative Methods for
Business, 12th edition and later, Cengage Learning India Pvt. Ltd., India.
7.Evaluation
Components
Quizzes
Assignments
Mid-Semester examination
End- Semester examination

Weights (%)
20
20
20
40
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RM 6177-Agri Input Marketing
Nature: Optional
Credits: 2.0
1. Objectives
The objective of the course is to provide an overview and in-depth understanding of the
agriculture input market environment and understand application of different marketing concepts
in context of majorly marketed agricultural inputs in India. This course will impart a foundation
of professional marketing skills & knowledge important for success in the marketing of
agricultural inputs.
2. Outcomes






CO1: Understanding the Rural and Agri Input Marketing Environment
CO2: Understanding the farmer buying behaviour
CO3: To understand the STP process in the Agri Input Marketing
CO4: To Understand the Marketing Mix strategies for the Agri Input Market
CO5: Sectoral analysis and understanding of the Domestic and global Seeds,
Agrochemicals, Fertilisers and Agri Machinery markets.

3. Outline
Agriculture Input Marketing Environment
Classification of Agricultural Inputs
Characteristics of Demand for Inputs
Market Mix for Agriculture Inputs vis-à-vis consumer and industrial goods
Framework for Marketing Environment
Rural Environment and Agri-business Consumer
Understanding Farmer Buying Behaviour
Understanding Agri Inputs - Seeds, Pesticides, Fertilisers and Implements
Understanding the input, Indian market overview , Consumption patterns, Seed
Replacement rate, Seed Act, Fertilizer policy in India, Pesticide regulation, Evolution
of Indian Agriculture machinery, Custom hiring
Market Segmentation
Basis of market segmentation
Process of market segmentation
Channel Selection
Functions of the channel
Different channel distribution systems
Marketing Planning
Marketing Strategy – Product Life Cycle Management
Communication strategy for Marketing of Agriculture Inputs
Communication objectives, Marketing Communication Tools, Media Plan,
Challenges
Pricing strategies and challenges
Use of Information Technology in Agriculture Input Marketing
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Govt policies and interventions in agri input marketing
4. Textbook and Pedagogy
Lecture, case analysis, class discussion and exercise will be followed as pedagogy to teach the
subject.
The textbook for this course is Agri-input Marketing in India, by Pingali Venugopal, Ram
Kaundinya
5. Evaluation
Components
Quizzes
Assignments and Projects
Mid-Semester examination
End-Semester examination

Weights (%)
20
20
20
40
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IV SEMESTER
RM 6146-Human Resource Management and Development
Nature: Compulsory
Credit-2.0 (2-0-0)
1. Introduction
Human Resource Management is a central function of an organization that encompasses
procurement, development and maintenance of a qualified, motivated, and productive workforce.
The effective performance of these functions requires understanding and skill in planning, job
analysis, procurement, development, performance appraisal, compensation, and benefits. Every
student may not become a Human Resource Professional, however, every manager irrespective
of specialization has to supervise people, handle people-related issues, and play a role in carrying
out the HR policies and practices of the organization. This course will help students to develop
an understanding of human resource management and development that can be applied in a wide
range of organizations.
2. Outcomes
At the end of the course the students will be able to:
CO1: Understand the importance of human resource management as a central management
function and a field of study.
CO2: Know the concepts and practices of getting human resources through planning, recruitment
and selection.
CO3: Aware of the concepts, techniques and practices of human resource development
CO4: Know how to maintain a motivated and productive workforce.
CO5: Able to assess the adequacy and effectiveness of HRD programmes in their organizations.
CO6: Apply the principles and techniques of human resource management & development to
identify and address personnel issues in the organization.
3. Contents
Module 1: Introduction to Human Resource Management; Functions and Objectives; Integrating
HR strategy with organizational strategy; Ethical issues in HRM
Module 2: Human Resource Planning; Job Analysis and Design; Recruitment and Selection of
Human Resources; Appraising and Managing performance; Managing Compensation and
Benefits, Employee Discipline, Workplace Safety and Health
Module 3: Human Resource Development Functions, Employee Behaviour and Employee
influences, Learning and HRD, Assessment of HRD needs, Designing effective HRD
Programme, Implementation of HRD programme, Evaluation of HRD programme
Module 4: Employee Socialization and Orientation, Skills and Technical training, Coaching,
Mentoring, Employee counseling and Wellness services, Career Development and Management,
Management Development, Organization Development and Change, Knowledge Management
and Learning Organizations, Competency Mapping, Intellectual Capital Management
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4. Evaluation
Class Participation and Activities (Class Discussion / Quiz / Presentation / Assignment): 40%,
Mid-Semester: 20%
End-Semester: 40%
5. Reference Books:
Human Resource Management, Tata McGraw Hill Publication by Ashwathapa K.
Essentials of Human Resource Management and Industrial Relations, Himalaya Publication by
Subba Rao P.
Human Resource Development, Cengage Publication by DeSimone R.L. and Werner, J.M.
Human Resource Development, Oxford University Press by Haldar U.K.
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RM 6153-ICTs for Development
Nature: Compulsory
Credit: 2.0 (2-0-0)
1. Background
Information and Communication Technologies (ICTs) have become an essential part of any
organization or individual. The explosion of the technologies particularly the internet and
mobile communication technologies have brought in new benefits as well as challenges which
were not faced previously. Though the gaps between the developed and developing parts of the
world are narrowing down due to these new technologies, certain new inequalities are also
emerging. There is a need to learn about how the ICTs are impacting the different sub-sectors
and the people.
2. Objectives
1. To acquaint the development practitioners and governance specialists with the theoretical
foundations on ICTs for Development
2. To delineate the frameworks related to the roles of ICTs in the process of socio-economic
development
3. To understand how the ICTs have been used in agriculture and non-farm sector
4. To enable assessing, planning, developing, implementing and managing the ICT4D
initiatives in the rural development and governance realms
3. Outcomes: On completion of the course, the students will
CO1: Comprehend the growth and spread of ICTs
CO2: Understand how certain ICTs exacerbate the existing divides
CO3: Be knowledgeable on how ICTs have been beneficial
CO4: Be able to assess the extent of benefits and challenges of any ICT intervention
CO5: Plan, develop, implement and manage different ICT applications in various sub-sectors
4. Contents
MODULE 1: THEORETICAL BASIS (4 sessions)
–
–
–
–
–

Meaning of ICT4D, development and information age
Evolution of ICT4D-critical analysis
ICT infrastructure, digital inclusion and digital divide
Mobiles and mobile applications for development
Electronic waste, privacy and security issues

MODULE 2: ICT4Ag APPLICATIONS-Cases in agriculture and allied sectors) (7 sessions)
– ICT in agriculture land title registration (Bhoomi, Digital India Land Records
Modernization Programme, Bulekh land records portal in Odisha, etc)
– ICT in agriculture extension
– ICT in smart irrigation
– ICT in animal husbandry and dairying
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– ICT in food supply chain
– ICT in agricultural marketing (e-NAM etc)
– ICT in natural resources management
MODULE 3: ICT4D APPLICATIONS – Cases in non-farm sector (7 sessions)
–
–
–
–
–
–
–

ICT in education
ICT in health
ICT in financial inclusion
ICT in food security (Public Distribution System)
ICT in disaster management
ICT in transportation
ICT in business (e-business)

MODULE 4: E-GOVERNANCE CONCEPTS AND APPLICATIONS (6 sessions)
-

E-Governance – conceptual framework and stages
NeGP and e-Governance infrastructure, common service centres
Digital India
Electronic procurement
Social media in governance
e-Local governance and rural development schemes
Mobile-Governance in Kerala and Gujarat

5. Reference books:
1. Bhatnagar S (2009), "Unlocking E-Government Potential", Concepts, Cases and Practical
Insights, Sage Publications, New Delhi
2. Elder L, Emdon H, Fuchs R and Petrazzini B (eds) (2013), Connecting ICTs to
Development, The IDRC Experience, London and New York, Anthem Press
3. Heeks, Richard (2018), Information and Communication Technology for Development
(ICT4D), Routledge, London and New York
4. Prabhu CSR (2012), “E-Governance: Concepts and Case Studies”, Prentice Hall India
5. Unwin T (2017), Reclaiming Information and Communication Technologies for
Development, Oxford University Press
6. Evaluation
Components
Quizzes and Class Participation
Assignments, Projects and Presentations
Mid-Semester examination
End-Semester examination
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Weights (%)
20
20
20
40

RM 6142 - Strategic Management
Nature: Compulsory
Credit: 2.0
1. Objective
Strategic management is concerned with the management of direction and scope of activities in
an organization over medium to long term. Direction setting for the organization is done keeping
in mind the external, internal and the strategic intent of the focal organization. The course will
enable the students in applying the functional area skills acquired from various courses while
handling strategic management issues.
2. Outcomes
CO1- Understanding the concept of corporate and business strategy
CO2- Learn business and industry analysis, strategy formulation, strategy choice, and
strategy implementation
CO3- Develop and prepare organizational strategies that will be effective for the current
business environment
CO4- Devise strategic approaches to managing a business successfully in the context of
special focus on strategic imperatives from a rural and BOP customer segment perspective
3. Contents
The following topics will be covered in the course, tentatively in three modules.
Module 1: Introducing to Strategy (10 sessions)
Definition; Policy, Strategy & Tactics; Strategy Window; Benefits & Limitations of SM; SM
Process; Vision & Mission – Design, Case Examples; Corporate Objectives & Goals; Strategic
Intent (Chapter 4); External Assessment – PESTEL; Scanning of Environment; Environment
Forecasting; ETOP; SWOT ; Internal Assessment – Competence; Resource; Value Chain; Cost;
IFEM;
Module 2: Strategy Analysis & Alternatives (10 sessions)
Stability Strategies – DPM & BCG – Implications & Limitations; Porters Generic Strategies;
Strategies for Leaders, Challengers, Followers, Response, Simulation; Corporate Parenting ;
Managing Change – Divestment, Liquidation, Turnaround, Radical Change; Strategic Change
under Uncertainty; Expansion Strategies – Ansoff Matrix; Diversification – Alliance, JV,
Takeover, Merger; Integration; High Growth & Hostile Markets ; Collaboration of Agribusiness
companies with agriculture research institutes like ICAR.
Module 3: Competitive Analysis (4 sessions)
Industry Types & Structure; Competitor Analysis – Competitor Identification; Models of
Competition; Competitive Advantage Analysis
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4. Text Book
1. Strategic Management, Analysis, Implementation & Control – A Nag, Latest Edition,
Vikas Publishing House, New Delhi
2. Readings from research articles shall be shared from time to time
5. Other Readings




Strategic Management – Pearce, Robinson, Mittal, 12th Edition, Mc Graw Hill
Exploring Corporate Strategy - Gerry Johnson & Kevan Scholes
Economics of Strategy - David Besanko, David Dranove, Mark Shanley & Scott Schaefer

6. Evaluation






Class Participation 10
Mid semester exam 20
Case Analysis 15
Presentation 15
End semester exam 40
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RM 6144 - Legal Environment & Business Ethics
Nature:
Credits:

Compulsory
Two

1. Outcome
The followings are the important outcomes expected form the course Legal Environment and
Business Ethics:
1. To provide students with an overview of the legal and the ethical issues in development
sector and business management.
2. It seeks to equip students with basic skills to understand standard context, and
constitutional provisions in which development effort is situated
3. To enable the students to comprehend the commercial laws and legal procedure
2. Contents
The course is offered in modules as follows:
Module 1: Contextualizing Law in Society (3 sessions) – understanding hierarchy of courts &
case laws, other non-judicial statutory authorities; distinction in Civil Law and Criminal Law,
Distinction in Bill and Act & promulgation/notification, ordinance, Legal concepts, Learning to
read an Act & Rules using Right to Information Act, 2005
Module 2: Module Understanding Rights & Entitlements I (4 sessions) – Fundamental
rights, Right to Education, Right to employment and Mahatma Gandhi Rural Employment
Guarantee Act; Right to Food, Overview of United Nation Conventions signed/ratified by India.
Module 3: Module Understanding Rights & Entitlements II (3 sessions) – Special
Provisions for Tribal – Panchayat Extension to Scheduled Areas (PESA), Forest Rights Act,
Prevention of atrocities on Scheduled Tribe, UN Convention on the Rights of Indigenous People,
Schedule 5 of Constitution.
Module 4: Module Understanding Rights & Entitlements III (2 sessions) – Women Rights –
Equal Remuneration Act, Women Land Rights.
Module 5: Enforcing Legal Rights (4 sessions) – Locus standi and PIL; Writs under Sec 32 &
226; FIR-charge sheet/ Complaint to Court; legal duty of care; Filing case – consideration with
respect to access to Justice & speedy justice issues; Alternate Dispute Resolution - Arbitration/
mediation, Lok Adalat. Legal Aid (Sec 304 CrPC, Legal Service Authority Act); Grievance
Redressal Mechanism of public authority; Ombudsman and regulatory bodies in telecom,
insurance, banking
Module 6: Legal Provision on Development Management (4 sessions) Registering
Trusts/Companies/ Society, Income Tax/ Foreign Contribution Regular Act registration;
Managing Contracts; Fund raising & Law, Charitable giving-high net worth-annuity-reverse
mortgage-bequest.
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Module 7: Social Responsibility and Business Ethics (8 sessions) – Understanding Ethics,
evolving concept of Business ethics; why is it needed and are they moral or legal, Corporate
Responsibility, UN Guiding Principles on Business & HR; statutory requirement; Fair trade,
ethical sourcing; Intellectual Property rights; Overview of key Labour laws in India and current
debate on dilution. Work life balance, paternity leave, sabbatical; Overview of Environmental
laws; Consumer satisfaction and- Consumer Dispute Resolution and Advertising standard;
(Note: Above planning is for 28 sessions. Students will collectively pick any two modules out of
Module3, 4, and 5 or if they want all, they will have to agree to extra classes to accommodate the
additional module along with inclusion in exams)
3. Teaching Materials and Pedagogy
The Constitution of India and text from the Bare Act of the Parliamentary Acts around
development and entitlement, supplemented by essential points from rules and certain case laws
form the core to the material used in pedagogy. Text of one Act and one rule framed under one
Act is dealt in entirety to give a feel of the legal form while other are selectively dealt with.
Online resources on Concept of Law/Business Ethics hosted by well-known universities will be
integrated in course ware. Lecture, in class discussions, and analysis of the situation drawn from
case laws are the key pedagogical tools used.
4. Evaluation
The course will have the following evaluation components.
Quizzes (4)
Mid-semester exam
Assignments - Oral defense & written submission
End-semester exam
Total

20%
20%
20%
40%
100%

5. Text books:
1. Introduction to the Constitution of India (paperback) DD Basu; Publisher: Lexisnexis
2. Being Ethical : Ethics As The Foundation of Business – IIM Ahmedabad
6. References
1. Relevant section from the Book
'Politics and Ethics of the Indian Constitution (English) 1st Edition by Rajeev
Bhargava: Oxford University Press
Business & Community – The Story of Corporate Social Responsibility in India
by Pushpa Sundar (New Delhi: Sage Response), 2013; pp 408,
2. Bare Acts – softcopy from indiacode.nic.in
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a) Two Free Courseware of International university on Business Ethics –
http://www.scu.edu/r/ethics-center/ethicsblog/atthecenter/20266/Business-EthicsMOOCS-Launch-August-18
b) Department of Personnel & Training, Ministry of Personnel, Public Grievance
and Personnel, Govt of India's Online Certificate Course on Right To Information'
(RTIOCC)
c) UNICEF and the Economic Research Foundation (ERF) course on child rights at
http://resourcecentre.savethechildren.se/child.se/child-rightsgovernance/
recommended resources/newsletters/march-2011/take-free-e-courseChild-rights and registration at http://promotingchildrights.org/registration.aspx
3. Case laws – Supreme Court of India pronouncements – Samatha case, Niyamgiri case and
other matters where relevant
4. Articles of current and enduring interest relevant to course material accessed from Economic
and Political Weekly, Down to Earth and few other sources.
5. Various papers published in journals, the list of which is enclosed with the course outline to
be circulated to the students.
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RM 6151-CSR Management
Nature: Optional
Credit-2.0
1. Introduction
Corporate Social Responsibility (CSR) has been an important part of societal structure; the
positive benefits that could be gained are still not recognized to their fullest. India is also the first
country in the world to make CSR mandatory, following an amendment to The Company Act,
2013.While we have achieved some significant milestones and are constantly striving harder, a
number of goals remain elusive. A careful understanding of various dimensions of CSR would
contribute to the process of learning its impact on development and welfare and how to make
these contributions more systematic and committed.
2. Objectives
a. To facilitate the students develop a deeper understanding of the Corporate Social
Responsibility (CSR)
b. To enable the students to learn about the development of CSR in Indian context
specifically Companies Act 2013 and other guidelines
c. To bring out the role of CSR in undertaking rural development activities related to
agriculture, health, education and environment
3. Outcomes
Having successfully completed this course, students will be able to demonstrate knowledge and
understanding of:
CO1- the relevance of stakeholder theory and the role and importance of CSR in 21st
Century organisations;
CO2- the changing role and expectations of business in society;
CO3- the extent to which business can meet the challenges of sustainable development;
CO4-how CSR is being practiced in various organisations;
CO5-the strategic significance of CSR for business;
CO6- the role and importance of non-financial reporting.
4. Contents
Module I-Corporate Social Responsibility Concepts: Business and Society – a normative
and ethical concept; Concept of Corporate Citizenship and Environment, Safety and Governance
(ESG); Evolution of CSR /Models of CSR – Classic, Stakeholder, Strategic model, Theoretical
perspectives of CSR/ Drivers of CSR.
Module II-CSR & Business Sustainability: Business Case for CSR – Cases on Strategic
management & CSR, Communication of CSR, Reporting of CSR- Business Responsibility
Report (BRI) as per SEBI Guidelines, Sustainability report, Exploring links between
environmental performance and financial performance of companies, Triple bottom line
approach of CSR
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Module III-CSR in Indian Scenario: CSR models in India; Challenges to CSR initiatives;
National Voluntary Guidelines on Social, Environmental and Economical Responsibilities of
Business, Provisions of CSR under Companies Act 2013;
Module IV-Implementing CSR: CSR Strategy, mapping key stakeholders, undertaking need
analysis, defining priorities, Board involvement, developing formal guidelines on CSR,
activities, budgets and intended outcomes, communication with stakeholders, periodic review
and tracking, Channels of implementation; Trust/Foundation, NGOs, Industry consortia and
Public Private Partnership
Module V-CSR in Agriculture, Health, Education and Environment: Cases of Indian
companies and organizations involved in undertaking CSR activities in the areas of Agriculture,
Health, Education and Environment, District Mineral Fund utilization in Odisha
5. Text Book
Kshama V Kaushik (2017), CSR in India - Steering Business towards Social Change,
LexisNexis, ISBN: 9788131250945, 8131250946
6. Readings
Dahlsrud, A. (2008), How Corporate Social Responsibility is defined: an analysis of 37
definitions, Corporate Social Responsibility and Environmental Management, 15: 1-13.
Economic Times (2015), CSR Compendium, Times Group Books, ISBN: 9789384038656,
9384038652
Gautam R. and Singh, A. (2010), Corporate Social Responsibility practices in India: a study of
top 500 companies, Global Business and Management Research: An International Journal, 2(1):
41-56.
7. Evaluation Components:
Class Participation- 10%
Quizzes
- 10%
Mid-term
- 20%
Assignment
- 20%
End-term
-40%
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RM 6175 - International Trade in Agriculture
Nature: Optional
Credits: 2 (2-0-0)
1. Introduction
Global agriculture trade is clearly an issue that is presently dividing North and South countries,
particularly in the area of global trade negotiations. Problems with agriculture trade affect the
largest number of developing countries and of poor communities worldwide, as agriculture is the
economic sector providing livelihoods to the most people in a majority of developing countries.
This issue is also crucial to resolve, in order that there can be progress in achieving many of the
Sustainable Development Goals, in particular eradicate extreme poverty and hunger, and develop
a global partnership for development. The imbalance in agriculture is the most glaring adverse
aspect of the trading system. The distortions and imbalances in agriculture trade have affected
the prices, incomes and livelihoods of small farmers in developing countries;
The WTO adopted a “framework agreement” on agriculture, to guide the further discussions on
the modalities for negotiations for revisions to be made to the WTO’s Agreement on Agriculture
(AoA). There are many ambiguities in the framework, and much of the negotiations remains to
be undertaken.
With this background, the purpose of this course is to introduce students to some of the basic
concepts of international trade and finance including WTO’s Agreement on Agriculture (AoA)
as applied to trade in food and agricultural products.
2. Outcomes
1. -To developing an understanding of the economic foundations governing international
trade and relevant trade theories
2. -To introduce to the role of government and institutions in setting agricultural trade
policy.
3. -To understand the effects of international trade on an economy
3. Outline
I. Introduction and Theoretical Background
Introduction and Overview of Agricultural Trade.
Absolute and Comparative Advantage.
Modern Trade Theory: the Gains from Trade, Goods and Factors, Alternative Assumptions.
New Trade Theory and Economies of Scale.
II. Government Intervention in World Agricultural Markets
The Concept of Protectionism.
Welfare Effects of Import Barriers.
Welfare Effects of Export Subsidies/taxes.
Political Economy of Protectionism/Free Trade.
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III. Issues in Food and Agricultural Trade
The World Trade Organization (WTO).
Understanding the WTO - Basics, the Agreements on Agriculture, and Dispute Settlement
IV. Economic Integration and Economic Development
Economic Integration
Economic Growth and International Trade
4. Reference Material
Compiled course material will be provided to each student. Besides, the following are the
reference material of the course.
Aksoy, M.A. and Beghin, J.C. (2004). Global Agricultural Trade and Developing Countries. The
World Bank, Washington D.C.
Caballero, J.M. et al. (nd). International Trade: Some Basic Theories and Concepts.
www.fao.org/docrep/003/×7352e//×7352e02.htm
Joshi, Rakesh Mohan (2013). International Business. Oxford University Press, New Delhi.
Suranovic, Steven S. (2010). Open Textbook LibraryInternational Trade Theory and Policy
Dennis R. Apple Yard, Alfred J. Field, Jr., and Steven L. Cobb (2010). International Economics.
McGraw-Hill/Irwin Publishers.
Josling, T. et al. (2010). Understanding international trade in agricultural products: One hundred
years of contributions by Agricultural Economists. American Journal of Agricultural
Economics, Vo. 92. No. 2. Pp. 424-446.
5. Assignment
The assignment is being included in this course to reinforce classroom learning and sharpen
analytical skills. The assignment will be carried out individually for which necessary details will
be circulated to you separately.
6. Evaluation
The performance of the students will be evaluated on the basis of quiz, end-term examinations
and assignment. The weightage of each of the components is indicated below:
Class participation- 10%, Quizzes-10%, Assignment-20%, Mid-term- 20%, End-term-40%
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RM 6158-Strategic Interventions in Development Organizations
Nature:
Credits:

Optional
2.0

1. Rationale
Development Organizations mainly work for addressing social causes and try to bring about
changes in the society. This sets them apart from traditional business management. These
organizations also have their own set of challenges in terms of fund mobilization, attracting
professionals to work in the sector, maintaining goodwill and finding meaningful evaluation
tools with which to measure success and indicate areas for improvement. This course aims at
providing students different perspectives on the management, financial, leadership, and
governance issues facing nonprofit entities.
2. Objectives
 To develop an understanding of the role and functioning of organizations within the
dynamic development context.
 To provide exposure and appreciation of strategic issues like governance, funding,
strategic direction, accountability and performance management which go a long way in
the creation of value driven, accountable and effective organizations
3. Outcomes
At the end of the course the students will develop an understanding of:
1. the dynamics of development organizations
2. the strategic challenges confronting development organizations
3. the different strategies adopted by development organizations towards meeting its
goals
4. the strategies that work and that do not work in the context of development
organizations.
4. Contents
Module 1: Understanding the Context: Introduction to the development context in India.
Spheres of development: State, Civil Society (CS), market and placing NGOs within CS and
differences with social movements. Types of development organizations and their roles: Village
Organizations (VOs), Co-operatives, for profit and the porous borders. Issues and challenges in
development organizations.
Module 2: Governance of Non-Profit Organizations: NGO governance; Societies Registration
Act, Trusts and Section 25 Company, FCRA Rules and Management, Income Tax rules for
voluntary organizations, issues in accounts management, funding choices, resource mobilization
and challenges.
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Module 3: Leadership and Human Resources in Non-Profit Organizations: Leadership
characteristics, building a culture of learning, recruitment and retention, training and
development.
Module 4: Translating Vision to Action in Development: Designing of programmes, strategic
planning and direction, programme implementation (piloting, scaling up), understanding multiple
accountability and social accountability standards. Practical strategic choices: working with
Government (collaboration/confrontation, skillful choice of both); networking with others to
enhance impact, advocacy strategies.
Module 5: Assessing Performance and Impact: Output, Outcome and Impact. Introduction to
Results Based Management.
5. Evaluation
Quizzes
Class Preparation
Assignments
Mid semester exam
End semester exam
Total

10%
10%
20%
20%
40%
100%

6. Text Book:
Compiled reading material of selected articles
7. References:
1. Managing the Nonprofit Organization. Principles and Practices. Peter Drucker
2. Strategic Performance Measurement and Management in Nonprofit Organizations.
Robert S. Kaplan
3. Kandasamy, M (1998) Governance and Financial Management in Non–Profit
Organizations. New Delhi: Caritas India
4. Alan Fowler (1997) Striking a Balance: A Guide to Enhancing the Effectiveness of NonGovernmental Organizations in International Development, Published by Earthscan, UK
5. Strategic Management in Non Profit Organizations. William Brown
6. Fogla Manoj (2007) Social Accountability Standards for Voluntary Organisations
7. Manoj Fogla, for Financial Management Service Foundation (FMSF), New Delhi
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RM 6134-Procurement & Supply Chain Management
Nature: Optional
Credits: 2.0
1. Objectives
The objective of the course is to equip the students with the capacity to develop management and
strategic skills in procurement of agricultural commodities. It will enable them assess the
meaning and outcomes of the stages in the development of an effective procurement strategy. It
would also enable the students to develop an insight into the supply chain strategies and risk
management.
2. Outcomes
1. Gain an in-depth understanding of procurement strategy, supplier selection and
evaluation, negotiation and contract management with special reference to agricultural
commodities
2. Understand fundamental supply chain management concepts and processes and apply the
principles to evaluate and manage an effective supply chain
3. Learning the risks involved with the procurement of agricultural commodities and how to
manage those risks effectively.
4. Understanding the role of logistics to transportation and warehousing.
5. Learning how to align the management of a supply chain with corporate goals and
strategies.
3. Contents










Introduction to procurement management
The value chain analysis in the context of procurement management of agri commodities
Understanding the procurement process and devising procurement strategy – right
quality, right quantity, right source, right time and right price
Risk management in agricultural produce procurement
Contract farming
Regulatory framework and its implication on procurement
Forecasting
Supply Chain planning & strategy
Inventory management

4. Textbook and Pedagogy
Lecture, class discussion, field/mandi visits and exercise will be followed as pedagogy to teach
the subject.
Text Book – Procurement Management by Pavan Kumar and Kavita David
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5. Evaluation
Components
Quizzes
Assignments and Projects
Mid-semester examination
End-semester examination

Weights (%)
20
20
20
40
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RM 6118-Managing Agricultural Value Chains
Nature: Optional
Credit: 2 (2-0-0)
1. Background
The recent document in food prices has exposed the vulnerability of agriculture production to
meet global demand, calling for increased investment in agriculture at all levels. The question is
how the necessary level of investment can be attained, particularly in an ever more challenging
milieu where the financial crisis has led to a reduction in available resources along with
increased fear and scrutiny of risk. The developing countries around the world have seen a
reduction in rural credit over the last two decades (of course there are some exceptions) although
the policies of directed and supply driven lending were in place. Under this prevailing situation
of worldwide economic meltdown, investment in agriculture value chain by the financial system
may prove worthy in terms of capacity building, capital formation and price discovery of the
farming community.
2. Objectives
1. To understand the concept of agriculture value chains, their development and
management.
2. To understand the concepts of agriculture value chain financing and its current practices
3. To understand the concepts of risk management in Agriculture and Agriculture value
chains
3. Outcomes: After completing the course, the students should be able to –
1. Understand the concept of Agriculture value chains, their analysis, development and
management.
2. Understand the concepts of risk and risk management, basics of insurance and operations
of crop and weather index based insurance.
3. Be able to perform a value chain cost-benefit analysis.
4. Be able to develop a proposal for a value chain development including the financial
forecasting.
4. Contents: The course is being offered in six modules as follows
Module 1: Introduction to Agri value chain concept: Deals with the concepts of the integral
concepts of Value Chains, Value Chain Analysis, Value Chain Development and Value Chain
Management
Module 2: Value Chain Analysis (VCA): Approaches, Process, Expectations and Essentials Area profiling, livelihood profiling, gender profiling and market analysis
Module 3: Value Chain Development (VCD): Designing Value Chains, Using insights from
VCA, Rationale as derived from VCA, Focus/features - Product or Products and value addition;
need for market orientation: Key Stakeholders and their roles and responsibilities; Leadership,
Structured arrangement between stakeholders and Types of Value Chains.
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Module 4: Value Chain Management (VCM): Features of winning models, Differentiating
from and associating with Supply Chains, Cost-benefit analysis and ensuring benefits to all
participating stakeholders, Need for essential focus on markets and market orientation,
Constraints, Challenges and their management and Sustainable agriculture and VCM.
Module 5: Agricultural Value Chain Financing, Agriculture value chain finance as an
approach, AVC Financing – Global Perspectives and Indian Perspectives, Value chain business
models and their building blocks and Financing Agriculture Value chains: Financiers’
perspectives.
Module 6: Risk management in Agricultural Value Chains: The concept of risk, Risk and
uncertainties in Agriculture, Risk management and insurance – crop insurance and weather
indexed insurance.
5. Reading Materials
A basic course material containing various topics and cases will be distributed. Reference text
books include those of Project management and risk management and insurance including:
6. References
1. Prasanna Chandra, Projects: Planning, Analysis, Selection, Financing, Implementation and
Review; CFM-TMH, 8th Edition.
2. Rejda, G E: Principles of Risk Management and Insurance, Prentice Hall.
7. Evaluation
Components
Quizzes
Class Participation
Assignments and Projects
Mid-semester examination
End-semester examination

Weights (%)
15
5
20
20
40
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MBA (Agribusiness Management)
Approved Curriculum Design (April 2019) & Proposed Course Outlines
The Academic Council has considered the new curriculum design for MBA (Agribusiness
Management) in its meeting held in April 2019. The course outlines of the first and second
semester courses were also considered during this meeting. The 17 course outlines for the third
and fourth semester courses are presented below for consideration. Eleven of these are new
courses. One existing course common to both the MBA (RM) and MBA (ABM) was revised
and updated based on the new developments and industry requirements. Similarly, the
remaining five courses common to both these programmes were updated with the course
outcomes. They are presented for consideration.

I.

Eleven new courses

The course outlines for the following eleven new courses have been prepared.
S No
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.

II.

Course Title
Analysis & Management of Agri Value
Chain
Agri Warehousing & Collateral
Management
Management of Food Processing Industries
Emerging Trends & Policies in Agriculture
Live Project II
Agriculture Entrepreneurship Management
Commodity Trading & Derivatives
Human Resource Management
Climate Change and Agriculture
Yoga and Mental Health
Personality Development

Credits
2

Nature
Compulsory

Semester
Third

2

Compulsory

Third

2
2
2
2
2
2
2
2
2

Compulsory
Compulsory
Compulsory
Compulsory
Compulsory
Compulsory
Compulsory
Compulsory
Compulsory

Third
Third
Third
Fourth
Fourth
Fourth
Fourth
Fourth
Fourth

Revising and updating one common course-MBA (RM) and MBA (ABM)

Based on the recent developments and the requirement of the industry, the course outline of the
following course has been updated.
S No
1

Course Title

Credits
2

Microfinance

1

Nature
Compulsory

Semester
Third

III.

Updating the courses with course outcomes for five existing courses – common to
both MBA (RM) and MBA (ABM)

As required by the university, course outcomes have been added to the existing courses.
S No
1
2
3
4
5

Course Title
Management of Co-operatives & FPOs
Project Management
Legal Environment and Business Ethics
Strategic Management
International Trade in Agriculture

2

Credits
2
2
2
2
2

Nature
Compulsory
Compulsory
Compulsory
Compulsory
Compulsory

Semester
Third
Third
Fourth
Fourth
Fourth

Semester
I
20 credits

Curriculum Design of MBA (Agribusiness Management)
Course Type
Title of the Course

Compulsory-Classroom

Compulsory-Field Practical

II
30 credits

Compulsory-Classroom

Compulsory-Field Practical
Compulsory-Classroom
III
18 credits

Compulsory-Field Practical

IV
16 credits

Compulsory-Classroom

Credits

Micro Economic Analysis- RM5411

2

Accounting for Managers- RM5421
Quantitative Techniques-RM5431
Marketing Management- RM5441
Rural Production & Livelihoods- RM5451
Managerial Analysis & Communication- RM5461
Organizational Behaviour- RM5463

2
2
2
2
2
2

Development Perspectives-RM5453
Basics of Agriculture for Managers- RM5471
Rural Immersion Programme- RM5481
Macro Economic Analysis- RM5412
Sales and Distribution Management- RM5442
Rural Marketing Communication and Product
Management- RM5444

2
2
2
2
2

Marketing Research- RM5446
Agri Input Marketing- RM5448

2
2

Agri Finance and Commercial Banking- RM5422
Procurement and Supply Chain Management- RM5432

2
2

ICT in Agriculture & eBusiness- RM5434
Financial Management- RM5424
Business Analytics- RM5436
Live Project I- RM5482
Summer Internship- RM5484

2
2
2
2
8

Analysis & Management of Agri Value Chain-RM6471

2

Strategic Management- RM6461
Microfinance- RM6421
Project Management- RM6423
Agri Warehousing & Collateral Management- RM6425

2
2
2
2

Management of Cooperatives and FPOs- RM6451
Management of Food Processing Industries- RM6473

2
2

Emerging Trends & Policies in Agriculture - RM6475
Live Project II- RM6481
Legal Environment & Business Ethics- RM6412
International Trade in Agriculture- RM6472
Agriculture Entrepreneurship Management- RM6474
Commodity Trading & Derivatives- RM6422
Human Resource Management- RM6462
Climate Change and Agriculture- RM6476
Yoga and Mental Health-RM6464
Personality Development – RM6466

2
2
2
2
2
2
2
2
2
2

2

Total - 84 credits
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MBA (AGRIBUSINESS MANAGEMENT) – COURSE OUTLINES
SEMESTER III
RM 6471: Analysis and Management of Agriculture Value Chains
Nature: Compulsory
Credit: 2.0 (2-0-0)
1. Background
The recent document in food prices has exposed the vulnerability of agriculture production to
meet global demand, calling for increased investment in agriculture at all levels. The question is
how the necessary level of investment can be attained, particularly in an ever more challenging
milieu where the financial crisis has led to a reduction in available resources along with
increased fear and scrutiny of risk. The developing countries around the world have seen a
reduction in rural credit over the last two decades (of course there are some exceptions) although
the policies of directed and supply driven lending were in place. Under this prevailing situation
of worldwide economic meltdown, investment in agriculture value chain by the financial system
may prove worthy in terms of capacity building, capital formation and price discovery of the
farming community.
2. Objectives
1. To understand the concept of agriculture value chains, their development and
management.
2. To understand the concepts of agriculture value chain financing and its current practices
3. To understand the concepts of risk management in Agriculture and Agriculture value
chains
3. Outcomes
After completing the course, the students should be able to –
1. Understand the concept of Agriculture value chains, their analysis, development and
management.
2. Be able to perform a value chain cost-benefit analysis.
3. Be able to develop a proposal for a value chain development including the financial
forecasting.
4. Understand the concepts of risk and risk management, basics of insurance and operations
of crop and weather index based insurance.
4. Contents: The course is being offered in six modules as follows
Module 1: Introduction to Agri-value chain concept: Deals with the concepts of Value
Chains, Value Chain Analysis, Value Chain Development and Value Chain Management
Module 2: Value Chain Analysis (VCA): Approaches, Process, Expectations and Essentials Area profiling, livelihood profiling, gender profiling and market analysis
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Module 3: Value Chain Development (VCD): Designing Value Chains, Using insights from
VCA, Rationale as derived from VCA, Focus/features - Product or Products and value addition;
need for market orientation: Key Stakeholders and their roles and responsibilities; Leadership,
Structured arrangement between stakeholders and Types of Value Chains.
Module 4: Value Chain Management (VCM): Features of winning models, Differentiating
from and associating with Supply Chains, Cost-benefit analysis and ensuring benefits to all
participating stakeholders, Need for essential focus on markets and market orientation,
Constraints, Challenges and their management and Sustainable agriculture and VCM.
Module 5: Agricultural Value Chain Financing, Agriculture value chain finance as an
approach, AVC Financing – Global Perspectives and Indian Perspectives, Value chain business
models and their building blocks and Financing Agriculture Value chains: Financiers’
perspectives.
Module 6: Risk management in Agricultural Value Chains: The concept of risk, Risk and
uncertainties in Agriculture, Risk management and insurance – crop insurance and weather
indexed insurance.
5. Pedagogy
The teaching will involve lectures, case discussions and exercises/case solving.
6. Evaluation Components
Quizzes 15%
Class participation 5%
Assignment / Project work 20%
Mid semester exam 20%
End semester examination 40%
7. Materials
A basic course material containing various topics and cases will be distributed. Reference text
books include those of Project management and risk management and insurance including:
1. Prasanna Chandra, Projects: Planning, Analysis, Selection, Financing, Implementation and
Review; CFM-TMH, 8th Edition.
2. Rejda, G E: Principles of Risk Management and Insurance, Prentice Hall.
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RM6461-Strategic Management
Nature:
Credit:

Compulsory
2.0

1. Objective
Strategic management is concerned with the management of direction and scope of activities in
an organization over medium to long term. Direction setting for the organization is done keeping
in mind the external, internal and the strategic intent of the focal organization. The course will
enable the students in applying the functional area skills acquired from various courses while
handling strategic management issues.
2. Outcomes
CO1- Understanding the concept of corporate and business strategy
CO2- Learn business and industry analysis, strategy formulation, strategy choice, and
strategy implementation
CO3- Develop and prepare organizational strategies that will be effective for the current
business environment
CO4- Devise strategic approaches to managing a business successfully in the context of
special focus on strategic imperatives from a rural and BOP customer segment perspective
3. Contents
The following topics will be covered in the course, tentatively in three modules.
Module 1: Introducing to Strategy (10 sessions)
Definition; Policy, Strategy & Tactics; Strategy Window; Benefits & Limitations of SM; SM
Process; Vision & Mission – Design, Case Examples; Corporate Objectives & Goals; Strategic
Intent (Chapter 4); External Assessment – PESTEL; Scanning of Environment; Environment
Forecasting; ETOP; SWOT ; Internal Assessment – Competence; Resource; Value Chain; Cost;
IFEM;
Module 2: Strategy Analysis & Alternatives (10 sessions)
Stability Strategies – DPM & BCG – Implications & Limitations; Porters Generic Strategies;
Strategies for Leaders, Challengers, Followers, Response, Simulation; Corporate Parenting ;
Managing Change – Divestment, Liquidation, Turnaround, Radical Change; Strategic Change
under Uncertainty; Expansion Strategies – Ansoff Matrix; Diversification – Alliance, JV,
Takeover, Merger; Integration; High Growth & Hostile Markets ; Collaboration of Agribusiness
companies with agriculture research institutes like ICAR.
Module 3: Competitive Analysis (4 sessions)
Industry Types & Structure; Competitor Analysis – Competitor Identification; Models of
Competition; Competitive Advantage Analysis
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4. Text Book
1. Strategic Management, Analysis, Implementation & Control – A Nag, Latest Edition,
Vikas Publishing House, New Delhi
2. Readings from research articles shall be shared from time to time
5. Other Readings




Strategic Management – Pearce, Robinson, Mittal, 12th Edition, Mc Graw Hill
Exploring Corporate Strategy - Gerry Johnson & Kevan Scholes
Economics of Strategy - David Besanko, David Dranove, Mark Shanley & Scott Schaefer

6. Evaluation






Class Participation 10
Mid semester exam 20
Case Analysis 15
Presentation 15
End semester exam 40
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RM 6111 Microfinance
Nature: Optional
Credits: 2.0 (2-0-0)
1. Background
Microfinance has become a major development tool towards financial inclusion and poverty
reduction. Microfinance Institutions (MFIs) are representing diverse interests such as Not-forProfit Organizations, Philanthropists, Debt and Equity Investors, Private Capital and State since
microfinance has both development and market oriented models. There is a need to learn about
how the microfinance has benefited financially excluded sections of the society. Further, the
knowledge on challenges faced by the MFIs in terms of their products, services, competition,
governance, risks, funding and regulation are also critical for a potential microfinance manager.
2. Objectives




To orient students about different institutional forms of microfinance, their lending models,
outreach and the changing environment in which microfinance is operating.
To facilitate the students understand about various microfinance products in addition to credit
To enable the students comprehend the challenges faced by the MFIs in funding, risks,
regulation

3. Outcomes: On completion of the course, the students will be able to
CO1: Advise the clients about different loan products and services
CO2: Recommend various non-credit microfinance products to the clients
CO3: Identify the potential sources of funding of MFIs and mobilize the finance
CO4: Understand various risks of microfinance
CO5: Implement risk reducing measures
CO6: Follow the regulations of the microfinance sector
4. Modules:
Module 1-Microfinance Overview: Rationale, theoretical underpinnings of microfinance-trust
and social collateral, evolution of microfinance sector in India – initial period, change, growth
and crisis, consolidation and maturity, microfinance as a development tool and
commercialization of microfinance.
Module 2-Microfinance Lending Models: Individual versus group lending, group lending
models–Self Help Groups (SHGs) and Joint Liability Groups (JLGs), community and group
mobilization, group formation, group activities, individual lending models
Module 3-Microfinance Loan Products and related issues: Credit products - retail loans,
MSME loans, agri-loans, value chain financing, housing microfinance, micro loans, features of
different loan products, effective costs and pricing of credit products, interest rates and
computations, calculating effective interest rates, processes for disbursement of credit, credit
appraisal and recovery techniques, client and borrower appraisal, processing, disbursement,
delivery channels, collection and recovery.
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Module 4-Non-Credit Microfinance Products: Deposit products, micro-savings, microinsurance, remittances, micro-pension, provident fund and education; features, application
process and potential customers for these products, mobile financial services and mobile money
Module 5-Funding and Financing of MFIs: Fund raising, fund structure, commercial loan
agreements, banks and microfinance institutions-competition, cooperation and linkages, crowdfunding, private capital, debt and equity investors in MFIs, financial market for MFIs, foreign
capital investment in MFIs
Module 6-Risk Management in MFIs: Overview of risks, dimensions of risk-credit, financial
and operational risks, delinquencies, exposures, risk identification, mitigation and prevention of
risk, portfolio analysis, managing sustainable capital/cash flows, loan rescheduling and
refinancing, fraud and integrity management
Module 7-Governance, Regulation and Enablers of MFIs: RBI Guidelines-NBFC-MFI (RBI)
Directives 2016, licensing, self-regulating organizations-SaDhan and MFIN, code of conduct for
the microfinance industry, credit bureaus, internet, biometrics, Personal Digital Assistants, other
technology solutions for distributing MFI Products; branchless banking, microfinance and
mobile banking
5. Text book:
Mishra PK (2019), Microfinance Management, Cengage, Delhi. ISBN 978-93-5350-161-7
6. Reference Books:
Ledgerwood, J, Earne J and Nelson C (2013), (Eds), The New Microfinance Handbook, A
Financial Market System Perspective, The World Bank
Misra A and Tankha A (2018), Inclusive Finance India Report 2018, Access Assist, New Delhi
National Bank for Agriculture and Rural Development (NABARD) (2019), Status of
Microfinance in India, 2018-19, Micro Credit Innovations Department, Mumbai
7. Evaluation
Weights (%)

Components
Quizzes
Class Participation
Assignments
Mid-semester examination
End-semester examination

9

15
5
20
20
40

RM6423 - Project Management
Nature: Compulsory
Credits: 2 (2-0-0)
1. Background
The course is aimed to provide students with necessary exposure to the project management
issues, its relation with various functional disciplines that it receives support from and
understand the attributes of a successful project. Project proposals, feasibility studies of projects,
planning and implementation of a project are the highlights of the course. The course exposes the
students to various technical and software techniques like network techniques and MS Project.
2. Outcomes
Outcomes: After completing the course, the students should be able to –
i. Understand the concepts of projects, their classification and project management.
ii. Acquire the knowledge and skills of project identification.
iii. Gain the knowledge of demand analysis and learn some techniques of analysing
demand.
iv. Gain the knowledge of technical analysis.
v. Acquire knowledge and skills of project financial analysis
vi. Be able to prepare a feasibility report for a project including financial projections.
vii. Be able to prepare PERT and CPM networks for a project.
3. Contents
The course is being offered in four modules.
Module 1: Introduction: An overview of projects and project management, Projects –
Classification and Project life cycle.
Module 2: Projects: Feasibility: Generation and Screening of Project Ideas, Project Analysis:
Market and demand analysis, Technical analysis, Financial Estimates and Projections, Project
Selection using Investment Criteria, Project Analysis: Financial analysis, Economic Analysis and
Project Financing.
Module 3: Project Implementation and Review: Project implementation planning, networks PERT and CPM, resource estimation and allocation, project duration and project risk
management.
Module 4: Overall learning and feed back: Overall learning by Presentation of group
assignments by students, Course summary and feedback.
4. Text Book: Projects: Planning, Analysis, Selection, Financing, Implementation and Review;
Prasanna Chandra, CFM-TMH, 8th Edition.
5. Reference: PERT and CPM – Principles and Applications; L.S.Srinath, Affiliated East-West
Press Pvt. Ltd.
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6. Evaluation
Weights (%)

Components
Quizzes
Class Participation
Assignments and Projects
Mid-semester examination
End-semester examination

11

15
5
20
20
40

RM6425 - Agri-Warehousing & Collateral Management
Nature: Compulsory
Credits: 2.0 (2-0-0)
1. Background
India has come a long way from being a deficit country to become self sufficient in agricultural
produce following green revolution and various reforms initiated by the government. Currently
India ranks second worldwide in farm outputs. Post harvest losses are very high in India due to
lack of proper storage infrastructure and often farmers are forced to sell their produce at low
prices because of unavailability of proper storage facilities. Warehousing is now seen as an
integral part of the supply chain where goods are not only stored for safekeeping but also where
other value processes are implemented, thereby, minimizing wastage and costs. In fact,
warehousing in agriculture is part of the larger agricultural ecosystem.
2. Objectives
 To give the students an understanding of Agri warehousing, types and functions and the
government initiatives to promote the warehousing operations.
 To introduce the concepts of supply chain, logistics and inventory control
 To make the students aware about the collateral management system in India, the
processes around it and the future scenario.
3. Outcomes: On completion of the course, the students will be able to:
1. Learn how to manage different aspects of warehousing such as logistics, supply chains,
inventory management and collateral management.
2. Understand various government driven programmes and schemes for the sector and the
major players.
3. Learn about the operational issues regarding warehouse management and risk
management.
4. Advise the farmers about the various options available to them for storing their produce
and how to obtain financing against products stored in the warehouses
4. Contents
Module 1
 Introduction to Supply Chain, Logistics and Warehouse Management
 Evolution and analysis of Warehousing Principles
 Types & Functions of Warehousing
o Physical Infrastructure - Wholesale Markets, Retail Markets Terminal Markets
Cold Storages
o Marketing Infrastructure-Packaging, Grading, Standards Role of Government in
development of Market Infrastructure
 Market Infrastructure Scheme
 Rural Godown Scheme
 Financing Warehouses Business - Challenges
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Warehousing Organizations of Public and co-operative sector(CSC and
SWC)

Module 2
 Principles of Inventory Management
 Principles of Inventory Control
 Warehouse Management System – Operations, Acts
Module 3
 Cold Storage Management
o Functions and Types
o Humidity levels
o Packaging
o Product acceptance protocols and requirements
o Product handling and control
o Storage and Monitoring
o Temperature thresholds and monitoring
 Refer Management and protocols
 Cold chain management in perishables
Module 4
 Introduction to Collateral Management.
 Negotiable Warehouse Receipt Management
 Financing of Warehouses
 Asset Classes as Determinants of Collaterization
 Challenges & future scenario of Collateral Management.
6. Pedagogy
Lecture, case analysis, class discussion and exercise will be followed as pedagogy to teach the
subject.
7. Evaluation
Weights (%)

Components
Quizzes
Assignments and Projects
Mid-semester examination
End-semester examination

20
20
20
40

7. Reference Books




Towards Strategic Planning in Foodgrain Warehousing, FAO 2011
https://www.pwc.in/assets/pdfs/publications-2011/building-warehousingcompetitiveness-india.pdf
http://www.nccd.gov.in/PDF/DSCC_Report_final.pdf
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RM 6123: Management of Cooperatives & Farmer Producer Organizations
Nature: Compulsory
Credit-2.0 (2-0-0)
1. Background
Cooperatives and Farmer Producer Organizations (FPOs) are member owned, controlled and
governed collective organizations. In addition to working for the benefit of the members, they
also ensure transparent processes, effective quality control and also create value for the
organizations and the consumers. They play an important role in redistribution of wealth among
the larger populations compared to the private sector organizations owned and controlled by
individuals. Though the FPOs are of recent origin in India, they also enable small and marginal
farmers to come together for the collective benefit of the society.
2. Objectives: The course has the following objectives.
To understand the
 significance of cooperatives and FPOs
 contribution of different types of cooperatives and FPOs
 legal provisions governing the FPOs
 management systems adopted by FPOs (Human Resources, Finance, Production,
Marketing)
3. Outcomes
At the end of the course, the students will
CO1: understand concepts and purposes of cooperatives and FPOs
CO2: identify the critical factors for success of the cooperatives and FPOs
CO3: be able to facilitate formation of FPOs
CO4: comprehend the management processes of FPOs
CO5: be competent to manage the FPOs
4. Modules
The course will consist two sections. The first section will concentrate on the cooperatives and
their management. The second section is devoted for farmer producer organizations (FPOs) and
their management.
Module 1-Fundamentals of Cooperatives: Cooperative principles, cooperative management,
membership and governance, growth of cooperatives in India, performance of cooperatives,
competition from other organizations and challenges in sustainability of cooperative and
Cooperatives Acts in India.
Module 2-Types of Cooperatives: Credit Cooperatives, Production & Processing based
Cooperatives, Marketing Cooperatives, Consumer Cooperatives, Dairy Cooperatives and Tribal
Cooperatives
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Module 3-Cases on successful cooperatives:
AMUL, SEWA, MULKANOOR,
KUDUMBASHREE- understanding the evolution, structure, operations and establishment.
Module 4-Conceptual and Operational aspects of Farmer Producer Organizations: Need,
concept and features, statutory compliances, legal provisions and rules for establishing and
forming, share capital, registration, operational challenges – capacity building of members and
financing, cooptation and competition between FPOs and other organizations, policies for
promotion, financial and institutional support and roles of institutions like NABARD, ICMARD,
SFAC, BIRD and community organizations, schemes for FPOs, FPOs as Producer Companies
Module 5-Management systems of FPOs: Board of Directors and Management, specific and
shared responsibilities of BoD and CEO, human resources, project preparation and appraisal,
detailed project report of business activity, business plans, finances, loans and subsidy,
marketing and networking
Module 6-Cases on successful FPOs
5. Reading Materials
Compiled reading material of selected articles
6. References
Arundhati N and Chapke Shriprabhu (2013), Perspective of Co-operative Management, Sai Jyoti
Publication
Bankers Institute of Rural Development, Handbook on Farmer producer Organization
Government of India (2013), Policy and process guidelines for farmer producer organizations,
Dept. of Agriculture and Cooperation, Ministry of Agriculture, Government of India
Indian Institute of Banking and Finance (2017), Co-Operative Banking: Principles, Laws
Kamat G.S. (2015), New Dimensions of Cooperative Management, Himalaya Publishing,
Mumbai
Mascarenhas M, Karthikeyan K and Bhat R (2019), Capacity building of Board of Directors of
FPOs-A trainers’ guide, GIZ, Bonn
NABARD (2018), Farmer producers’ organizations (FPOs): status, issues & suggested policy
reforms (National Paper - PLP 2019-20), Mumbai
Sukhpal Singh and Tarunvir Singh (2014), Producer Companies in India: Organisation and
Performance. New Delhi: Allied Publishers
7. Evaluation
Quizzes and Class Participation-20%, Assignments, Projects and Presentations, 20%, MidSemester Examination-20% and End-Semester Examination-40%
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RM-6473-Management of Food Processing Industries
Nature: Compulsory
Credit-2.0 (2-0-0)
1. Objectives
 To make the learners understand the methods and techniques used to transform raw
ingredients into food for human consumption.
 To build the capacity of learners to achieve sustainable development and inclusive
growth by achieving the aim of doubling farmers income through value addition
2. Outcomes
On completion of the course, the learners will be able to:
CO1- Gain an understanding of basic food processing unit operations
CO2- Gain the ability to think critically about problems and issues in food processing industry
CO3- Integrate concepts in management in food processing industry
CO4- Understand the various policies and schemes for food processing industry
3. Contents
Module 1: Introduction to Food Processing Industry in India



Fundamentals of food processing- Introduction to food processing industry- challenges
and solutions to raw material sourcing- food safety- food quality- food security- reduction
in post harvest losses- reduction in food wastages and elimination of malnutrition
Green Food Systems, Best Management Practices, Water Conservation and Management,
Effluent Management

Module 2: Food Processing (Methods and Techniques)
 Various Sector specific processing (dairy, bakery & confectionary, fruits and vegetables,
Cereals & millets, Pulses & Oilseeds, fish, poultry, meat and meat products,
nutraceuticals
 Food Preservation Techniques like Dehydration, Pickling, Canning, Retort
 Valorisation (Value Addition) Techniques
 Packaging of fresh & processed foods- Introduction to principles of Food Packaging,
Types of packaging, Special packaging methods
Module 3: Supply chain in food processing Industry: supply chain strategies-Inventory
management strategies for perishable and non-perishable products- Cold chain managementTechnology based Food safety and traceability system in the agricultural supply chain RFID
technology in manufacturing and supply chain
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Module 4: Quality Control- Food safety & Quality assurance- Food Analysis & Adulteration
testing, Knowledge of HAACP, ISO 22000, GMP, GHP as well GAP certifications, Organic
certification
Module 5: Policy and guidelines: FSSAI Rules and Regulations- CODEX Alimentarius- Import
& export regulatory requirements- Food Packaging & Plastic regulations- government schemesRole of various Institutions supporting the industry
4. Text Book
1. Resource materials will be compiled and shared
5. References:
1. Importance of Food Processing Sector in India- CII- Rabo Equity Report published
by CII, New Delhi
2. R. Sasi Kumar, Agri-Food Crops: Processing, Value Addition, Packaging and
Storage, 2015, New India Publishing Agency
3. Lisa Jordan, Food Industry: Food Processing and Management, 2015 - Callisto
Reference; 2 edition
4. Uma C Swadimath M G Basava Raja and
Prasanna B Joshi- Best Management
Practices in the Food Processing Industry, 2014- publication at:
https://www.researchgate.net/publication/285091132
5. Global research trends in food safety in agriculture and industry from 1991 to 2018:
A data-driven analysis, January, Trends in Food Science & Technology 85 (January
2019)
6. Thomas Reardon -The Quiet Revolution in India’s food supply chains, International
Food Policy Research Institute-IFPRI Discussion paper 01115 (Sept.2011)
6. Evaluation: The course will have the following evaluation components.
Class Participation
Assignments
Mid semester exam
Quiz
End semester exam
Total

5%
20%
20%
15 %
40%
100%
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RM 6475 Emerging Trends and Policies in Agriculture
Nature: Compulsory
Credit: 2.0 (2-0-0)
1. Background
Agriculture, all over the world especially in low and middle income countries, continues to be
important in terms of employment. Indian agriculture having diverged agro-climatic zones
accommodates more than half of the total workers. However, income from this sector has been
declining which depicts the declining trend of labour productivity. Besides, agriculture is being
challenged with the following other aspects: sluggish growth of capital in agriculture; lack of
agricultural infrastructure, user friendly technology; lack of access to credit and other inputs;
lack of post-harvest management, value-addition and marketing; and lack of innovation,
collaboration and risk coverage mechanisms. Although the absolute income from the agriculture
sector has been increasing, the increase in cost of agriculture outweighs the benefit of income
growth. Moreover, agriculture is also challenged with the socio-environmental dimensions. In
spite of different policy measures and schemes taken by various development agencies, as
mentioned above, the share of income from this sector has been declining. In this context, it is
worthwhile to critically analyse agricultural trends at different stages and contexts including land
available for agriculture (net sown area), inputs, cropping pattern, cropping intensity, irrigation
intensity, production and productivity, post-harvest conditions, institutional and infrastructural
conditions of marketing, infrastructure, innovation, collaboration, extension and risk coverage
conditions. Besides, it is also equally important to ascertain the critical policy gaps (if any) and
missing links between policy provisions and implementation at grassroots level.
2. Outcomes
Based on the above background, this course is designed to enhance the students’ knowledge on
trend analysis and policy review in agriculture. The followings are the specific outcomes of this
course.
1. To expose the students in identifying the gaps and missing links of agricultural trends,
policies, practices and implementation.
2. To improve the knowledge and skill of critically analyzing the agricultural trends at
different levels/stages of agriculture in different contexts including land available for
agriculture (net sown area), inputs, cropping pattern, cropping intensity, irrigation
intensity, production and productivity, post-harvest conditions, institutional and
infrastructural conditions of marketing, infrastructure, innovation, collaboration,
extension and risk coverage conditions.
3. To enable the students to critically review the different agricultural policies with
socio-environmental and economic perspectives.
4. To enhance the students’ knowledge on agriculture budget and budgeting.
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3. Contents
This course is broadly divided into the following four modules and focused on Indian
agricultural scenario.
Module-1: State of agriculture: Overview
- Overview of the state of agriculture at international and regional levels
- Overview of the state of agriculture at national and local levels
- State of agricultural and agro-based industries
- Overview of agricultural challenges and opportunities
Module 2: Agricultural trends: Gaps, challenges and prospects
- Critically analyzing the agricultural trends at different levels/stages of agriculture in
different contexts/crops including land available for agriculture (net sown area),
inputs, cropping pattern, cropping intensity, irrigation intensity, production and
productivity, post-harvest conditions, institutional and infrastructural conditions of
marketing, infrastructure, innovation, collaboration, extension and risk coverage
conditions
Module 3: Review of agricultural policies: Advantages and missing links
- Critical review of policy provisions related to different stages of agriculture and
agribusiness
Module 4: Agriculture budget and budgeting: Challenges and prospects
- Analysis of agriculture budget related to different stages/levels of agriculture
- Frontiers of agricultural budgeting
4. Pedagogy and Course Materials
Lecture, case analysis, class discussion and problem solving will be followed as pedagogy to
teach the subject. The compiled reading material will be provided to students. The students are
advised to refer the books mentioned under bibliography for further reading.
5. Evaluation
Components
Class participation
Quizzes
Assignment
Mid Term examination
End Term examination

Weights (%)
10
10
20
20
40

6. Class Participation and Assignment
1. Students have to come to class with preparation along with the preparatory note. It is expected
that the students need to prepare two to three hours before each class. They are expected to
have active participation during discussion in classes.
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2. Quiz may be asked in any of the classes. Each quiz will carry equal weight.
3. The marks for class participation (not simply attendance) will include quality of participation
in the classes and written preparation made for attending the classes.
3. The students are expected to start preparing the assignment at the earliest. Delay submits of
assignment will be awarded with lower grade. Copying and plagiarizing will be strictly
awarded with an ‘F’ grade.
7. References
Gulati, A. (2009). Emerging Trends in Indian Agriculture: What Can We Learn from these?
Agricultural Economics Research Review. Vol. 22 July-December, pp 171-184.
Singh, R. et.al. (2013). Emerging Trends in Indian Agriculture: A Review. Research Journal of
Recent Sciences. Vol. 2(ISC-2012), 36-38 (2013).
OECD (2018). Review of Agricultural Policies in India. Organisation for Economic Cooperation and Development, TAD/CA(2018)4/FINAL. 4 July. Pp 1-286.
Government of India (2019). Report on policies and action plan for a secure and sustainable
agriculture. Report submitted to the Principal Scientific Adviser to the Government of
India, New Delhi, 30 August.
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Course RM 6481: Live Project-II
Nature: Compulsory
Credits: 2 (0-0-4)
In the arena of ever changing global economy, the prospects and challenges of agriculture sector
has been changing. In this context, the students of agri-business management, in the two years of
their course, need to have basic understanding on the dynamics of the agriculture sector
especially the functioning of industries related to agri-input, credit, production & value addition,
commodity trading & collateral, marketing, and farm-based organizations.

With this background, the students in their third semester (after going through the courses in the
first two semesters) need to have experience of above mentioned industry specific scientific
understanding through both secondary and primary information. This experience may enable the
students to prepare for their Placements.

Two-week worth of time across the semester is proposed for the Live Project-II. The students in
smaller groups need to take up the pre-defined and identified specific industry related project in
the vicinity of the University. Faculty guide will be allocated to the each group. They may visit
multiple times to get relevant secondary data and literature (document), observe and discuss with
some defined stakeholders.

At the end of the project, the student groups will prepare their report and submit to their
respective faculty guide. As part of the evaluation, each group needs to give a formal
presentation to the faculty members and their fellow student friends. The purpose of the
presentation in front of their fellow student friends is to facilitate cross learning.
Evaluation
Presentation
Report

40%
60%
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SEMESTER IV
RM 6412 - Legal Environment & Business Ethics
Nature:
Credits:

Compulsory
Two

1. Outcome
The followings are the important outcomes expected form the course Legal Envirnment and
Business Ethics:
- To provide students with an overview of the legal and the ethical issues in development
sector and business management.
- It seeks to equip students with basic skills to understand standard context, and
constitutional provisions in which development effort is situated
- To enable the students to comprehend the commercial laws and legal procedure
2. Contents
The course is offered in modules as follows:
Module 1: Contextualizing Law in Society (3 sessions) – understanding hierarchy of courts &
case laws, other non-judicial statutory authorities; distinction in Civil Law and Criminal Law,
Distinction in Bill and Act & promulgation/notification, ordinance. Legal concepts. Learning to
read an Act & Rules using Right to Information Act, 2005
Module 2: Module Understanding Rights & Entitlements I (4 sessions) – Fundamental
rights, Right to Education, Right to employment and Mahatma Gandhi Rural Employment
Guarantee Act; Right to Food, Overview of United Nation Conventions signed/ratified by India.
Module 3: Module Understanding Rights & Entitlements II (3 sessions) – Special
Provisions for Tribal – Panchayat Extension to Scheduled Areas (PESA), Forest Rights Act,
Prevention of atrocities on Scheduled Tribe, UN Convention on the Rights of Indigenous People,
Schedule 5 of Constitution.
Module 4: Module Understanding Rights & Entitlements III (2 sessions) – Women Rights –
Equal Remuneration Act, Women Land Rights.
Module 5: Enforcing Legal Rights (4 sessions) – Locus standi and PIL; Writs under Sec 32 &
226; FIR-charge sheet/ Complaint to Court; legal duty of care; Filing case – consideration with
respect to access to Justice & speedy justice issues; Alternate Dispute Resolution - Arbitration/
mediation, Lok Adalat. Legal Aid (Sec 304 CrPC, Legal Service Authority Act); Grievance
Redressal Mechanism of public authority; Ombudsman and regulatory bodies in telecom,
insurance, banking
Module 6: Legal Provision on Development Management (4 sessions) Registering
Trusts/Companies/ Society, Income Tax/ Foreign Contribution Regular Act registration;
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Managing Contracts; Fund raising & Law, Charitable giving-high net worth-annuity-reverse
mortgage-bequest.
Module 7: Social Responsibility and Business Ethics (8 sessions) – Understanding Ethics,
evolving concept of Business ethics; why is it needed and are they moral or legal, Corporate
Responsibility, UN Guiding Principles on Business & HR; statutory requirement; Fair trade,
ethical sourcing; Intellectual Property rights; Overview of key Labour laws in India and current
debate on dilution. Work life balance, paternity leave, sabbatical; Overview of Environmental
laws; Consumer satisfaction and- Consumer Dispute Resolution and Advertising standard;
(Note: Above planning is for 28 sessions. Students will collectively pick any two modules out
of Module3, 4, and 5 or if they want all, they will have to agree to extra classes to accommodate
the additional module along with inclusion in exams)
3. Teaching Materials and Pedagogy
The Constitution of India and text from the Bare Act of the Parliamentary Acts around
development and entitlement, supplemented by essential points from rules and certain case laws
form the core to the material used in pedagogy. Text of one Act and one rule framed under one
Act is dealt in entirety to give a feel of the legal form while other are selectively dealt with.
Online resources on Concept of Law/Business Ethics hosted by well-known universities will be
integrated in course ware. Lecture, in class discussions, and analysis of the situation drawn from
case laws are the key pedagogical tools used.
4. Evaluation
The course will have the following evaluation components.
Quizzes (4)
Mid-semester exam
Assignments - Oral defense & written submission
End-semester exam
Total

20%
20%
20%
40%
100%

5. Text books
1. Introduction to the Constitution of India (paperback) DD Basu; Publisher: Lexisnexis
2. Being Ethical : Ethics As The Foundation of Business – IIM Ahmedabad
6. References
1. Relevant section from the Book
'Politics and Ethics of the Indian Constitution (English) 1st Edition by Rajeev
Bhargava: Oxford University Press
Business & Community – The Story of Corporate Social Responsibility in India
by Pushpa Sundar (New Delhi: Sage Response), 2013; pp 408,
2. Bare Acts – softcopy from indiacode.nic.in
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a) Two Free Courseware of International university on Business Ethics –
http://www.scu.edu/r/ethics-center/ethicsblog/atthecenter/20266/Business-EthicsMOOCS-Launch-August-18
b) Department of Personnel & Training, Ministry of Personnel, Public Grievance
and Personnel, Govt of India's Online Certificate Course on Right To Information'
(RTIOCC)
c) UNICEF and the Economic Research Foundation (ERF) course on child rights at
http://resourcecentre.savethechildren.se/child.se/child-rightsgovernance/
recommended resources/newsletters/march-2011/take-free-e-courseChild-rights and registration at http://promotingchildrights.org/registration.aspx
3. Case laws – Supreme Court of India pronouncements – Samatha case, Niyamgiri case and
other matters where relevant
4. Articles of current and enduring interest relevant to course material accessed from Economic
and Political Weekly, Down to Earth and few other sources.
5. Various papers published in journals, the list of which is enclosed with the course outline to
be circulated to the students.
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RM6472 - International Trade in Agriculture
Nature: Compulsory
Credits: 2 (2-0-0)
1. Introduction
Global agriculture trade is clearly an issue that is presently dividing North and South countries,
particularly in the area of global trade negotiations. Problems with agriculture trade affect the
largest number of developing countries and of poor communities worldwide, as agriculture is the
economic sector providing livelihoods to the most people in a majority of developing countries.
This issue is also crucial to resolve, in order that there can be progress in achieving many of the
Sustainable Development Goals, in particular eradicate extreme poverty and hunger, and develop
a global partnership for development. The imbalance in agriculture is the most glaring adverse
aspect of the trading system. The distortions and imbalances in agriculture trade have affected
the prices, incomes and livelihoods of small farmers in developing countries.
The WTO adopted a “framework agreement” on agriculture, to guide the further discussions on
the modalities for negotiations for revisions to be made to the WTO’s Agreement on Agriculture
(AoA). There are many ambiguities in the framework, and much of the negotiations remain to be
undertaken.
With this background, the purpose of this course is to introduce students to some of the basic
concepts of international trade and finance including WTO’s Agreement on Agriculture (AoA)
as applied to trade in food and agricultural products.
2. Outcomes
1. To developing an understanding of the economic foundations governing international
trade and relevant trade theories
2. To introduce to the role of government and institutions in setting agricultural trade policy.
3. To understand the effects of international trade on an economy
3. Outline
I. Introduction and Theoretical Background
Introduction and Overview of Agricultural Trade.
Absolute and Comparative Advantage.
Modern Trade Theory: the Gains from Trade, Goods and Factors, Alternative Assumptions.
New Trade Theory and Economies of Scale.
II. Government Intervention in World Agricultural Markets
The Concept of Protectionism.
Welfare Effects of Import Barriers.
Welfare Effects of Export Subsidies/taxes.
Political Economy of Protectionism/Free Trade.
25

III. Issues in Food and Agricultural Trade
The World Trade Organization (WTO).
Understanding the WTO - Basics, the Agreements on Agriculture, and Dispute Settlement
IV. Economic Integration and Economic Development
Economic Integration
Economic Growth and International Trade
4. Reference Material:
Compiled course material will be provided to each student. Besides, the following are the
reference material of the course.
Aksoy, M.A. and Beghin, J.C. (2004). Global Agricultural Trade and Developing Countries. The
World Bank, Washington D.C.
Caballero, J.M. et al. (nd). International Trade: Some Basic Theories and Concepts.
www.fao.org/docrep/003/×7352e//×7352e02.htm
Joshi, Rakesh Mohan (2013). International Business. Oxford University Press, New Delhi.
Suranovic, Steven S. (2010). Open Textbook LibraryInternational Trade Theory and Policy
Dennis R. Apple Yard, Alfred J. Field, Jr., and Steven L. Cobb (2010). International Economics.
McGraw-Hill/Irwin Publishers.
Josling, T. et al. (2010). Understanding international trade in agricultural products: One hundred
years of contributions by Agricultural Economists. American Journal of Agricultural
Economics, Vo. 92. No. 2. Pp. 424-446.
5. Assignment
The assignment is being included in this course to reinforce classroom learning and sharpen
analytical skills. The assignment will be carried out individually for which necessary details will
be circulated to you separately.
6. Evaluation
The performance of the students will be evaluated on the basis of quiz, end-term examinations
and assignment. The weightage of each of the components is indicated below:
Class participation
Quizzes
Assignment
Mid-term
End-term

10%
10%
20%
20%
40%
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RM6474-Agriculture Entrepreneurship Management
Nature:
Credits:

Compulsory
2.0

1. Objectives
The objectives of the Agriculture Entrepreneurship s management course is to; to build
capability so as to be able to identify, assess and define agribusiness opportunities; to provide
managerial skills on establishing and managing agribusiness ventures/projects; and such
knowledge and understanding to bring in eligibility to take up appropriate positions or
entrepreneurship.
2. Outcomes
On successful completion of the course, students will be able to:
CO1- Know the principle and theory of entrepreneurship
CO2- Demonstrate the analytical tools used in project formulation and project report preparation
CO3- Understand the different forms of business with advantages and disadvantages.
CO4- Understand the implementation and evaluation of agri-entrepreneurship projects
3. Contents
Module 1- Introduction: Agriculture and Allied Sectors Overview- Insights on AgribusinessAgribusiness opportunities–Conventional and Emerging- Value addition/processing- Assessment
of Agribusiness opportunities-Agri- Value Chains; their development and management
Module 2- Entrepreneurship and characteristic: Entrepreneurial characteristics Distinction
between an entrepreneur and a manager, Agri-entrepreneurship- concept, need, scope and
implications of social, political and economic systems on entrepreneurship
Module 3- Managerial Insights: Identifying agribusiness opportunities; Assessing feasibility –
technical, commercial and financial and thereby identify feasible opportunities for projects;
preferred Organizational Arrangements (LLP, Partnership, Private limited, Contract farming,
Joint venture, PPP); Defining business and revenue models for the sustainability and viability of
the business; Development of Business plan
Module 4- External environment of an Agribusiness- Analyzing influences of external
environment factors and associated risks - Policies and regulation- State support to promote food
and agribusinesses- Government schemes and incentives for promotion of entrepreneurshipRole of Ministry of Food Processing Industries, Ministry of Food and Consumer Affairs, Product
Boards, Export Promotion Council, Food Safety and Standards Authority, India, etc.
International institutions facilitating agribusiness; Provisions related to FDI in agriculture and
food production and distribution;
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Module 5- Experiences and Models: Discussions on illustrative agribusiness projects; select
models-Farmers’ Collectives- Agri- Value Chains- Enterprise models - Technology applicationsAccess to resources- Access to Markets
Module 6- Project works, presentations and such exercises: Group project works of topics of
relevance, their presentations, discussions and evaluation
4. Course materials and References
Text Book
Dr Smita Diwase, 2017. Indian Agriculture and Agribusiness Management, KRISHI Resource
Management Network, Pune
References
1. A Concept of Agribusiness by John H Davis and Ray A Goldberg
2. Value Chain Guide Book – A Process for Value Chain Development, Agriculture and
Food Council of Alberta, Canada.
3. Anil Kumar, S., Poornima, S.C., Mini, K., Abraham and Jayashree, K. 2003.
Entrepreneurship Development, New Age International Publishers, New Delhi.
4. Projects – planning, analysis, financing, implementation and review by Dr. Prasanna
Chandra,
5. Evaluation





Mid Semester (20%)
End Semester (40%)
Group Work on Business Plans (20%)
Quiz- 20 %
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RM6422-Commodity Trading and Derivatives
Nature: Compulsory
Credits: 2 (2-0-0)

1. Background
The performance of the agricultural sector influences the growth of the Indian economy.
Notwithstanding the fact that the share of this sector in GDP has been declining over the years,
its role remains critical as it accounts for about 52 per cent of the employment in the country.
Apart from being the provider of food and fodder, its importance also stems from the raw
materials that it provides to industry. The prosperity of the rural economy is also closely linked
to agriculture and allied activities.
India’s numerous domestic policy interventions—along with weak infrastructure and limited
institutional support for agricultural markets—have been a deterrent to agricultural investment,
particularly in large vertically integrated agribusinesses. Interventions have included restrictions
on transporting, storing, and marketing of agricultural commodities, restrictions on the size of
agribusiness firms, high taxes on processed products, high-cost credit, and complex food laws.
The climate for investment is also undermined by weak transport and power infrastructure and
lack of key services such as market information, risk management tools, and grading/inspection
systems. Still significant barriers remain and the pace of future reforms remains uncertain. On
farm investment may also be constrained by India’s many small and marginal farmers, who
account for nearly 40 percent of farmland, and often have limited access to input and output
markets and more limited investment options.
There is a need to narrow the gap between producer prices and consumer prices through proper
marketing support. The development of marketing infrastructure and storage and warehousing
and cold chains and spot markets that are driven by modern technology will go a long way in
addressing this need.
There are certain key priorities to build an efficient commodity market in India. These include
deepening and widening the participation in commodity markets by making it easier for
stakeholders, farmers, traders and investors to participate more proactively. In order to initiate
active participation by farmers in the commodity future markets, integration of both spot market
and commodity futures market should be done. Further, to make the Indian commodity market
more efficient, the next step should be improving and upgrading support services such as
warehousing infrastructure, testing facilities, grading system and credit finance; all of which are
integral to the holistic development of the commodity market.

2. Objectives
Given this background the course will focus on four major components:
 To understand formation of commodity markets and its emerging structure in India
 To understand issues involved in commodity trading across space and time including
Commodity Futures
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Recent developments in commodity marketing in India including branding of select
commodities.
To understand the commodity derivatives and exchanges operations.

3. Outcomes: After completing the course, the students will be able to a. Get the knowledge and understanding of formation of commodity markets and its
emerging structure in India
b. Acquire the knowledge and skills of issues involved in commodity trading across space
and time including Commodity Futures
c. Have the knowledge of recent developments in commodity marketing in India including
branding of select commodities.
d. To understand the commodity derivatives and exchanges operations.
e. Get understanding of fundamental and technical analysis and acquire the skills of
applying the same.

4. Contents
Module 1: Agricultural Commodity Trading: Market Formation in Agriculture,
Agricultural Trade Structure– Global and domestic Markets, Market Integration in
Agriculture, Price Discovery in Agricultural Markets
Module 2: Agricultural Commodity Marketing: Agricultural Markets/Marketing, Open
Market vs. Vertical Coordination, Commodity Branding
Module 3: Commodity Derivatives: Global commodity exchanges, Indian scenario,
Regulatory framework. Risk management, Commodity futures, Commodity options,
fundamental and technical analysis. Market operations, Warehousing and Innovative
products.

5. Reading materials and References:
The faculty will circulate reference material on select topics and case discussion material.
The students can search additional relevant material from the internet/library data base. A
book from MCX will also be a part of the course.

6. Evaluation
Weights (%)

Components
Quizzes
Class Participation
Assignments
Mid-semester examination
End-semester examination

30

15
5
20
20
40

RM 6462 - Human Resource Management
Nature: Compulsory
Credit: 2 (2-0-0)
1. Background
Human Resource Management is a central function of an organization that encompasses
procurement, development and maintenance of a qualified, motivated, and productive workforce.
The effective performance of these functions requires understanding and skill in planning, job
analysis, procurement, development, performance appraisal, compensation, benefits, safety,
industrial relations and labor laws. Every student may not become a Human Resource
Professional, however, every manager irrespective of specialization has to supervise people,
handle people-related issues, and play a role in carrying out the HR policies and practices of the
organization. This course will help students to develop an understanding of human resource
management that can be applied in a wide range of organizations.
2. Outcomes
At the end of the course the students will be able to:
CO1: Understand the importance of human resource management as a central management
function and a field of study.
CO2: Understand how human resource strategy ties into overall organizational strategy.
CO3: Know the concepts and practices of getting human resources through planning, recruitment
and selection.
CO4: Know how to maintain a motivated and productive workforce.
CO5: Understand about the consequences of indiscipline and disputes and how to manage them.
CO6: Apply the principles and techniques of human resource management to identify and
address personnel issues in the organization.
3. Contents
Module 1: Introduction to Human Resource Management; Functions and Objectives; Integrating
HR strategy with organizational strategy; Ethical issues in HRM
Module 2: Human Resource Planning; Job Analysis and Design; Recruitment and Selection of
Human Resources
Module 3: Training and Development of Human resources; Appraising and Managing
performance; Managing compensation and benefits, Employee Discipline, Workplace safety and
health
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Module 4: Industrial relation, Industrial dispute, Collective bargaining, Workers participation in
management, Trade unions
4. Evaluation
Class Participation and Activities (Class Discussion / Quiz / Presentation / Assignment): 40%,
Mid-Semester: 20%
End-Semester: 40%
5. Text Books
Human Resource Management, Tata McGraw Hill Publication by Ashwathapa K.
Essentials of Human Resource Management and Industrial Relations, Himalaya Publication by
Subba Rao P
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RM 6476 - Climate Change and Agriculture
Nature:
Credits:
1.

Compulsory
2.0

Rationale

The impact of climate change is seen more recently and more frequently. However it is the
farmer and the agriculture sector that is hit the most. Agriculture is also a major contributor to
green house gas emissions. This course introduces the students to the concepts of climate change,
major causes and impacts of climate change in agriculture. It looks at the adaptation and
mitigation measures to climate change in agriculture. There is also a growing recognition of the
knowledge of local and indigenous people, often referred to as indigenous knowledge as an
important source of climate knowledge and adaptation strategies, especially in agriculture. This
course will also focus on these traditional knowledge systems in adaptation measures to climate
change in agriculture
2. Objectives
To understand the contribution of agriculture towards climate change and the impact of climate
change in agriculture
To study adaptation and mitigation strategies in the agriculture sector
To understand the significance of traditional knowledge systems in sustainable agriculture
3. Outcomes
At the end of this course, the students will be able to develop an understanding of:
1.
2.
3.
4.

climate change crisis and its impact on agriculture
the concept of adaptation to climate change in agriculture sector
mitigation strategies in the agricultural sector.
significance of traditional knowledge systems in combating climate change in agriculture
sector

3. Contents
1. Introduction to climate change
Climate, Weather and Season
Human contribution to climate change
Green house gases, their sources of emission and effect
Major causes of climate change- Industrialization, Deforestation
2. Effect of climate change on agriculture
Effect on temperature, precipitation, sea level etc.
Observed trends and impacts on productivity of different crops
Impact on livestock production
Effect on food security and food production, human health, livelihoods and poverty
Impact on small farmers, millet mission, rainfed agriculture
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3. Climate change coping and adaptation strategies in agriculture
Concept of climate change adaptation
Risks and Assumptions
Different types of adaptation options
Climate resilient interventions in agriculture, livestock, forest etc.
Indigenous approaches to adaptation
4. Climate change mitigation measures in agriculture
Green House Gases and the consequences
Strategies to bringing down emissions to safe level
Mitigation measures in agriculture
Indigenous approaches to mitigation
5. Climate smart agriculture
Vulnerability assessment
Understanding the integrated approach
Use of different technology
6. Institutionalization
Climate justice
Carbon credit
Climate finance- National and International level
Different Climate Change Policies
6. Evaluation Components
Participation in Learning: 10 Marks
Quiz: 10 Marks
Mid term: 20 Marks
Assignments: 20 Marks
End Term Exam: 40 Marks
7. Text books
Compiled reading material of selected articles.
8. References
Climate Change and Agriculture in India: Impact and Adaptation (2019). Editors: Sheraz Mahdi,
Syed (Ed.). Springer Publication
Climate Change Effect on Crop Productivity (2014). Editors: Kalpana Sengar, Rakesh S. Sengar.
CRC Press. Taylor and Francis Group.

Climate Change Impact and Adaptation in Agricultural Systems (2014). Editors: Peter J. Gregory,
Jürg Fuhrer. CABI Climate Change Series.

Climate Change Mitigation and Agriculture (2012). Editors: Eva Wollenberg, Marja-Liisa TapioBistrom, Maryanne Grieg-Gran. Earthscan from Routledge.

Climate Change and Indigenous Peoples: A Synthesis of Current Impacts and Experiences.
Background on the UNFCCC: The international response to climate change (2016).
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RM 6464 - Yoga and Mental Health
Nature: Compulsory
Credits: 2.0
1. Objectives
1. Promotion of positive health, prevention of stress related health problems and
rehabilitation through yoga
2. Integral approach of yoga therapy to common problems pertaining to both physical and
mental health
3. Imparting skills in them to introduce yoga for total personality development of students
2. Outcomes
On completion of the course, the learners will be able to
CO1- Understand and appreciate the concepts of mental health and personality
CO2- Recognize the importance of both physical and mental health management
CO3- Develop an interest in Yoga and able to adopt it for mental health management and
personality development
C04- Practice basic yoga & meditation techniques required for day to day life
3. Contents
Unit 1-Foundations of Yoga: History, Evolution of Yoga and Schools of Yoga- Origin of Yoga,
History and Development of Yoga; Etymology and Definitions, Misconceptions, Aim and
Objectives of Yoga, True Nature and Principles of Yoga
Unit 2-Mental Health and Role of Yoga:
Definition & Importance of Health According to WHO; Dimensions of Health: Physical, Mental,
Social and Spiritual; Introduction and definition of mental health, global and Indian perspectives
on mental illness and mental health,
Unit 3-Application of Yoga: Yoga in Education: Yoga in development of human society;
Yogic Concepts for the Development of Four Fold Consciousness - Civic Sense, Patriotic Urge,
Service Zeal and Spiritual Growth; Yoga for Stress Management: Yoga for Personality
Development, Memory and Concentration; Yogic approach to creativity; Yogic practices for
creativity development; Facets of intelligence; concept of intelligence according to Yoga; Yoga
practices for IQ development; Practices for Anger Management
Unit 4-Allied Sciences: Positive Psychology Theory, Concepts & Models- Behavioral
Psychology- Personality- Cognitive Psychology- Mental health; Introduction to Human Anatomy
and Physiology, Types of chakras in human body, psychophysiology of chakra
Dietetics and Nutrition
Unit 5-Practical Yoga- Practical Yoga Yogic Practices – Asana, Kriya, Mudra, Bandha,
Meditation (Dhyana), Surya Namaskara (Techniques, Salient Features, Benefits), Chakra healing
techniques
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4. Text Books:
Yoga Mind and Body, DK Publishing, Sivananda Yoga Vedanta Centr
5. Reference Books:
1. Ganesh Shankar, Yoga Psychotherapy and its Applications
2. I.K. Taimni, Glimpses into the psychology of Yoga, The Theosophical Publishing House,
Madras
3. Swami Sivananda Saraswati, Health and Happiness, Divine Life Society, Sivananda
Nagar, Rishikesh, Uttranchal
4. Swami Sivananda Saraswati, Science of Pranayama, Divine Life Society, Sivananda
Nagar, Rishikesh, Uttranchal
5. Swami Satyananda Saraswati, Asana Pransyama Mudra Bandha, Bihar School Of Yoga
publishing house

6. Evaluation
Class participation – 10%
Practical – 10%
Quiz – 20%
Mid Semester-20%
End-Semester-40%
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RM6466-Personality Development
Nature: Compulsory
Credit- 2.0
1. Objective
The objective of this course is to build self-confidence, enhance self-esteem and improve
overall personality of the students. This course aims at grooming the students through sensitizing
them about proper behavior, socially and professionally, in formal and informal circumstances.
2. Outcomes
CO1-Make use of techniques for self-awareness and self-development.
CO2-Apply the conceptual understanding of communication into everyday practice.
CO3-Understand the importance of teamwork and group discussions skills.
CO4-Develop time management and stress management.
CO5-Apply business etiquette skills effectively a manager requires
3. Contents
UNIT I Introduction to Personality Development
The concept of personality - Dimensions of personality – Theories of Freud & EricksonSignificance of personality development. The concept of success and failure: What is success? Hurdles in achieving success - Overcoming hurdles - Factors responsible for success – What is
failure - Causes of failure.
UNIT II Attitude & Motivation
Attitude - Concept - Significance - Factors affecting attitudes - Positive attitude – Advantages –
Negative attitude- Disadvantages - Ways to develop positive attitude - Differences between
personalities having positive and negative attitude. Concept of motivation - Significance –
Internal and external motives - Importance of self- motivation- Factors leading to de-motivation
UNIT III Self-esteem
Term self-esteem - Symptoms - Advantages - Do's and Don’ts to develop positive self-esteem –
Low self-esteem - Symptoms - Personality having low self esteem - Positive and negative self
esteem. Interpersonal Relationships – Defining the difference between aggressive, submissive
and assertive behaviours – Lateral thinking.
UNIT IV Other Aspects of Personality Development
Body language - Problem-solving - Conflict and Stress Management - Decision-making skills Leadership and qualities of a successful leader – Character building -Team-work – Time
management -Work ethics –Good manners and etiquette.
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UNIT V- Personal Branding- Self-Knowledge: Personal and Professional Self-AnalysisPersonal Branding Strategy in the digital world-Effective Networking techniques
UNIT VI Employability Quotient
Resume building- The art of participating in Group Discussion – Facing the Personal (HR &
Technical) Interview -Frequently Asked Questions - Psychometric Analysis - Mock Interview
Sessions.

4. Text Book:
1. Prashant Sharma, Soft Skills: Personality Development for Life Success, BPB
Publications, New Delhi
5. Reference Books:
1. Hurlock, E.B (2006). Personality Development, 28th Reprint. New Delhi: Tata McGraw
Hill.
2. Mile, D.J Power of positive thinking. Delhi. Rohan Book Company, (2004).
3. Pravesh Kumar. All about Self- Motivation. New Delhi. Goodwill Publishing House.
2005.
4. Smith, B. Body Language. Delhi: Rohan Book Company. 2004

6. Evaluation Components:
Class Participation- 10%
Quizzes
- 10%
Mid-term
- 20%
Assignment
- 20%
End-term
-40%
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