KIIT Deemed University School of Rural Management
Minutes of the Tenth Board of Studies Meeting held on 23 March 2019
The following members of the Board of Studies attended the meeting held in KSRM
Director’s Chamber.
1.
2.
3.
4.
5.
6.
7.

Prof Nishith Parida, Director, KSRM and Chairman
Prof SN Biswas, IRMA, External Member
Prof Anita Basalingappa, MICA, External Member
Prof Anil Bajpai, Director, KSOM – Special Invitee
Prof Ganesha H.S., Internal Member
Prof Damodar Jena, Internal Member
Prof V Venkatakrishnan, Dean, KSRM and Convener

The meeting started at 10.30 AM with a welcome address by the Chairman, Prof.Nishith
Parida, who also described the agenda for the meeting. The proceedings related to the
different agenda items are as follows.
Agenda 1: Proposal to launch a new Post-Graduate Programme MBA (Agribusiness
Management).
The Chairman made a presentation on the proposal to start a new Post-Graduate
Programme MBA (Agribusiness Management) considering the requirements of the
sector. This proposal was welcomed by all the members and there were a few
suggestions for further enriching the design and course outlines.
It was suggested that the rural immersion has to be designed in such a manner that
production and procurement aspects on which the students might have their career are
given adequate attention. With regard to live projects, it was explained that group of
students will study sub-sectors like seeds, credit, fertilizers, processing, e-commerce
based on the secondary data and to some extent interviewing the participants. The
members suggested that to ensure balance between all the semesters, there is a need
to introduce more courses in the fourth semester. It was decided to have two more
courses (a) Personality Development and (b) Yoga and Mental Health in the fourth
semester to prepare the students to start their career successfully. With regard to the
Business Research Methods, it was suggested that it can be Marketing Research as it
will be more related to the careers of the students. Similarly, it was suggested that the
nomenclature ‘Rural Marketing Communication’ can be adopted instead of ‘Rural
Advertising’ in the course ‘Rural Advertising and Product Management’.
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Agenda 2: Consideration of the course outlines of the newly introduced courses of
PGDCD.
The course outlines of two newly introduced courses (a) ICT for Community
Development-II and (b) Personality Development and Attitude Building were considered
and approved.
Agenda 3: Consideration of the proposed modified curriculum design of BBA (RM),
course outlines for three newly introduced courses and modified course outlines six
existing courses
The curriculum design incorporating changes like shifting of the Experiential Learning
Segment-II to the sixth semester from the fourth semester, introducing three new
courses and enriching and upgrading six other courses (increase in credit from two to
three) were considered and approved. The three new courses are (a) Life Skills
Development (b) Yoga and Mental Health and (c) Multi-Lingual Communication and the
courses whose course outlines got modified were (a) Human Resource Development
(b) Rural Marketing (c) Financial Management (d) Rural Entrepreneurship (e) CSR and
Rural Development and (f) Management of Not-for-Profit Organizations.
It was suggested to introduce a course on English language in the sixth semester
considering the requirements of the students. Based on the discussions, it was decided
to introduce one more course on Multi-Lingual Communication-II taking into considering
the needs of the students to communicate in more than one language.
Agenda 4: Consideration of the proposed modified curriculum design of MBA (RM),
introduction of seven new courses, enriching and upgrading of seven courses, shifting
of six courses to earlier semesters, changing the nature of three optional courses into
compulsory courses and having two field segments instead of three and less weightage
for the first field segment (Action Research Segment).
All the above were discussed in length by the members and they were approved.
It was decided that once the changes are incorporated as per the above suggestions,
they will be circulated to all the members of the BoS for further processes. The
chairman expressed his gratitude to all the expert members for being part of the BoS
and thereby contributing immensely to the curriculum of various programmes and
concluded the meeting with a vote of thanks.
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MBA (Rural Management) 2019-21
Proposed Curriculum Design and Course Outlines
23 MARCH 2019
In the existing MBA (Rural Management) curriculum design, certain changes are proposed due to
operational reasons. These changes have been necessitated due to the requirement to introduce afresh a
few industry oriented courses, upgrading and enriching a few other courses, converting a few optional
courses as compulsory courses and offering of a few courses in earlier semesters. Also, it has been
proposed to reduce the number of field segments from the existing three to two taking into consideration
various factors such as matching with the changes in similar schools, regulatory bodies’ requirements and
final placement. Efforts have been taken to incorporate live projects in the third semester with a view to
provide continuous exposure to the students about the industry practices and requirements.
I.

Introduction of seven new courses

S No

Course Title

1

Development
Perspectives

2

Compulsory

Proposed
Semester
First

2

Cost Accounting

2

Compulsory

Second

3

Rural Marketing

2

Compulsory

Third

4

Live Projects

2

Compulsory

Third

5

Operations Research

2

Optional

Third

6

Agri-Input
Marketing

2

Optional

Third

7

Procurement
and
Supply
Chain
Management

2

Optional

Fourth

II.
S
No
1

2

Credits

Nature

Justification
The students need to have understanding of
the fundamental concepts related to the
development to enable them perform better in
the Action Research Segment (ARS)
This course is being offered at our BBA
(RM). With a view to enhance the career
opportunities of the post-graduates, this new
course is proposed
This course was earlier offered to upto 10 th
batch. It got deleted erroneously when
modifications were proposed for the 11 th
batch (2017-19). We are reintroducing it
since it is an important course
The live projects are being introduced with a
view to provide continuous exposure to the
students to the industry practices and
requirements.
This optional course will provide more career
choices to the students who might be
interested in widening their career options to
decision making areas
This optional course will provide more career
choices for the students with agriculture and
allied backgrounds
This optional course will provide more career
choices for the students with agriculture and
allied backgrounds

Enriching and upgrading of seven courses

Course Title
Rural
Production
and
Livelihoods
Quantitative
Techniques

Current
credits
2

Proposed
Credits
3

Nature

Semester

Justification

Compulsory

First

2

3

Compulsory

First

This course is a fundamental course
related to a major area of career
choices ‘livelihoods’ and hence
there is a need to widen its scope
This course needs considerable
amount of practice and hence there
is a need to increase the credits

3

4

Policy and
Programme
Interventions
for Rural
Development
Natural
Resource
Management
and Climate
Change

2
(Optional)

3

Compulsory

Second

2

3

Compulsory

Second

5

E-Business
for Rural
Enterprises

1

2

Optional

Third

6

ICTs for
Development

1

2

Compulsory

Fourth

7

Managing
Agricultural
Value Chain

1

2

Optional

Fourth

8

CSR
Management

1
(Compulsory)

2

Optional

Fourth

III.
S
No
1

Many policies and programmes
related to the rural development
could not be covered due to limited
time duration and hence the increase
in duration and also the credits
Earlier, there were two separate
courses. After merging them into
one course, it was not possible to
cover the contents with two credits.
Hence it is proposed to increase the
credits. Also, the course is preponed
to second semester to facilitate the
summer internship in these areas
This
optional
course
was
reintroduced in 2017-19 batch.
Considering the requirements of the
students and industry, it is proposed
to upgrade it to 2 credits
This course was downgraded to one
credit
from
2017-19
batch.
However, it was not possible to
fulfill the requirements of the
students. Hence it is proposed to
restore it to 2 credits
This optional course was earlier
focusing on financing agricultural
value chains. Now its scope has
been increased to cover both
developing
and
financing
agricultural value chains
This course was downgraded to one
credit
from
2017-19
batch.
However, it was not possible to
fulfill the requirements of the
students. Hence it is proposed to
restore it to 2 credits

Shifting of courses to earlier semesters

Course Title
Marketing
Management

Current
Semester
2

Proposed
Semester
1

Nature

Credits

Justification

Compulsory

2

This course is preponed to provide
an orientation to the subject prior to
the first field segment
This course is pre-poned to ensure
that the students are able to prepare
reports and other communications
in the first semester itself
This
course
(Marketing
Management-II earlier) is preponed to the second semester to
facilitate the students to undertake
the MTS in the early part of the
third semester
This course has been preponed to
ensure that those who opt for
development sector careers get an
opportunity to hone their skills for
placement

2

Managerial
Analysis
and
Communication

2

1

Compulsory

2

3

Strategic
Marketing

3

2

Compulsory

2

4

Development
Theory
and
Practice

4

3

Compulsory

2

5

Rural Finance
and
Commercial
Banking

4
(Optional)

3

Compulsory

2

6

Management
Information
Systems

4
(Optional)

2
(Compulsory)

Compulsory

2

IV.

Changing the nature of the course: Compulsory Vs Optional

S No

Course Title

1

Management of Cooperatives & FPOs
Rural Finance and
Commercial Banking
Human
Resource
Development

2
3

V.

S No

This optional course has been
preponed and made compulsory to
ensure that those who opt for
finance careers get an opportunity
to hone their skills for placement
This course is pre-poned to the
second semester to facilitate the
students to undertake the MTS in
the early part of the third semester

Current
Nature
and
Semester
Optional
3 Sem
Optional
4 Sem
Optional
4 Sem

Proposed
Nature and
Semester

Credits

Justification

Compulsory
3 Sem
Compulsory
3 Sem
Compulsory
4 Sem

2

It is essential to have these courses
as compulsory courses as they are
among the few courses which are
unique and not having any add-on
courses

2
2

Field Segments: Two field segments instead of three and less weightage for the first field segment
(ARS)
Field Segment Title

1

Action Research
Segment (ARS)

2

Case Study Segment
(CSS)

3

Management
Traineeship Segment
(MTS)

Current
Semester and
Credits
2nd part of the
1st Semester
-12 credits
2nd part of the
2nd Semester
-12 credits

Proposed
Semester and
Credits
2nd part of the 1st
Semester
-8 credits
To be abolished

2nd part of the
3rd Semester
-12 credits

1st part of the 3rd
Semester – 12
credits

Justification

There is a need to increase the number
of class days to 90 as per the regulatory
bodies
There is a need to increase the number
of class days to 90 as per the regulatory
bodies. Hence the CSS is proposed to
be abolished and new classroom courses
introduced
To be offered as summer internship to
ensure that the students return to the
campus for placement training, etc in
the last week of October itself

MBA (Rural Management) Curriculum Design – 2017-19
Semester

Module and Course Type

Compulsory
(Classroom)
I
Compulsory (Field)
Semester total
Compulsory
(Classroom)
II

III

Compulsory (Field)
Semester total
Compulsory
(Classroom)

Optionals ** (limited to
4.0 credits)

Compulsory (Field)
Semester total
Compulsory
(Classroom)

Title of the Course
Micro Economic Analysis
Accounting for Managers
Rural Production and Livelihoods
Quantitative Techniques
Rural Sociology
Development Research Methods
Action Research Segment (ARS)
Macro Economic Analysis
Finance for Managers
Marketing Management
Organizational Behavior
Managerial Analysis & Communication
Marketing Research
Case Study Segment (CSS)
Project Management
Natural Resource Management and Climate Change
Marketing Management-II
Agri-Business Management
Micro Finance
Commodity Trading and Marketing
E-Business
Management of Co-operatives & FPOs
Policy and Programme Interventions
Management Traineeship Segment (MTS)

Credit*
2.0
2.0
2.0
2.0
2.0
2.0
12.0
24.0
2.0
2.0
2.0
2.0
2.0
2.0
12.0
24.0
2.0
2.0
2.0
2.0
2.0
2.0
1.0
2.0
1.0
12.0

24.0
CSR Management
1.0
ICT for development
1.0
Sustainable Development
2.0
Strategic Management
2.0
Legal Environment & Business Ethics
2.0
Development Theory & Practice
2.0
Innovation in Rural Development and Enterprises
2.0
IV
Rural Finance and Commercial Banking
2.0
International Trade in Agriculture
2.0
Management Information Systems
2.0
Optionals ** (limited to
4.0 credits)
Financing Agricultural Value Chain
1.0
Human Resource Development
1.0
Strategic Interventions in Development Organizations
1.0
Semester Total
16.0
* 1 credit is 12 sessions of 75 minutes each = 15 hours of classroom. For field modules equivalent amount
of work is expected.

Proposed MBA (Rural Management) Curriculum Design – 2019-21 (23 March 2019)
Module & Type
Compulsory
(Classroom) 23 credits =
345 hours

Field/Internship
Semester total
Compulsory
(Classroom)-20 credits =
300 hours

Semester total
Field/Internship
Compulsory
(Classroom) 13 credits =
195 hours

Optionals ** (limited to 4.0
credits) = 60 hours

Title of the Course
Micro Economic Analysis
Accounting for Managers
Rural Production and Livelihoods
Quantitative Techniques
Rural Society and Polity
Development Research Methods
Managerial Analysis and Communication
Marketing Management
Development Perspectives
Action Research Segment (ARS)
Macro Economic Analysis
Finance for Managers
Marketing Research
Organizational Behavior
Policy and Programme Interventions for Rural Development
Management Information Systems
Strategic Marketing
Natural Resource Management and Climate Change
Cost Accounting
Management Traineeship Segment (MTS)
Rural Marketing
Development Theory and Practice
Rural Finance and Commercial Banking
Management of Co-operatives & FPOs
Project Management
Agri-Business Management
Live Projects
Micro Finance
Commodity Trading and Marketing
E-Business for Rural Enterprises
Operations Research
Agri-Input Marketing

Credit*
2.0
2.0
3.0
3.0
2.0
2.0
2.0
2.0
3.0
8.0
29.0
2.0
2.0
2.0
2.0
3.0
2.0
2.0
3.0
2.0
20.0
12.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0
2.0

2.0
31.0
Human Resource Development
2.0
ICTs for Development
2.0
Sustainable Development
2.0
Strategic Management
2.0
Legal Environment and Business Ethics
2.0
Innovation in Rural Development and Enterprises
2.0
CSR Management
2.0
International Trade in Agriculture
2.0
Optionals ** (limited to 4.0 Strategic Interventions in Development Organizations
2.0
credits) = 60 hours
Procurement and Supply Chain Management
2.0
Managing Agricultural Value Chain
2.0
Semester Total
16.0
* 1 credit is 12 sessions of 75 minutes each = 15 hours of classroom. For field modules equivalent amount of work
is expected.
Semester total
Compulsory
(Classroom) 12 credits =
180 hours

Course: Rural Production and Livelihoods
Nature: Compulsory
Credits: 3
Background
Building the livelihoods of rural poor is crucial in addressing poverty. Adequate and decent
livelihoods improve the quality of living and promote self-respect. A number of policies and
programmes are also being designed and implemented to improve the livelihoods of poor in the
planned development of the country. This course aims at enhancing the basic understanding on
livelihoods, various models and approaches to understand and analyse rural livelihoods and
equip students with the necessary knowledge, skills and practices to promote livelihood options
for the rural poor.
Course Objectives
•
•
•
•

To provide an understanding of linkages among poverty, livelihoods, national economy,
policies, and resources in rural areas
To acquaint the students to the farm-based and non-farm rural production system
To discuss the conceptual frameworks related to livelihood promotion
To discuss how livelihood promotion can be undertaken

Course Contents
Rural Production Systems: History and evolution of rural production systems including nonfarm activities; Rural farming systems: Cropping systems, Livestock systems, Fisheries and
Agro-forestry systems, the role of rural non-farm activities in rural development.
Rural livelihood approaches: Concept of livelihoods, livelihood strategies of rural poor,
livelihood principles which are people-centered (bottom-up) to enable rural men and women to
men and women build assets and develop their skills to access new opportunities for income
generation and employment.
Conceptual Frameworks: Sustainable Rural Livelihood Frameworks
Livelihood Promotion: Major livelihood programmes in India, livelihood promotion by
different agencies.
Designing Livelihood Interventions: Household Portfolio Mapping, Market Assessment,
Triangulation, External Environment Analysis, Sub-sector Analysis, Holistic Approach to
Livelihood Promotion.
Text Book /course material: Compiled reading material from various sources

Reference Books:
1. Rural Development: Putting the last first. Robert Chambers
2. Datta, Sankar, Vijay Mahajan and Gitali Thakur (2009) A Resource Book for Livelihood
Promotion, Third Edition, Hyderabad: The Livelihood School and BASIX
3. Ruedi and Ruedi Hogger (Eds) (2004) In Search of Sustainable Livelihood Systems:
Managing Resources and Change, New Delhi: Sage Publications
4. State of India’s Livelihoods ( SOIL) reports
Evaluation:
Class Participation
Quizzes
Assignment
Mid semester examination
End semester examination

- 10%
- 10%
- 20%
- 20%
- 40%

Course: Quantitative Techniques
Nature: Compulsory
Credits: Three (2-1-1)
Introduction
Quantitative techniques are an integral part of the syllabus of any post graduate course in
management including rural management. Collection, presentation, analysis and interpretation of
relevant data are an essential part of managerial decision making. Hence, all students aspiring to
become effective managers have to acquire quantitative data analysis and problem solving skills.
Statistics is the backbone of any research, be it in sciences or in social sciences. In social
sciences, both managerial and the development sector, quantitative techniques play a major role
in conducting any research, be it qualitative or quantitative. Starting from techniques for data
collection, sampling to data presentation, to data analysis require the knowledge of quantitative
techniques. As development professionals need development research skills, they have to equip
themselves with quantitative techniques. Hence, this two credit course in quantitative analysis is
being offered.
Course Objectives
1. To equip the students with Quantitative Techniques for development and management
research.
2. To equip the students with Quantitative Techniques to aid in decision making in rural
management and development management situations.
3. To improve the quantitative analytical ability of students.
Syllabus
The course is offered in three broad modules, descriptive statistics, theoretical basis for analysis
and statistical inference and time series analysis. The first module covers presentation of data,
measures of central tendency and measures of dispersion. The second module covers the theories
of probability, probability distributions and sampling distribution. The third module on statistical
inference covers estimation and hypothesis testing – z and t tests, chi-square and ANOVA,
regression and correlation and time series analysis.
Teaching Materials and pedagogy
Two text books form the core of the teaching materials. Some exercises and cases may be used in
the course apart from the text book. Lecture, discussions and problem solving are the mode of
teaching the course. Emphasis will be given on conceptual understanding of the statistical tools

and techniques and their meaningful application in (rural) managerial decision making and
research.
Evaluation
The course will have the following evaluation components.
Quizzes

20%

Assignments

20%

Mid semester exam 20%
End semester exam 40%
Total

100%

Text Book:
1. Statistics for management by Richard I Levin and David S Rubin, 7th edition, Ed.
Prentice Hall India, Pearson, 1998.
References:
1. Managerial Statistics by Gerald Keller, 9th Edition, Cengage Learning, 2012.
2. Business Statistics, by G.C.Beri, Second Edition, TMH, 2005.
3. Fundamentals of Statistics by S.C.Gupta, 6th revised and enlarged edition, HPH, 2004.

Rationale for revising the credits for Quantitative Techniques Course:
The course has been a two credit course (2-0-0). However, over the years, it has been observed
that as the course is intensively quantitative, a lot of exercises and problem solving needs to be
done which require additional hours. Also the students need to be exposed to spreadsheet
applications extensively, a lot of extra sessions were done in addition to the scheduled classes
where excel was taught for such exercises. Hence, it was felt that the course needs an additional
Lab session each week which will be used for doing additional problem solving and excel
classes.

Course: Policy and Programme Interventions in Rural Development
Nature:
Credit:

Compulsory
3.0

Course Objectives:
•
•
•

To build perspectives on policy making and implementation in the context of rural
development
To discuss about the some important policies and programmes of rural development in
India
To develop an understanding of the policy and programme evaluation

Course Contents:
Module 1: Policy and Programmes: fundamentals
Various perspectives of policy design and processes; Policy as an instrument of Development.
Institutions of Policy and Administration – Planning Commission and NITI AYOG
Policy making in India for Rural Development; Strategic Plan of Department of Rural
Development; Rural Development, strategic Issues and Reform options;
Module 2: Policy, Programme Formulation and Implementation in India
Evolution of Major Policies – historical perspective: Important Sectoral Policies – Farm & Farm
(Agricultural, Forest, Education, Health, Water, Environment, Land)
Important Rural Development Programmes with emphasis on Current Programmes (Community
Development Programme, New Agricultural Policies & programmes, Operation Flood, SSA,
NRLM, MGNREGS)
A critical Review of Rural Development Programmes.
Module 3: Policy and Programme Evaluation
Approaches to evaluation – positive and interpretive approaches; Policy analysis tools –Cost
benefit analysis, policy analysis matrix, Environment Impact Assessment, Social Impact
Assessment; Types of programme evaluation; Evaluation of Major Programmes with
Illustrations; Framework for Effective Monitoring and Evaluation to major Impact.

Text Books:
1. Sapru, R K (2015) Public Policy: Art and Craft of Policy Analysis, Second Edition, PHI
Learning, New Delhi
2. A set of reading materials including lecture notes, cases and scholarly papers will be
provided to the students.
References:
1. Birkland Thomas (2016) An Introduction to the Policy Process, Routledge, New York
2. Maheshwari, Shriram (1985) Rural Development in India: A Public Policy Approach.
New Delhi: Sage Publications.
3. Weimer, David L. and Aidan R. Vining (2005) Policy Analysis: Concepts and Practice,
fourth Edition, Prentice Hall
Evaluation
The course will have the following evaluation components.
Assignments

40%

Mid semester exam

20%

End semester exam

40%

Total

100%

Course: Natural Resource Management and Climate Change
Nature: Compulsory
Credits: 3
Background
With increasing human pressure and a growing need to balance competing demands, we need
new and better ways to manage society's impacts on the environment. This course seeks to
familiarize and provide knowledge on the concepts and practice of the governance of
natural resources. Students are exposed to theoretical and conceptual issues in analyses of
governance and management of natural resources, as well as to changing paradigms.
Another impending crisis of climate change is looming large. Causes, mitigation and adaptation
to climate change needs to be explored and worked upon.
Through case study-based learning and interactions, students are exposed to practical issues
and problems in natural resource management and climate change. Course provides a systems
perspective of natural resource management and climate change; integration of ecological,
economic, & institutional dimensions; application to management & policy issues at regional,
national & global levels with particular reference to rural resource management.
Course Objectives
•
•
•

To make students understand the importance of natural resources
To understand climate change crisis and its impact
To study adaptation and mitigation strategies for climate change

Course Contents
Module I - Introduction to Natural Resources and their management
• Overview on Natural Resources – Triple Bottom Line (TBL) and concept of
Sustainable Natural Resource Management
• Biodiversity – understanding concept, its importance, threats and conservation;
biodiversity hotspots, agro-ecological zones of India
• Basics of ecology – ecosystems, carrying capacity, ecological footprint
Module II – Management of Water, Land and Forests
1. Water resources and their management - policies and institutions in
• Traditional water harvesting structures
• Overview of irrigation management
• Integrated Watershed management and rainwater harvesting
2. Land and Forests
• Land use classification
• Agriculture – overview and perspectives
• Forests – Traditional forest management, Transition to more participatory
management - JFM, CFM, FRA’2006

Module III – Understanding Climate Change
• Climate Change as a phenomenon and IPCC
• Reasons of climate change
• Climate change impact on water resources, agriculture, health & sustainability
Module IV – Adaptation to climate change
• Climate change mitigation
• Adaptive strategies to climate change in Agriculture, Health and Water resources
• Use of Indigenous Technical Knowledge
• Improving resilience to climate change
Module V- Emerging trends in Natural Resource Management and Climate Change
• State of energy
• Organic agriculture
• Carbon budget and the right to development
Text Book /course material:
Compiled reading material from various sources
Reference Books:
•
•
•
•

Environment Reader for Universities. Centre for Science and Environment.
State of India’s Environment. A Down to Earth Annual.
Ostrom, E. (1990) Governing the Commons: The Evolution of Institutions for
Collective Action. Cambridge University Press, Cambridge.
AR5 Synthesis Report: Climate Change 2014. The Intergovernmental Panel on Climate
Change.

Evaluation
Class Participation
Quizzes
Assignment
Mid semester examination
End semester examination

- 10%
- 10%
- 20%
- 20%
- 40%

Course: Cost and Management Accounting
Nature: Compulsory
Credits: 2 (2-0-0)
Introduction:
This course of Cost and Management Accounting has been designed to equip students with the
desired skill set and knowledge, which will help them to become better decision makers to carry
out their responsibility at different managerial positions. The course guides the students to collect
relevant information to make the most beneficial use of it to take appropriate decisions. The
course teaches the mechanisms to evaluate the performance of departments/jobs/individuals and
suggests control mechanisms to bring the job to the track, if found necessary.
Objectives: The objectives include making the students to be able to 1. To develop understanding of the cost concepts, which can be used in day to day decision
making of rural managers
2. To be able to distinguish between relevant and irrelevant information in a given
managerial situation.
3. To be able to take better financial decisions for the organization using different concepts
like cost-volume-profit analysis.
4. To be able prepare budgets, MIS and performance reports.
Course Contents:
•

Managerial Accounting and Cost Concepts- General Cost Classification- Product costs
and Period costs, Fixed Cost/Variable cost, Opportunity cost, Sunk Cost

•

Job order costing- Allocation and Absorption of Indirect cost (Overhead): Primary and
Secondary Distribution

•

Process Costing-Cost flow in Process Costing, Equivalent units of Production

•

Activity Based Costing-Why ABC? ABC vs. Traditional Costing, Designing an Activity
Based Costing System, Limitations of Activity Based Costing

•

Cost Volume Profit Analysis-Cost Behaviour Pattern, Contribution Margin Ratio, Break
Even Analysis, Sales Mix and Break Even Analysis

•

Relevant costs for decision making

•

Profit Planning and performance analysis -The Basic Framework of Budgeting,
Preparing the Master Budget, Operating and financial Budget, Cash Budget, Activity
Variance, Revenue and cost variance.
Contemporary issues: Life cycle costing, Kaizen costing, Target Costing, Balanced
Scorecard, etc

•

Text Book: Cost Accounting, Horngren, Datar and Rajan, Pearson, Latest edition.
Reference Books:
1. Management and Cost Accounting by Drury Colin, Cengage publishers, latest edition
2. Basic financial Accounting for Management by Shah Paresh, Oxford Publications
3. Managerial Accounting, Garrison, Noreen & Brewer, McGraw Hill
Evaluation:
Quizzes
Assignments
Mid semester exam
End semester exam
Total

20%
20%
20%
40%
100%

Action Research Segment (ARS) – 8 weeks – 8 credits
The first of the two field work segments in the MBA (RM) programme, the action research
segment (ARS) is conducted in the first semester after completion of three months of classroom
segment. The duration of the field segment is 8 weeks. The ARS component of the programme
provides the preliminary exposure to the students to the contexts of rural life and develop an
understanding of the realities of the rural people with whom they are going to work. It is also a
building block to hone their skills in important components like social mobilization and micro
planning that these students will be using in the course of time. The students also get an
opportunity to undertake various activities as desired by the host organizations that adds value to
their skill and knowledge as future development professionals.
The students utilize Participatory Action Research (PAR - a subset of action research) for
completing the tasks assigned to them in ARS component. The two components are MicroPlanning and (ii) Social Mobilization. The Micro-planning is a comprehensive planning
approach wherein the community prepares development plans on its own considering the priority
needs of the village. The PAR allows students to be a committed participant, facilitator, and
learner in the research process. The community groups, in collaboration with students determine
what the existing issues are, and which one(s) they want to address. This in turn creates a greater
awareness on individuals’ own resources which in turn will help our partner organizations to
engage and mobilize communities for self-reliant development. The final output is a document
detailing the village level perspective plan prepared by using participatory tools.
During the Social Mobilization Component, the students primarily involve the communities to
achieve a given development objective. The host organizations engage students in social
mobilization exercise wherein they wish to improve knowledge, attitude and practices (KAP) of
the target beneficiaries to address any important social or economic problem confronting them.
The students stay in villages and the host organizations facilitate them in finding paying guest
accommodation. The host organization's reporting officers also facilitate undertaking of both the
components through monitoring the work progress of students. The students are also attached
with a faculty guide from the school who regularly guides and monitors the work of the students.
Before leaving for the internship, a 4-5 days’ workshop is conducted for the students through a
mix of class room sessions and live field training in using tools and techniques of Action
Research.
Final evaluation of ARS has three components- presentation, report writing and evaluation by the
host organization. Presentations by students carry 30% weightage and is evaluated by an external
examiner and two internal faculty members other than the faculty guide. The faculty guide
evaluates the reports of the students that carry 40% weightage. Evaluation is also done by the
host organization based on the report and presentation made there, which carries 30% weightage.

MBA (AGRIBUSINESS MANAGEMENT) 2019-21
CURRICULUM DESIGN AND COURSE OUTLINES FOR THE FIRST YEAR
Agribusiness is one of the major generators of employment in India and worldwide. Agribusiness
includes all the activities that take place from the farm to the final consumers. It covers the agri
inputs, production, processing, distribution logistics and marketing all the agricultural products.
With liberalisation and globalisation, tremendous amount of opportunities have been created in
this sector. The agribusiness sector in India today lacks the trained and skilled managerial
professionals to manage the current challenges and take it to greater heights.
With an aim to prepare qualified and well trained professionals to cater to various needs of the
agribusiness sector, our school proposes to start a 2 year full time MBA Agribusiness
Management programme from the 2019 academic session starting in July 2019. The aim of the
programme is to provide fundamental and analytical knowledge and the necessary skills to
prepare better quality managers to serve the sector to harness its full potential.
The curriculum for the programme includes compulsory courses, industry attachment and
projects. The students will have to go through a rigorous curriculum which will help them to
develop adequate managerial skills appropriate for the agribusiness sector.
The programme will have 4 semesters and will include an 8 week summer training programme
after the completion of the second semester. There will be a total of 115 credits in the entire
course. Out of these, 10 credits will be offered through 2 field segments and the rest will be in
the form of compulsory classroom courses.
The sectors which can be considered for the final placement of the students are:
•
•
•
•
•
•
•
•
•
•

Agri Input Industry
Food Processing Industry
Retail Industry
Financial Services
Agri Commodity Trading Sector
Agri Warehousing Sector
Development Sector
Cooperatives and FPOs
Agri Export Houses
E-Commerce
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Proposed Curriculum Design of MBA (Agribusiness Management): 2019-21 (23 March 2019)
Semester

Module

Course Type

I
24 credits

Classroom

Compulsory

Field

Compulsory

Classroom

Compulsory

Field

Compulsory

Classroom

Compulsory

Field

Compulsory

Classroom

Compulsory

II
31 credits

III
18 credits

IV
12 credits

Title of the Course
Micro Economic Analysis
Accounting for Managers
Quantitative Techniques
Marketing Management
Rural Production & Livelihoods
Managerial Analysis & Communication
Organizational Behaviour
Development Perspectives
Basics of Agriculture for Managers
Rural Immersion Programme
Macro Economic Analysis
Sales and Distribution Management
Rural Advertising and Product Management
Business Research Methods
Agri Input Marketing
Agri Finance and Commercial Banking
Procurement and Supply Chain Management
ICT in Agriculture & eBusiness
Finance Management
Business Analytics
Live Project I
Summer Internship
Analysis & Management of Agri Value Chain
Strategic Management
Microfinance
Project Managemet
Agri Warehousing & Collateral Management
Management of Cooperatives and FPOs
Management of Food Processing Industries
Emerging Trends & Policies in Agriculture
Live Project II
Legal Environment & Business Ethics
International Trade in Agriculture
Agriculture Entrepreneurship Management
Commodity Trading & Derivatives
Human Resource Management
Climate Change and Agriculture

Total Credits

Course: Basics of Agriculture for Managers
2

Credits
2
2
3
2
3
2
2
3
2
2
2
2
2
3
2
2
2
2
2
2
2
8
2
2
2
2
2
2
2
2
2
2
2
2
2
2
2
85

Nature: Compulsory
Credits: 2.0
Objective:
The objective of the course is to familiarize the students with the basic agricultural concepts and
practices. The course will introduce the students to different sections of agricultural science like
crop agronomy, cropping patterns, crop nutrition, various agricultural pests and their
management, basics of plant breeding etc. This course will also help the students to get an insight
into the Indian agricultural system and also help to learn the fundamentals which will be required
for the other advance courses.

Course Outline
•
•
•
•
•
•
•

Introduction to Indian Agriculture
Principles of Agronomy – Classification of Crops, Major soils, Factors affecting crop
production, Cropping pattern, Important Field crops and horticulture crops of India
Principles of Seed Technology
Introduction to Entomology, Insect Ecology and IPM
Crop Pests and their management - Important crops
Introduction to Plant Pathology
Fertilisers and Agrochemicals – Types and classification

Textbook and Pedagogy
Lecture, class discussion, field visits and exercise will be followed as pedagogy to teach the
subject.
Course Evaluation
Components

Weights (%)

Quizzes

20

Assignments and Projects

20

Mid-sem examination

20

End-sem examination

40

Course: Rural Immersion Programme
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Nature: Compulsory
Credits: 2.0

The rural immersion programme will take place in the beginning of the first semester, after the
orientation, as a part of the MBA (ABM) programme. This component will give the students the
preliminary exposure to rural life and develop an understanding of the realities of the rural
people. It will help in developing a perspective on rural sector in general and agriculture sector in
particular. The immersion programme will be conducted in partnership with grassroots level
NGOs. In this two weeks component, the students are expected to stay in the villages. The
students will submit a report based on their understanding of rural life and agriculture sector.
Evaluation of this component will be done based on the report (40%) as well as presentation
(60%) by the students.

Course: Sales & Distribution Management
4

Nature: Compulsory
Credits: 2
Objective:
To introduce the course participants to the sales and distribution practices It also aims to expose
the students to the tools and strategies necessary for designing, motivating and evaluating sales
& distribution management systems and to sharpen decision making skills of future sales and
distribution managers.
Course Outline
•

Overview on Module
Introduction, Role of Distribution in Marketing Mix, Environment of Distribution
Management in agro industries

•

Channel Design
Goals of Distribution Channels, Number, Types and Levels of Distribution Channels,
Channel Design for Agro Firms, Channels for Rural Markets

•

Managing the Channel Intermediaries
Role and Importance of Channel Intermediaries, Selection, Appointment and Termination
of Intermediaries, Managing Conflicts in Distribution Channel, Sources of Power,
Building Trust among the Channel Members, Typical Problems in Managing Agro
Business Channels.

•

Physical Distribution
Transportation and Warehousing with a reference to Agro Industries, Economics of
Transportation, Procedures and Documentation

•

Channel Evaluation
Managing channel expenses, matrix for evaluating of channel performance
Emerging Channels of Distribution using Internet in Rural Markets, Implications of
Internet as an alternate Distribution Channel on the Existing Channels in rural markets

•

Strategic Sales force Management and Sales Organization
Strategic Sales force Management, Purpose and Setting up a Sales Organization, Types of
Sales Organizational Structures required in Agro Firms

•

Recruitment, Selection and Training
Determining the sales force manpower requirements, Sources of Recruitment, Recruiting
Efforts, Modes of Selection, Identifying Training Needs, Selection of Training Methods,
Executing and Evaluating Sales Training Methods

•

Territory Management
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•

Reasons for Establishing Territories, Methods of Setting or Revising Sales Territories,
Routing and Scheduling, Problems in Managing Territories in Rural Markets
Quotas
Forecast methods, Objectives of Quotas, Types of Quotas, Quota Setting Process,
Administration of Quotas

•

Compensation
Devising a Sales Compensation Plan, Types of Compensation Plans, Fringe Benefits,
Sales Contest

•

Leading and Motivating
Sales Manager – Roles & Responsibilities, Sales Leaders – Qualities and Approach,
Theories of Leadership in Sales force Management, Developing a Sales Culture,
Motivating Factors for Sales force

•

Evaluation of Sales Personnel
Sales Audit, Analyzing the Sales Reports, Analyzing Sales Costs and Designing Control
Tools

Textbook and Pedagogy
Text Book – Sales and Distribution Management by T K Panda, & S S Sahadev: Oxford
University Press
Lecture, class discussion, guest lectures and projects will be followed as pedagogy to teach the
subject.
Course Evaluation
Weights (%)

Components
Quizzes

10

Assignments and Projects

30

Mid-sem examination

20

End-sem examination

40

Course: Rural Advertising & Product Management
6

Nature: Compulsory
Credits: 2
Objective:
The course is organized in two sections.
Objective of the first section of the course is to understand what advertising is and its role in
brand promotion and the economic effects of advertising. It also aims to enable the students to
identify, analyze, and understand the advertising environment & to enable them to prepare the
advertising message and prepare advertising strategy
The second section of the course aims to develop concepts and skills necessary for marketing
decision making. The course will also focus on the major elements of marketing mix – the 4Ps. It
will offer an insight into the roles of a product manager and will deal with activities like product
/category planning, product launching, pricing, communication and overall strategizing. This will
also offer the students an understanding of the fundamentals of brand building, analyzing and
managing the products through different stages of the product life cycle.
Course Outline
Section 1
Integrated Rural Marketing Communication Tools: How they supplement and
complement each other: Advertising, Sales Promotions, Direct Marketing, Event
Management etc
Rural Advertising Campaign: Goals & Objectives - an overview
Communication objectives, Advertising planning stages: budget, brief, Creative, Media,
Production and execution
Rural Campaign Planning
Stage I - Components of a communication brief. Developing the communication
brief & creative communication strategy relevant for rural and agri consumers
Stage II - Developing the media strategy for rural areas, Media Characteristics
and Planning Process
Campaign Execution & Evaluating the effectiveness of an ad campaign
Digital and social media as new age communication tools for rural markets
Section 2
Major Elements of Marketing Mix – 4 Ps. Role of Product in the marketing mix
Introduction to Product Management – Need of product management, Roles of
Product Manager
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Developing product strategies – Elements of a product strategy, Target Customer
selection, Value proposition, Differentiation strategies
Managing product Life Cycle
New product development – Need, products/categories, Line extensions, Stages of new
product development
Brand Management - Introduction, Concepts in brand building process, creating a brand
identity, Branding strategy
Textbook and Pedagogy
Text Book – Marketing Management by Philip Kotler
Lecture, class discussion, guest lectures and projects will be followed as pedagogy to teach the
subject.
Course Evaluation
Weights (%)

Components
Quizzes

10

Assignments and Projects

30

Mid-sem examination

20

End-sem examination

40

Course: Business Research Methods (BRM)
8

Nature: Compulsory
Credit: 3.0
Background
Business, in the emerging complex market economic arena, demands expertise in its different
stages. On the other hand, professionals do face challenges of the questions like what, why, how,
when and whom with respect to the ever changing business dynamics. Business research aims at
to enable, through the acquired body of scientific knowledge and skill, to understand empirical
phenomena, seek appropriate and reliable information, and get valid conclusion and pertinent
way forward.
Course Objectives
With the above background, the course objectives of Business Research Methods (BRM) are as
under:
1. To equip students with the basics of ‘Research Methodology’ for business;
2. To improve the knowledge and the skill on basic steps and processes of business research;
3. Make the students familiar with different types of business research; and
4. To equip the students on reliability and validity of research.
Textbook and Pedagogy
Lecture, case analysis, class discussion and exercise on different research problems and methods
will be followed as pedagogy to teach the subject. The textbook for this course is Business
Research Methods by Zikmund et al of Cengage Learning Pvt. Ltd., Delhi. Besides, the
additional reading materials, problems and cases will be provided as and when required. The
students are advised to refer the books mentioned under bibliography.
Modules
Based on the course objectives stated above, the outline of the course is given as under.
Module-1: Fundamentals of business research
What is research?
Need of research
Important concepts in research
Types of research
Difference between method and methodology
Broad steps of research
Module-2: Research problem and research design/research proposal
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Identifying and defining a research problem
Necessity for research design
Important concepts relating to research design
Basic principles of different research designs
Literature review
Reference style
Census and sample survey
Need for sampling
Basic concepts of sampling design
Processes/steps in sampling design
Types of sampling design
Characteristics of a good sample design
Module-3: Methods and tools of primary data collection
Survey methods – Communicating with participants
Interview and interview schedule preparation
Focus Group Discussion
Observation
Module-4: Reliability and validity in research
Reliability in research
Validity in research
Module-5: Data processing and analysis
Master sheet preparation
Data editing, coding and entry
Data reading
Univariate, bivariate and multivariate techniques of data analysis
Hypotheses testing (chi-square test, t-test; ANOVA, correlation, regression)
Module-6: Reporting research
Fundamentals of research report writing
Research brief
Course Evaluation
Components
Class participation
Quizzes
Assignment on preparing research design
Mid-sem examination
End-sem examination

Weights (%)
10
10
20
20
40

Class Participation and Assignment
10

1. Students have to come to class with preparation along with the preparatory note. It is expected
that the students need to prepare two to three hours before each class. They are expected to
have active participation during discussion in classes.
2. Quiz may be asked in any of the classes. Each quiz will carry equal weight.
3. The marks for class participation (not simply attendance) will include quality of participation
in the classes and written preparation made for attending the classes.
3. The students are expected to start preparing the assignment of Research Design at the
earliest. At least one draft of the above assignment needs to be submitted. However, the
evaluation will be based on the final submission. The final copy of the Research Design has to
be submitted on or before the last session of DRM.
4. The Research Design will not be less than 2000 words. The design will be for any type of
research. However, it will cover all aspects of the research design including the ‘Review of
Literature’ as required. Copying and plagiarising will be strictly awarded with a ‘D’ grade.
5. All sources and references used in the design need to be appropriately cited. Without citations
of sources and the references, the Research Design will be presumed as copied from any other
sources and invite penalties.
References
Zikmund, W. G., Babin, B. J., Carr, J. C. and Adhikari, A. (2017). Business research methods.
Delhi: Cengage Learning India Pvt. Ltd.
Bryman, A. (2012). Business research methods. New Delhi: Oxfor University Press.
Curran, J. & Blackburn, R. A. (2001). Researching the small enterprise. New Delhi: Sage
Publications.
Chawla, D. and Sondhi, N. (2011). Research methodology: Concepts and cases. New Delhi:
Vikas Publishing House Pvt. Ltd.
Groves, R. M., Fowler, F. J., Couper, M. P., Lepkowski, J. M., Singer, E. and Tourangeau, R.
(2009). Survey methodology, New Jersey: John Wiley & Sons, Inc.
Kothari, C. R. (2008). Research methodology: Methods and techniques. New Delhi: New Age
International (P) Limited Publishers.
Silverman, D. (2010). Qualitative research: Issues of theory, method and practice. New Delhi:
Sage Publications Pvt. Ltd.
Vogt, W. P., Gardner, D. C. and Haeffele, L. M. (2012). When to use what research design, New
York: The Guilford Press.
Whigham, D. (2008). Business data analysis (using Excel), New Delhi: Oxford University Press.

Course: Agri Input Marketing
11

Nature: Compulsory
Credits: 2
Objective:
The objective of the course is to provide an overview and in-depth understanding of the
agriculture input market environment and understand application of different marketing concepts
in context of majorly marketed agricultural inputs in India. This course will impart a foundation
of professional marketing skills & knowledge important for success in the marketing of
agricultural inputs.
Course Outline
Agriculture Input Marketing Environment
Classification of Agricultural Inputs
Characteristics of Demand for Inputs
Market Mix for Agriculture Inputs vis-à-vis consumer and industrial goods
Framework for Marketing Environment
Rural Environment and Agri-business Consumer
Understanding Farmer Buying Behaviour
Understanding Agri Inputs - Seeds, Pesticides, Fertilisers and Implements
Understanding the input, Indian market overview , Consumption patterns, Seed
Replacement rate, Seed Act, Fertilizer policy in India, Pesticide regulation, Evolution of
Indian Agriculture machinery, Custom hiring
Market Segmentation
Basis of market segmentation
Process of market segmentation
Channel Selection
Functions of the channel
Different channel distribution systems
Marketing Planning
Marketing Strategy – Product Life Cycle Management
Communication strategy for Marketing of Agriculture Inputs
Communication objectives, Marketing Communication Tools, Media Plan, Challenges
Use of Information Technology in Agriculture Input Marketing
Govt policies and interventions in agri input marketing
Textbook and Pedagogy
Lecture, case analysis, class discussion and exercise will be followed as pedagogy to teach the
subject. The textbook for this course is Agri-input Marketing in India, by Pingali
Venugopal, Ram Kaundinya
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Course Evaluation
Weights (%)

Components
Quizzes

20

Assignments and Projects

20

Mid-sem examination

20

End-sem examination

40

Course: Agricultural Finance & Banking (AFB)
13

Nature: Compulsory
Credits: 2 (2-0-0)
Objectives of the course:
The objectives of the course on ‘Agricultural Finance & Commercial Banking’ will be to provide
a broad guidance to the Post Graduate Students of MBA (M) regarding the Agricultural financial
framework and Banking operations by the commercial banks of India with focused attention to
prepare the students to handle the basic banking operation, lending activities and facilitates the
functions of the Banking Facilitators (BF)/Correspondents (BC) and helping the process of
recovery.
Course Contents:
Introduction‐ concept and context: What is Agri. finance? Why is Agri. finance? Evolution of
is Agri. finance in India. Demand and supply of is Agri finance. Sources of Agri finance
Agricultural Project Appraisal: What are Agriculture projects? The different phases of the
projects. Different appraisal techniques like analysis of Balance Sheet, Profit and loss statement,
Cash flow statement and Break Even Analysis.
Priority Sector Finance: What is priority Sector Credit? Genesis, targets & Sub-targets of
priority sector. Categories of priority sector.
Micro, Small & Medium Enterprises: What is MSME? MSME Agenda in India. Rural
Markets and MSMEs in India. MSMED Act, 2006. Financing norms of MSMEs by Commercial
banks. Supporting Institutions for MSMEs. New Developments in MSME sector, Credit
Guarantee Trust Fund for Micro and Small Enterprises.
Role of ICT in Agriculture Business Finance: Present Scenario of ICT in Rural India. ICT
infrastructure and its challenges. Credit flow to agriculture & role of ICT. Use of ICT for upscaling financial Inclusion
Risk Management in Agri Finance: Types risk in Agriculture. Risk Management and Risk
Management Strategies. Banking and Insurance to manage risk. PMFBY, Challenges for
traditional banking vis-à-vis MFIs and insurance markets. Risk management in agriculture.
Managing risk in Microfinance.
Evolution of Banking in India: Banks- Definition. Evolution of Banking in India. Banking
structure in India. Role of Reserve Bank of India vis-à-vis Commercial Banks.
KYC & Anti Money Laundering: KYC-Definition, history and norms. Money laundering –
Definition. Steps India has taken to combat Money Laundering. OVD, Suspicious Transaction
Report (STR). Cash Transaction Reports (CTR) & Counterfeit Currency Report (CRR), PML
Act
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Functions of Commercial Banks: Major functions of Commercial Banks in India.
Commercial Banks and Economic Development.
Types of accounts in banks: Types of accounts in commercial banks. Risks in Opening
Accounts without Proper KYC.
Negotiable Instrument Act, 1881: Definition of NI Act. Doctrine of Negotiability. Important
provisions under NI Act affecting banking transactions.
Concept of Non Performing Assets: Concept & Definition of NPA. Income recognition and
assets classifications. Recovery Management. Various methods of recovery. SARFAESI Act,
2002
Credit Creation by the commercial banks: Control of Banks over Deposits. Limitations to
creation of deposits. Various techniques of credit creation. Credit contraction. Significance of
Credit Creation and Contraction
Financial Inclusion and Financial Literacy: Deposits, Credits. Remittance, insurance and
mutual fund products for rural poor,. BCs, BFs. DBT, Infrastructure for Financial inclusion and
Financial Literacy
Course Materials: Materials include a course pack and a text book.
A course pack consisting of complied materials from various sources
Text book: Tit bits of Financial Inclusion and Priority Sector by S. K. Dash.
Reference books:
Tit bits of Advances by S. K. Dash.
Evaluation:
Quizzes
Assignments
Mid semester exam
End semester exam

20%
20%
20%
40%

Total

100%

Course: Procurement & Supply Chain Management
Nature: Compulsory
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Credits: 2
Objective:
The objective of the course is to equip the students with the capacity to develop management and
strategic skills in procurement of agricultural commodities. It will enable them assess the
meaning and outcomes of the stages in the development of an effective procurement strategy. It
would also enable the students to develop an insight into the supply chain strategies and risk
management.
Course Outline
Introduction to procurement management
The value chain analysis in the context of procurement management of agri commodities
Understanding the procurement process and devising procurement strategy – right quality, right
quantity, right source, right time and right price
Risk management in agricultural produce procurement
Contract farming
Regulatory framework and its implication on procurement
Forecasting
Supply Chain planning & strategy
Inventory management

Textbook and Pedagogy
Lecture, class discussion, field/mandi visits and exercise will be followed as pedagogy to teach
the subject. Text Book – Procurement Management by Pavan Kumar and Kavita David
Course Evaluation
Components

Weights (%)

Quizzes

20

Assignments and Projects

20

Mid-sem examination

20

End-sem examination

40

Course: Business Analytics
Nature: Compulsory
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Credits: 2 (2-0-0)
Introduction:
As the computing power of electronics significantly increasing year on year, present day businesses are
gearing up to access its benefit. Customer engagement with businesses is tracked at every step and every
minute detail about them is stored in machines for future predictions. Companies are able to generate and
store huge volume of data through implementation of ERP and other technologies. Business Analytics use
the power of advanced statistical concepts to analyse data more intelligently. This includes quantitative,
statistics, and predictive modelling for generating/ finding data-driven insights. Thus, the results from the
analytics may be used for developing competitive strategies for a business scenario. This can be used in
the field of finance, marketing, and operations for identifying ROI drivers, developing target market for a
product, fine-tuning the supply chain etc. The course will target to achieve introductory knowledge on
Analytics to enhance the decision making process from diverse field of applications. The course will also
introduce to the programming language R which is available as an open source.
Course Objectives: To impart the knowledge and skills of data analytics to 1.
2.
3.
4.

Get comfortable with big data set and explore various dimensions of data
Can apply appropriate data visualization technique for exploratory analysis
Learn to apply and evaluate different statistical models for a business scenario
Improve decision-making process by use of data analysis

Course contents:
Module 1: Introduction and data exploration:
• Introduction, Role of Business analytics in Organization
•

Business Statistics (Descriptive and Inferential)

•

Introduction to predictive analytics

•

Working with Data and Data Visualization – Using R

Module 2: Multivariate Data Analysis:
• Linear Regression & Prediction modelling
•

Factor analysis and cluster analysis

•

Linear Discriminant Analysis and Logistic Regression

Module 3: Optimization and other techniques:
• Optimization analytics – Linear & Integer Optimization
• Text analytics
• Business Analytics – Case studies using Excel modelling
Text Book:
Business Analytics: Data Analysis and Decision Making – S Christian Albright, Cengage Learning
Publication
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Reference books:
1.
2.
3.

Data Mining and Business Analytics with R – Johannes Ledolter, John Wiley & Sons.
An Introduction to statistical learning with applications in R – Gareth James, Daniela Witten,
Trevor Hastie, Robert Tibshirani
R in Action, Data Analysis and graphics with R – Robert I. Kabacoff, Manning Publishers,
Second Edition

Evaluation:
Quizzes
Assignments
Mid semester exam
End semester exam
Total

20%
20%
20%
40%
100%

Course: Live Project-1
Nature: Compulsory
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Credits: 2
In the arena of ever changing global economy, the prospects and challenges of agriculture sector
has been changing. In this context, the students of agri-business management, in the first year of
their course, need to have basic understanding on the dynamics of the agriculture sector
especially the functioning of industries related to agri-input, credit, production & value addition,
commodity trading & collateral, marketing, and farm-based organizations.

With this background, the students in their second semester (after going through the fundamental
courses in the first semester) need to have experience of above mentioned industry specific
scientific understanding through both secondary and primary information. This experience may
enable the students to prepare for their Summer Internship followed by the Live Project-2.

Two-week worth of time across the semester is proposed for the Live Project-1. The students in
group (4-5 students in each group) need to take up the pre-defined and identified specific
industry related project in the vicinity of the University. Faculty guide will be allocated to the
each group. They may visit multiple times to get relevant secondary data and literature
(document), observe and discuss with some defined stakeholders.

At the end of the project, the student groups will prepare their report and submit to their
respective faculty guide. As part of the evaluation, each group needs to give a formal
presentation to the faculty members and their fellow student friends. The purpose of the
presentation in front of their fellow student friends is to facilitate cross learning.
Evaluation
Presentation
Report

40%
60%

Course: Summer Internship
Nature: Compulsory
19

Credits: 8
The focus of Summer Internship component is to partner with all our partners and enterprises
that have an unstinting commitment to Agribusiness sector. The Summer Internship is planned to
be a problem solving segment wherein students will apply their analytical and decision making
skills on specific project based problems/challenge assigned by organizations engaged in various
aspects of rural business and development.
The students will work under active guidance of experienced senior managers supported by
faculty guides form KSRM to help them to make decisions under real & more demanding
situations.
Scope of Summer Internship:
The host organizations can assign project(s) on problems/issues/situation which require better
understanding, insights and analytical abilities for their resolution.
Summer Internship Deliverables:
During the course of Summer Internship students are expected to rigorously research the
problem, analyze data, and produce outputs in terms of solutions in line with the objectives of the
projects. After the completion of Summer Internship field work the students are expected to
make presentation of their project to host organization and submit the draft reports.
The study findings are again presented in Summer Internship seminars conducted at KSRM
under the supervision of internal faculty and external examiner. Based on the suggestions
received during the seminars and comments of the faculty guides, the draft reports are revised
and a copy each is submitted to school and host organization. The students are evaluated for their
projects independently by the host organization and KSRM.
Evaluation:
Feedback from host organization:

30%

Presentation in KSRM:

30%

Evaluation of Report:

40%

Course: ICT in Agriculture and E-Business
Nature: Compulsory
20

Credits: 2
INTRODUCTION
In the last 20 years, there has been a massive expansion in the number of Information-andCommunications-Technology-for-Agriculture (ICT4Ag) projects focusing on Agriculture.
Further, considerable pilots and experiments have been undertaken with regard to applications of
ICTs for Agricultural Production, Supply Chain and Marketing. Successful oversight of ICT4Ag
projects requires "ICT4Ag champions" who possess a combination of techno-managerial
competencies (e.g. Information Systems skills) and contextual competencies (e.g. agricultural
development knowledge & skills). This course is aimed at equipping students with this kind of
skill sets.
Objectives:
1. To understand how the ICTs can be utilized for agricultural development – production,
productivity in the farm, extension and marketing
2. To understand the growth of the e-Business in the Indian context, the technologies
required for the e-Business and the emergence of Mobile Commerce
3. To understand the effects of e-Business in agriculture and rural sector and plan its eBusiness strategies
Module 1: Overview of ICT in Agriculture (4 sessions): ICTs in Agricultural Development,
Mobile devices in Agriculture and their impact, ICT-enabled Agricultural Development
Module 2: Cases on ICT applications in Agriculture (8 sessions): Kisan Call Centres, Kisan
Mobile Sandesh, Agromet Advisory Services, ICT in Livestock and Dairy Industry, Village
Resource Centres, i-Kisan Agri-Informatics, Digital Mandi, Digital Green, Life Lines, Nano
Ganesh, etc
Module 3: Introduction to e-Commerce (3 sessions)
Definition, e-Commerce and e-Business, types and growth of e-Business and models of eBusiness, e-Business Infrastructure, Social Media & e-Business and Mobile Commerce
Module 4: Management of e-Commerce (4 sessions)
Customer Relationship Management, Electronic Procurement/Supply Chain Management, Risks
and Security for e-Business, Secure Transactions and Electronic Payment Systems, Electronic
Collaboration, Legal and Ethical Issues

Module 5: e-Commerce cases in the Rural Sector (5 sessions)
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India AgroNet.com, GoCoop.Com, e-Choupal, Ferns and Petals (FNP), Tea e-Auction, Cottage
Emporium (Central Cottage Industries Corporation of India), HHEC online store (Handicrafts
and Handlooms Export Corporation), Sai Handicrafts (Facebook and LinkedIn)
EVALUATION
Class Participation & Preparation
Quizzes
Assignment-1
Assignment-2)
Mid semester examination
End semester examination
Total – 100%

- 5%
- 15%
- 10%
- 10%
- 20%
- 40%

Text Books:
Joseph, P T (2015), E-Commerce: An Indian Perspective, PHI Learning Private Limited, New
Delhi, ISBN 978-81-203-5154-7 (Nineteenth Printing-Fifth Edition)
Saravanan R et al (2011), Information and Communication Technology for Agriculture and
Rural Development, New Delhi
References:
ASSOCHAM and PwC (2014), Evolution of e-commerce in India, Creating the bricks behind the
clicks, New Delhi
Bijlani J and Singh S (2015), eCommerce in India, Accelerating Growth, PwC India
Bodini A and Zanoli R (2011), Competitive factors of the Agro-Food E-Commerce, Journal of
Food Products Marketing, 17(2-3): 241-260
Chaffey D (2014) Digital Business and E-Commerce Management, Strategy, Implementation
and Practice, Pearson, Harlow
Confederation of Indian Industry (2016), e-Commerce in India, A Game Changer for the
Economy, New Delhi
Eisenberg K and Gupta G (2014), Analysis of the expansion of e-commerce into India and
growth opportunities for Flipkart, The Journal of International Business and Law, 14(1)
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Gandhi R (2015), Case Study 1: Digital Green: Leveraging social networks for agricultural
extension, in Sylvester G (ed.) (2015), Success Stories on Information and Communication
Technologies for Agriculture and Rural Development, 3-16, FAO, Bangkok
Goswami S (2014), Measuring Impact of Consumer and Product features on E-Commerce
adoption in India-an Empirical Study, Vilakshan, XIMB Journal of Management, 11(2): 81-94
Joshi D and Achuthan S (2016), E-Commerce Buying Behavior in India: The Role of Website
Features in E-Loyalty, South Asian Journal of Management, 23 (1): 56-88
Kalakota R and Whinston AB (2007), Frontiers of Electronic Commerce, Pearson Education,
New Delhi
Kalia P, Kaur N and Singh T (2016), E-Commerce in India: Evolution and Revolution of Online
Retail, in Dixit S and Sinha AK (eds.), E-Retaining Challenges and Opportunities in the Global
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MICRO ECONOMIC ANALYSIS
Credit: 2.0
It is commonly accepted that the available resources are not enough to meet the needs of people
at present and future with their choices. There has been an important role of economics since the
realisation of resource scarcity by human beings. The issue became so important with increase in
scarcity of resources and multiplication of the nature and extent of human demand. Over a period
of time, social scientists have developed different sets of principles to address the above issue.
Those scientists are called as economist with different adjectives depending on the principles
they advocated to manage the scarce resources in meeting the maximum possible needs.
Micro Economic Analysis (MEA) course covers the managerial economics, i.e. application of
microeconomics concepts and principles in managerial decision making especially in
consumption, production, cost and revenue, market, and distribution.
Course Objectives
The course focuses on the following objectives.
1)

Imparting the basic knowledge of economics way thinking.

2)

Familiarise with the concepts and principles of managerial economics with special reference
to microeconomics.

3)

Obtaining the skill of applying such concepts and principles in economic decision making by
keeping.

4)

To lay the theoretical ground work for studying subjects like financial management,
marketing management, and costing in management.

Course Materials
The basic material for this course is Principles of Microeconomics by N Gregory Mankiw (the
chapter numbers mentioned under reading materials are from this book). The additional material
for further reading is available in the library. The select chapters from the books Managerial
Economics by Craig Peterson and Chris Lewis and Managerial Economics by G S Gupta will be
provided as and when required. The students may also refer the books given under references
for further reading.
Course Evaluation
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Components
Class participation
Quizzes
Assignment
Mid Term examination
End Term examination

Weights (%)
05
20
15
20
40

Class Participation and Assignment
1. Students have to come to class with preparation along with the preparatory note. It is expected
that the students need to prepare two to three hours before each class. They are expected to
have active participation during discussion in classes.
2. Quiz may be asked in any of the classes. Each quiz will carry equal weight.
3. The marks for class participation (not simply attendance) will include quality of participation
in the classes and written preparation made for attending the classes.
3. The students are expected to start preparing the assignment at the earliest. Delay submits of
assignment will be awarded with lower grade. Copying and plagiarising will be strictly
awarded with an ‘F’ grade.
Course Outline
Module-1: Introduction to Managerial Economics: Concepts, Principles and Need for
Development (3 Sessions)
•

This module will start with the introduction to managerial economics so that the students
would appreciate the importance of economics way of thinking and its relevance in
managerial decision making.

Module-2: Demand Analysis in Decision making (6 sessions)
•
•
•
•
•

Concept of demand, supply and markets
Theory of consumer behavior
Elasticities of demand and supply
Demand estimation
Demand forecasting

Module-3: Supply Analysis in Decision Making (7 sessions)
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•
•

Production theory and analysis, production with one variable input, production with two
or more variable inputs, economics of scale
Cost theory and analysis, Break-even analysis, etc
o Cost concepts, short run cost functions, long run cost functions and estimation of
cost functions
o Breakeven analysis
o Cost and revenue analysis

Module-4: Marketing Structure and Operations (5 sessions)
•

•
•
•

Product markets:
o Perfect competition
o Competitive market
Monopoly
Oligopoly
Different Pricing methods

Module-5: Factor Market and Distribution and effects of Government Interventions (3
sessions)
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ACCOUNTING FOR MANAGERS
Credits: Two
Course Objectives
Accounting depicts the health of the business with the help of financial statements. Every
organization needs to use accounting to communicate their financial performance and financial
condition to the investors and stakeholders. The objective of this course is to help students
comprehend, analyze and interpret the financial statements for improved decision-making. While
Managerial accounts encompasses the aspects of financial, cost and tax accounting, in this course
our focus will be on the financial aspects.
The course covers the framework of accounting Concepts, Standards, and Policies that govern
the mechanism of accounting. The entire process of accounting - starting with recording of
transactions, followed by preparation of the statements, and ending with analysis and
interpretation of the statements will be dealt with. The emphasis is on managerial aspects and not
legal. It is not designed to acquire mastery of accounting techniques but to have an
understanding of the concepts.
Pedagogy
The learning will be done through numerous exercises, examples, discussion and case studies.
Besides the prescribed text book, the students are required to study the notes and cases given to
them from time to time. Class Preparedness is key to proper learning and is compulsory.
Remedial sessions would be conducted for students who need it.
Evaluation Pattern
Class Participation & Preparedness :

10% (weekly evaluation)

Exercises and practise

10% (assignments to be submitted every week)

:

Group Project and Presentation

:

10%

Quizzes 6 x 2.5 weightage

:

15%

Mid Term

:

15%

End Term Exam

:

40%

Course Text Book
Accounting: Text & Cases, by Anthony, Hawkins & Merchant published by Tata McGrawHill.
Additional Cases:
Case-lets in Financial Accounting by Dinesh Agarwal (draft version)
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Course: Quantitative Techniques
Credits: Two (2-1-1)
Introduction
Quantitative techniques are an integral part of the syllabus of any post graduate course in
management including rural management. Collection, presentation, analysis and interpretation of
relevant data are an essential part of managerial decision making. Hence, all students aspiring to
become effective managers have to acquire quantitative data analysis and problem solving skills.
Statistics is the backbone of any research, be it in sciences or in social sciences. In social
sciences, both managerial and the development sector, quantitative techniques play a major role
in conducting any research, be it qualitative or quantitative. Starting from techniques for data
collection, sampling to data presentation, to data analysis require the knowledge of quantitative
techniques. As development professionals need development research skills, they have to equip
themselves with quantitative techniques. Hence, this two credit course in quantitative analysis is
being offered.
Course Objectives
1. To equip the students with Quantitative Techniques for development and management
research.
2. To equip the students with Quantitative Techniques to aid in decision making in rural
management and development management situations.
3. To improve the quantitative analytical ability of students.
Syllabus
The course is offered in three broad modules, descriptive statistics, theoretical basis for analysis
and statistical inference and time series analysis. The first module covers presentation of data,
measures of central tendency and measures of dispersion. The second module covers the theories
of probability, probability distributions and sampling distribution. The third module on statistical
inference covers estimation and hypothesis testing – z and t tests, chi-square and ANOVA,
regression and correlation and time series analysis.
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Teaching Materials and pedagogy
Two text books form the core of the teaching materials. Some exercises and cases may be used in
the course apart from the text book. Lecture, discussions and problem solving are the mode of
teaching the course. Emphasis will be given on conceptual understanding of the statistical tools
and techniques and their meaningful application in (rural) managerial decision making and
research.
Evaluation
The course will have the following evaluation components.
Quizzes

20%

Assignments

20%

Mid semester exam 20%
End semester exam 40%
Total

100%

Text Book:
1. Statistics for management by Richard I Levin and David S Rubin, 7th edition, Ed.
Prentice Hall India, Pearson, 1998.
References:
1. Managerial Statistics by Gerald Keller, 9th Edition, Cengage Learning, 2012.
2. Business Statistics, by G.C.Beri, Second Edition, TMH, 2005.
3. Fundamentals of Statistics by S.C.Gupta, 6th revised and enlarged edition, HPH, 2004.
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MARKETING MANAGEMENT
Credits: Two, Nature: Compulsory
Course Objectives
This comprehensive course will focus on developing a clear understanding of marketing
concepts and acquiring skills in application of the marketing principles in different contexts. This
course exposes the participants to the functional school of marketing thought. This course will
familiarize students with the generic business strategies and marketing decisions for profitable
delivery of superior value to the customers.
Course Syllabus
Introduction to Marketing Management: What is marketing? Marketing concepts and tools.
Corporate orientations towards the market place. The Marketing process. Tasks of Marketing.
External and Internal Marketing Environment.

Role of Marketing in organizations: Marketing myopia. Creating customer orientation.
Ensuring profit and growth. Providing competitive advantage in the marketplace. Ensuring
market share and customer equity.

Managerial Framework: The 4 P framework-Product, Price Place and Promotion.

Product Concept and Management: Total product concept. Product classification. Product
mix. Product life cycle. New product development process. New product adoption process.
Packaging decisions

Product Pricing: Importance of Price. Pricing objectives. Determinants of price. Setting the
right price. Cost based pricing. Value pricing.
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Distribution Management: Functions of marketing channels. alternative channel arrangements.
Marketing channel design decisions. Different channel members. Multichannel distribution. The
growth and benefits of direct marketing.

Market Segmentation: Rationale for Market Segmentation. Bases for segmenting markets.
Steps in segmenting. Strategies for selecting target markets. Positioning.

Product Positioning: The need for positioning. The steps involved in effective positioning. the
bases for positioning.

Differentiation: The need for differentiation. The different approaches to differentiate products
and services.

Promotion: The communication process. Barriers to marketing communications. The role of
promotion in the marketing mix. The different elements of the promotion -mix. Factors that
affect the promotion-mix. Developing the promotional plan.

Branding: Role of brand for company and customer. Brand building process. Benefits for
branding. Brand equity. Managing brands. Leveraging Brands.
Advertising campaign: The process of advertising. Role of advertising organizations in
assisting marketing organizations. Achieving effectiveness in advertising campaigns. Media
planning.
Course Material:
A course pack containing reading materials compiled from various textbooks and other sources.
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Course: Rural Production and Livelihoods
Credits: 2
Background
Building the livelihoods of rural poor is crucial in addressing poverty. Adequate and decent
livelihoods improve the quality of living and promote self-respect. A number of policies and
programmes are also being designed and implemented to improve the livelihoods of poor in the
planned development of the country. This course aims at enhancing the basic understanding on
livelihoods, various models and approaches to understand and analyse rural livelihoods and
equip students with the necessary knowledge, skills and practices to promote livelihood options
for the rural poor.
Course Objectives
•
•
•
•

To provide an understanding of linkages among poverty, livelihoods, national economy,
policies, and resources in rural areas
To acquaint the students to the farm-based and non-farm rural production system
To discuss the conceptual frameworks related to livelihood promotion
To discuss how livelihood promotion can be undertaken

Course Contents
Rural Production Systems: History and evolution of rural production systems including nonfarm activities; Rural farming systems: Cropping systems, Livestock systems, Fisheries and
Agro-forestry systems, the role of rural non-farm activities in rural development.
Rural livelihood approaches: Concept of livelihoods, livelihood strategies of rural poor,
livelihood principles which are people-centered (bottom-up) to enable rural men and women to
men and women build assets and develop their skills to access new opportunities for income
generation and employment.
Conceptual Frameworks: Sustainable Rural Livelihood Frameworks
Livelihood Promotion: Major livelihood programmes in India, livelihood promotion by
different agencies.
Designing Livelihood Interventions: Household Portfolio Mapping, Market Assessment,
Triangulation, External Environment Analysis, Sub-sector Analysis, Holistic Approach to
Livelihood Promotion.
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Text Book /course material: Compiled reading material from various sources

Reference Books:
1. Rural Development: Putting the last first. Robert Chambers
2. Datta, Sankar, Vijay Mahajan and Gitali Thakur (2009) A Resource Book for Livelihood
Promotion, Third Edition, Hyderabad: The Livelihood School and BASIX
3. Ruedi and Ruedi Hogger (Eds) (2004) In Search of Sustainable Livelihood Systems:
Managing Resources and Change, New Delhi: Sage Publications
4. State of India’s Livelihoods ( SOIL) reports
Evaluation:
Class Participation
Quizzes
Assignment
Mid semester examination
End semester examination

- 10%
- 10%
- 20%
- 20%
- 40%
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MANAGERIAL ANALYSIS AND COMMUNICATION
Credit: 2.0
1. Rationale
Communication is perceived as a viscous force for binding any project and providing it direction
and impetus. More specifically in a development organization, balancing among the various
components, facilitating and assessing progress and administering the flow of information
tailored in form and hierarchy that would best fulfill the aspirations is the key. In the background
the process of decision making and the model of communication influence this daunting task of
winning all the stakeholders at various stages. Therefore the strategies are to carefully crafted,
and the professional joining in the network should be well aware of the permutations and
combinations.
Both theoreticians and practitioners agree that establishing an effective information channel
which can derive an outcome is one of the most complex tasks. The process starts with the way
of thinking, which is designated as decision making. Channelizing for information flow both
upward and downwards with regards to decisions is the primary element. The professional
joining in the framework should be able to analyse the situations, influence the decisions and
communicate to various levels. This requires the improved skill-set in understanding, analyzing,
developing concepts, evaluating various options available, and preparing plans for effective
communication with content, channel, mode of delivery and the accessories related.
In the given situation, the students joining in the sector would be required to think through, plan,
and deliver various communication packages as an integral part of any project they work on.
They would also be required to integrate the information packages with ICT models to enhance
the reach. At the same time would pass through various typical situation, where decision making
would determine the way forward. Therefore there is a felt need of improving the capacity of the
MBA – RM students with communication and analytical skills, fundamentals of information
systems and communication models with best practices and innovations including IT enabled
platforms.
2. Objectives
Managerial Analysis and Communication (MAC) is an introductory course in the management
framework more inclined to the typical rural scenario. The broad objective is to develop core
strength in undertaking two key functions – “decision making and communicating”. It would
orient the students in analytically assessing & interpreting the issues, effective use of channels
for information, education & counseling and good written communication & presentation. It
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would help to design internal and external information flow integrating decision support system.
The course would help the students to :
•
•

3.

Understand the functions of management and decision making process with required
structured analytical skills in an development organization, and
Practice the effective process with suitable and innovative models, contents and channels
for operational and strategic communication and policy advocacy.
Outline

Since the professional requirement in profit, non profit and hybrid models are different, the scope
of the course demands for almost all forms of communication style & media to understand.
Three distinctive modules will be developed to comprehend deliver the gamut of
communication.
1.Managerial Analysis
2.Strategic Communication
3.Operational Communication
The Managerial Analysis refers to various problem situations, their information gathering,
analysis at various stages and process of networking. It is mandated to expose the students, the
science and art of decision making in a business and service environment. It will briefly cover
the functions of management, various crisis & problematic situations, information gathering &
reporting, decision making cycles & thought process, behavioral studies of the stakeholders and
stages of corporate communication & relationship management. It would also touch upon basic
communication models and knowledge management.
The Strategic Communication refers to activities that position a development project and its
issues within the broader development agenda, advocate for the primary stakeholders, and
forging links with the public and private sector for branding. It involves both internal and
external communication, thus would cover oral & written communication tools, presentation
techniques, policy briefing & advocacy tools including meetings, workshops & brainstorming,
documentation & report writing and various communication technologies.
The Operational Communication refers to messages and channels that support the
implementation of various development models, including process communications (rules, roles,
responsibilities) and thematic communications (finance, management, technical etc.). It broadly
replicates the traditional concept of Information, education and counseling for the primary
stakeholders and internal frontlines. It would broadly cover the processes & fundamentals of
gateways, facilitation skill, behavior change communication / communication for change,
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creative & inter-personal channels, adult learning principles, audio-visual media and tools and
techniques for planning & implementation of IEC.
Concisely saying the course would establish a clear understanding of mechanisms and processes
to be developed and implemented for effective flow of information among the primary and
secondary stakeholders in a development project with policy advocacy.
4. Pedagogy
It is needless to maintain that these managerial functions require deep study of behaviours and
practice, practice & practice for long. But a participatory approach can make this course more
effective and practice like. The following approach and methodologies would be adopted for the
teaching apart from the power-point based lectures with question answers.
1.Persuasive approach
2.Group discussion and problem solutions
3.Case study analysis and representation
4.Group work and presentations
5.Mock assignments and role-plays
6.Other participatory training methodologies
The method would establish a two-way vertical and horizontal flow of information, facilitate
participation of students, developing continuous need identification mechanisms and use
traditional forms and modern technology judiciously. The classroom process will augment
thinking process and stimulate action in the brain to create a practicing environment. Various
assignments will also be given with case studies and reporting pages.
Materials will be used from various development case let papers / publications, prepared notes
by evaluators / researchers and extracts from business communication books / publications.
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ORGANIZATIONAL BEHAVIOUR
Nature: Compulsory; Credit: 2.0
1. Course Objectives:
Understanding the dynamics of individual and interpersonal behavior in organizational setting;
Developing students’ knowledge and competence to deal with human problems of management;
Developing Students’ awareness and insight for personal and professional growth; Making
students aware about group formation, dynamics, functions and its effective management;
Understanding and designing organization structure and appreciating the impact of size, strategy,
technology, environment, power and culture on organizational dynamics and its effective
functioning.
2. Course Content:
Introduction to OB and the concept of the Individual in the Organization: Introduction to OB,
Attitudes and Job Satisfaction, Emotions and Moods, Personality, Perception, Motivation
The Group and Organization Behavior: Understanding Groups, Teams, Communication,
Leadership, Conflict
The Organization Structure: Organization Structure, Organization Culture, Organization
Change
3. Course Text books:
Text Book

Author/Publication

Organizational Behavior, Latest Edition

Stephen P. Robbins, Judge &
Sanghi/ Pearson
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Development Perspectives
Nature: Compulsory
Credit: 2.0 (2-0-0)
Background
Development is a keenly discussed issue across the world with multiple and competing
perspectives. It needs to be understood by the critical examination of different theoretical
perspectives based on which it is built. Further, it is essential to understand the rural area
development in the Indian context.
Objectives
1. To provide an introduction to the core issues and challenges of development
2. To discuss the key dimensions and paradigms of development
3. To bring a holistic and balanced view of development based on various disciplines such
as economics, sociology, political science, anthropology and public administration
4. To orient the participants on issues of rural development in the Indian context
Modules:
Module 1: Development-a historical and conceptual overview, development theories, basic
needs, poverty and inequality, education, health and human development, population and
development, unequal development and development disparities
Module 2: Sectoral issues in development, agriculture sector and development, industry sector
and development, service sector and development, trade and development
Module 3: Development paradigms – technology and development, environment and
sustainable development, millennium development goals to sustainable development goals,
marginalization, participatory development, empowerment of women and vulnerable
communities, inclusive development, ethical approach to development, alternative development,
post-development, development with gender perspective, human rights
Module 4: Rural development in Indian context, territorial development, market, state and other
actors, rural development governance institutions and rural development administration
Evaluation:
Class Participation: 10%, Quiz – 20%, Assignment – 10%, Mid-Semester – 20 and End-Semester
– 40%
Text Book:
BK Pattanaik (2017), Issues and Challenges of Development: An Introduction, Sage, New Delhi,
ISBN 9789386062185
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MACRO ECONOMIC ANALYSIS
Credit: 2.0
Course Objectives
This course is designed to enhance the students' knowledge on macro economic analysis with
special focus on Indian economic scenario. Moreover, it would provide skill orientation on the
measurement of different macroeconomic variable and its contextual interpretation. The
following are the specific course objectives: to familiarize with important macroeconomic
concepts, problems, principles and policies; to improve the ability of the students to measure and
interpret different microeconomic variables and relate them with the recent situation.
Course Syllabus:
Introduction to macroeconomics and current macroeconomic scenario
This module will start with the introduction to macro economics and give an exposure to the
overall macroeconomic scenario of India. At the end of this module, the students will able to
appreciate the need of macroeconomic analysis for rural management
Macroeconomic variables: Measurement and interpretations
This module will cover the important macroeconomic variables with their measurement and
interpretations. It includes the variables related to national income accounting, money supply
(banking: RBI & commercial banks) inflation, unemployment, interest rates, and union budget.
One of the important features of this module is that it attempts to answer the question ‘why is
this measure important’. Moreover, it will also cover the different dimensions of fiscal policy.
Behavioural and technological functions
This module answers the following important questions.
What drives business investment decisions? What drives household consumption?
What is the link between consumption and savings? What role can the govt. play in shaping
spending? What does affect supply of and demand for money?
Equilibrium in the money
market
Economic fluctuations and stabilization: Principles, institutions and instruments
This module covers the goods market (IS curve), money market (LM curve) and IS-LM
equilibrium. It also covers AD-AS equilibrium (both short-run and long-run). It also includes
business cycles, banking and monetary policy.
Course Materials
A text book D' Souza, E. (2012). Macroeconomics. Delhi: Pearson
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Rural Marketing Communication & Product Management
Nature: Compulsory
Credits: 2 (2-0-0)
Objective:
The course is organized in two sections.
Objective of the first section of the course is to understand what advertising is and its role in
brand promotion and the economic effects of advertising. It also aims to enable the students to
identify, analyze, and understand the advertising environment & to enable them to prepare the
advertising message and prepare advertising strategy
The second section of the course aims to develop concepts and skills necessary for marketing
decision making. The course will also focus on the major elements of marketing mix – the 4Ps. It
will offer an insight into the roles of a product manager and will deal with activities like product
/category planning, product launching, pricing, communication and overall strategizing. This will
also offer the students an understanding of the fundamentals of brand building, analyzing and
managing the products through different stages of the product life cycle.
Course Outline
Section 1
Integrated Rural Marketing Communication Tools: How they supplement and
complement each other: Advertising, Sales Promotions, Direct Marketing, Event
Management etc
Rural Advertising Campaign: Goals & Objectives - an overview
Communication objectives, Advertising planning stages: budget, brief, Creative, Media,
Production and execution
Rural Campaign Planning
Stage I - Components of a communication brief. Developing the communication
brief & creative communication strategy relevant for rural and agri consumers
Stage II - Developing the media strategy for rural areas, Media Characteristics
and Planning Process
Campaign Execution & Evaluating the effectiveness of an ad campaign
Digital and social media as new age communication tools for rural markets
Section 2
Major Elements of Marketing Mix – 4 Ps. Role of Product in the marketing mix
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Introduction to Product Management – Need of product management, Roles of
Product Manager
Developing product strategies – Elements of a product strategy, Target Customer
selection, Value proposition, Differentiation strategies
Managing product Life Cycle
New product development – Need, products/categories, Line extensions, Stages of new
product development
Brand Management - Introduction, Concepts in brand building process, creating a brand
identity, Branding strategy
Textbook and Pedagogy
Text Book – Marketing Management by Philip Kotler
Lecture, class discussion, guest lectures and projects will be followed as pedagogy to teach the
subject.
Course Evaluation
Components

Weights (%)

Quizzes

10

Assignments and Projects

30

Mid-sem examination

20

End-sem examination

40
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MARKETING RESEARCH
Credits: Two, Nature: Compulsory
Course Objectives:
The broad objective of the course is to provide the students a strong grounding in marketing
research methods and to make the students recognise the role of systematic information
gathering and analysis in marking marketing decisions, and to help the students acquire skills in
executing a full-fledged marketing research project.
Course Syllabus:
Introduction to Marketing Research:
Introduction to the course and context setting;
Marketing Research vs. Market Research; Decision Problems to Research Problems.
Problem Formulation and Research Design: Problem Formulation and Research Design:
Fundamentals and Mechanics. Defining the Research Problem and developing an approach.
Problem Formulation and Research Design: Research Proposal. types of Research: Exploratory
Research design. Types of Research: Descriptive Research Design. Descriptive Research Design:
Survey and Observation. Types of Research: Casual Research Design. Experimentation.
Data Collection, Preparation and Preliminary Analysis: Measurement and scaling.
Questionnaire design. Sampling, determination of sample sizes. Field work for data collection
and Data preparation. Preliminary data Analysis. Frequency distribution, cross-tabulation and
hypotheses testing.
Advanced methods of data analysis: Analysis of Variance and Covariance- ANOVA and
ANCOVA. Correlation and Regression. Classification and Prediction - Discriminant and Logit
Analysis. Market Segmentation- Cluster Analysis.
Report Preparation and Presentation: Report Preparation and Presentation
Industry Practices in Market Research: Industry Practices in Marketing Research
Course Materials: A text book
"Marketing Research An applied Orientation" by Naresh K.Malhotra and Satyabhushan Dash,
6th Edition, Pearson
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FINANCIAL MANAGEMENT
Credits: Two, Nature: Compulsory
Course Objective: This course is designed to explain the concepts of financial management and
their implications to business decisions. In this course, the participants will learn the concepts of
finance and their application
Course Syllabus
Background to Financial Decisions: Introduction & Overview of Financial management:
Corporations, meaning, role of a finance manager, firm goal, agency cost Overview of financial
markets, instruments, regulations; Reading Financial Statements, Balance Sheet, Income
Statement, Cash Flow/ Fund Flow statements and Ratios; Time Value of Money: Present value,
future value, valuation of annuities; Valuation of Securities, Equity shares, bonds, Risk &
Return, Define Return & risk and Measures of Return & risk, Risk-Return relationship, Portfolio
return: Two asset case, CAPM
Investment Decisions: Capital Budgeting Techniques: Investment decision the concept,
Evaluation Techniques Discounted cash flow techniques, NPV & IRR ; Cost of Capital: General
concept of ‘Cost of capital’, Cost of Equity, Cost of Debt, Overall cost of capital for a firm;
Preparation of cash flows for capital budgeting decisions
Financing & Dividend Decisions: Capital structure Theories: NI Approach, NOI Approach,
MM Hypothesis, Pecking Order; Dividend Theory: Walter Model, Gordon Model, MM Model;
Raising Long-Term Finance: Equity, Debt, venture funds, IPO
Working Capital Decisions: Working capital Management: Permanent and variable Working
capital, Determinants of Working capital; Working capital Finance: Trade credit, accrued
expenses, bank finance.
Course Materials:
A text book "Fundamentals of Financial Management" by Prasanna Chandra, 5th Edition, Tata
McGraw Hill Education Private Limited, New Delhi.
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Post Graduate Diploma in Community Development
PGDCD (2018-19)
The modified curriculum design of the PGDCD was approved by the Academic Council in Nov
2018. Alongwith that the following course outlines were also approved.
1. Natural Resource Management and Livelihoods
2. Constitutional Rights and Legal Entitlements
3. Governance & Local Self Administration
4. Interpreting Data for Community Development
5. ICT for Community Development
6. Language – Multi Lingual Communication (Two Semesters)
7. Laws & Policies
8. Climate Change, Sustainability and Traditional Knowledge Systems
9. Field Research Methods
10. Community Development through Financial Inclusion
11. Microenterprise and Agribusiness
12. WASH (Water, Sanitation and Hygiene) In Health
13. Field Segment

Curriculum Design approved by the Academic Council in Nov 2018
Semester I
Semester I - Theory
Sl. Course
Subject
Code
1. RM5211 Community Development, Theory Policy and
Practice
2. RM5241 NRM & Livelihoods
3. RM5221 Gender & Community Development
4. RM5261 Constitutional Rights & Legal Entitlements
5. RM5271 Governance & Local self administration
6. RM5251 Interpreting data for Community Development
Total of Theory
Practical
1. RM5253 ICT for Community Development. (I)
2. RM5231 Language – Multi lingual communication (I)
Sessional (weekly)
1. RM5263 Laws and Policies
Total of Practical and Sessional
Total of Semester I

1

L T P Total

Credit

3

0

0

3

3

3
3
3
3
3

0
0
0
0
1

0
0
0
0
0

3
3
3
3
4
19

3
3
3
3
4
19

0
0

1
1

2
2

3
3

2
2

0

0

2

2
8

1
5
24

Semester II
Semester II – ( Theory)
Sl. Course
Subject
Code
1. RM5242 Climate Change, Sustainability and Traditional
Knowledge Systems
2. RM5212 Social Change and Community Development
3. RM5214 Perspectives in Tribal Development
4. RM5232 Communication for Development
5. RM5282 Field Research Techniques
Optional (Any Two)
6. RM5244 Financial Inclusion
7. RM5246 Micro Enterprise & Agri Business
8. RM5272 WASH (Water, Sanitation and Hygiene) in Health
Total of Theory
Practical
1. RM5252 ICT for Community Development. (II)
2. RM5234 Language – Multi lingual communication (II)
Sessional
1. RM5274 Personality Development & Attitude Building.
Total of Practical & Sessional
Total of Semester II

Semester III (75-90 days)
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Outlines for the following two new courses are submitted for the consideration of the Board of
Studies on 23 March 2019.
1. RM 5252: ICT for Community Development II
2. RM5274: Personality Development & Attitude Building

2

Natural Resource Management and Livelihoods-RM5211

Introduction
Building the livelihoods of rural poor is crucial in addressing poverty. A number of studies have
been done to understand the concept of livelihoods. Besides various policies and programmes are
also being designed and implemented to enhance the livelihoods of poor. This course aims at
providing the understanding on the basics of livelihoods, various models and approaches in
livelihoods. It will help the students to understand and analyze rural livelihoods, especially in
tribal areas.
Livelihoods, especially those of tribal are particularly dependent on natural resources. This
course will also introduce the basic concepts of natural resource management. It will deal with
the theoretical and conceptual issues in analyses of governance and management of natural
resources, as well as to changing paradigms. The critical linkage between NRM and livelihoods
focusing in the tribal areas will also be dealt with.
Course Objectives
At the end of this course, the students will be able to:
• Develop a basic understanding on the concept and approaches of livelihoods
• Examine the various factors influencing the livelihoods of rural poor
• Comprehend the livelihood approaches adopted by livelihood promoting agencies
• Understand the importance of natural resources and its critical linkage with livelihoods,
especially in the tribal areas
• Understand the governance issues and mechanisms in natural resource management
Course Outline
Topic

No. of sessions

Module 1: Perspectives on Livelihoods
•

Significance of livelihoods enhancement in poverty reduction

2

•

Conceptualization of livelihoods

2

•

Livelihood portfolio of rural poor and tribal

2

•

Sustainable livelihood approaches ( SLA principles and

4

3

livelihood frameworks)
Module 2: Understanding NRM
•

Overview on Natural Resources – Triple Bottom Line (TBL)
and concept of Sustainable Natural Resource Management

•

Biodiversity – understanding concept, its importance, threats
and conservation; biodiversity hotspots, agro-ecological zones
of India

2

2
4

•

Water resources and their management

4

•

Land use classification and issues in land resource

4

•

Forests – Traditional forest management, Transition to more
participatory management - JFM, CFM, FRA’2006

Module 3: NR based livelihoods in Tribal areas
•

Land based livelihoods

4

•

Forest based livelihoods

3

•

Integrated farming systems

3

Total Sessions

36

Pedagogy
The course will link theory and applied topics through a combination of lectures, videos, case
study- based discussions and field-based observation.
Evaluation Components
Participation in Learning: 10 Marks
Quiz: 10 Marks
Mid term: 20 Marks
Assignments: 20 Marks
End Term Exam: 40 Marks
Text books and References

4

•
•
•
•
•
•

A Resource Book for Livelihood Promotion (Sankar Datta, Vijay Mahajan, Gitali
Thakur)
State of India’s Livelihoods (SOIL) reports.
Sustainable Rural Livelihoods: practical concepts for the 21st Century (Robert Chambers
and Gordon R. Conway)
Sustainable Livelihoods Guidance Sheets (DFID)
Community Natural Resource Management:Promise, Rhetoric, and Reality (Stephen R.
Kellert, Jai N. Mehta, Syma A. Ebbin, Laly L. Lichtenfeld)
Rural Common Property Resources: Contributions and Crisis (N S Jodha)
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Constitutional Rights and Legal Entitlements-RM5261
Introduction
The Indian constitution is the framework and the guiding principle of our polity. It is one of the
longest constitutions in the world, which has done a delicate job of spelling out the rights and
duties of all the citizens and has ensured the protection of different sections, particularly the
Scheduled Castes and Scheduled Tribes and Women. An understanding of constitutional rights is
an important element for every citizen to exercise and fulfill one’s rights and duties, but more so
for students of community development, who will as per the nomenclature, will work with
communities deprived of their rights and unable to access their entitlements. They will as a part
of the course design reach out to the most excluded invisible sections of India and help them
achieve their citizenship rights, within the framework of the law. Further there is a ever widening
spread of entitlements that is being provided by the Indian state for the poorest communities, but
with Odisha still defined as one of the EAG (Empowered Action Group) states by the
Government of India and a LIS (low Income State) by the World bank, many of these
entitlements are inaccessible to the sections who need them most and whom they are designed
for. The framework of deprivation can only be challenged by looking at a framework of rights
from an entitlement perspective, as well as asset building through diversifying livelihood.
This course will help the learner to address the twin aspects of rights and entitlements from the
perspective of the poor and the marginalized and develop an understanding of the constitutional
and legal guarantees.This course will also help the learner to understand the trajectory of the
development of the Indian constitution and the evolution of different laws and their relevance for
modern India.
Course Objective
1. To develop an understanding of the constitutional guidelines, which will help the learner to
understand the spirit of the preamble and the salient features of the Indian legal framework.
2. To generate critical thinking in the young learning on issues of exclusion, deprivation,
minority rights, women’s assertion from within the legal perspective of the Indian constitution.
3. To understand the nuances in the laws and critically appreciate the relevance of legal rights
and duties in a functioning democracy and its importance for the poor and excluded.
4. To examine the trajectory of the evolution of the Indian constitution and laws and the role of
the three organs of the state in enforcing it.
Course Outline
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Sl
1. a.
b.
c.
d.
e.
f.
g.
h.

2.a
b.

c.
3.a
b.
c.
d.
e.
4a
b.
c.

d.
e.

Topic

Sessions

Basic Concepts
What are Fundamental Rights – how many do we 3
have and what is the importance.
What are Directive Principles of State Policy – 2
Relevance today?
What are fundamental duties?
1
The emergence of the linguistic states
2
The emergence of Scheduled Areas
2
What is secularism? What is Basic Feature.
1
What is the meaning of a welfare state./Preamble?
2
What is a Republic? Why do we have a Republic 1
Day
Emergence of the Indian Constitution
The emergence of the Constituent Assembly
1
Some major debates of the Constituent Assembly on 3
concepts of Welfare, Secularism, Scheduled Areas,
Self Governance.
Some major constitutional amendments
4
Role of the 3 organs of the state at the Centre and states
What is the legislature, what is its role? Who elects 2
them. What is their composition
What is the executive, what is its role? How are they 2
selected?
What is the judiciary, what is its role? How are they 2
selected?
What are the constitutional roles of parliamentarians? 1
Film show on……………………..
2
The President, Prime Minister and Chief Minister
How is the president elected and what are his/her 1
roles?
How is the prime minister elected and what are 1
his/her roles?
How is the Chief Minister and Governor elected and 1
what are his/her roles?
Rights Framework
What is Human Rights? How is it distinct from Legal 1
Rights
What are the special entitlements for the SCs and 1
STs (Reservation in jobs and educaton) & Why is
Reservation important and what role does it fulfill?
36 (1.15 mins per class)

Pedagogy
• Lecture method to understand and analyse different constitution and the laws
7

•

Case studies of judgments

•

Films

•

Debates and Group discussion

Evaluation Pattern
1. Daily Recall, 10 minutes: 10%
2. Quiz: 10%
3. Assignment / Case Study/Debate: 40%
4. End Term Exam: 40%
References:
1. Constitution of India, M. Laxmikant
2. Political Science - BA Honours Semester I : University of Delhi 1st Edition - Praveen Jha
3. A HISTORY OF POLITICAL THOUGHT - Subrata Mukherjee, Sushila Ramaswamy
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Governance & Local Self Administration-RM5271
Introduction
After independence, India has experienced significant political and economic progress. However,
despite achieving success on several counts, there are still many challenges for the governance
system in our country. Corruption is one of the biggest factors that hinder efficient performance
of the economy. There is need to eliminate interface in the delivery of public services. It is also
necessary to adopt non-discretionary approach towards decision-making and initiate two-way
communication with the users. The concept of Good Governance has gained prominence around
the world in recent times.
In view of which, there is a need for the course on governance. The curriculum on governance
will enable the students to understand and analyse the dynamics of decentralized governance,
and, equip them with knowledge & skills in different cross-cutting areas. The curriculum is
dynamic in tune with the pressing needs and demands of governance, which includes eGovernance.
Course Objectives:
1. To acquaint students with the different aspects of governance and realise the significance
of democratic decentralization
2. To make students understand the essence of “good governance”, various initiatives under
good governance and internalize the importance of good governance in the development
process
3. To built perspectives on the need and role of ICT in promoting good governance
Course Outline:
Sl

Topic
Sessions
1. Basic Concepts
1. a.
Governance: Meaning and Features - Government and Governance – 2
Theories of Governance:
b.

Local Self Government- Overview of Panchayati Raj System in India, 2
What are the Powers of Gram Panchayat? Panchayat Samiti: Members of
Panchayat Samiti, Functions of Panchayat Samiti, Gram Sabha and
Gram Panchayat in India, PESA, Advantages and Disadvantages of
Local Self Government
c.
Decentralisation - Types: Deregulation, Deconcentration, Delegation and 2
Devolution – Major Principles: Subsidiarity and Autonomy
2. Decentralized Planning
2.a.
Introduction Planning: Evolution, Concept, Types, Stages, Decentralized 1
9

b.

Planning: History, Concept, importance and Approaches. Need for
Decentralized Planning - Difference between Centralized Planning and
Decentralized Planning
Models of Decentralized Planning- Kerala & Odisha
1

3. Development Administration
3.a.
Political and Permanent Executive: Relationship between Minister and
Secretary, Generalist and Specialists in Administration,:
b.
District Administration: Evolution and Importance- District Collector:
Changing Role of District Collector and Functions - Bureaucracy and
Development
Administration,
Challenges
for
Development
Administration
c.
Integrity in Public Administration- Anti -Corruption measures and
Machinery: Vigilance Organisations in Ministries, Lok Pal and Lok
Ayuktas
4. Good Governance
4.a
Dimension of Good Governance- Introduction, World Bank &
UNESCAP definitions, Governance Clusters, IMF’s view on good
governance
b.
Components of Good Governance: Accountability, Transparency,
Responsiveness, Equity & Inclusiveness, Effectiveness & Efficiency,
Rule of law, Participatory, Consensus (with case studies of successful
good governance)
c.
Role of Civil Societies in Governance
d.
Effective Programme design & Implementation
5. Initiatives of Good Governance
5.a.
Right to Information (with case study)
b.
Right to Public Service
c.
Right to Education
d.
Social Audit (with case study )

1
1

3

1

1

1
1
2
1
1
1

e.

Citizen Report Card

1

f.

Citizen Charter (CC), Issues in CC implementation, Reforms needed

1

g.

Concept of Whistle Blower

2

h.

Public Interest Litigation as a tool to improve governance

1

i.

Film Show on Social Audit
6. Local Government Finance & Accounting

10

1

6a

Problems of Resources for PRIs, Local Finance Structure of Village 1
Panchayats, Panchayat Samitis, Zilla Parishads, Local Finance in 14th
Finance Commission.

Accounting & Auditing Accountability – Utilization of Fund – 1
Maintaining Accounts – Linkage between Bank and Local Bodies;
Auditing: Local Fund Audit - Social Auditing and Local Governments –
Audit by District Administration
7. e- Governance
7.a.
Understanding Government’s Goals and Objective, Need for 1
Transformation in Government & need for e- governance
b.
Definition of e-Governance, Maturity model of e- governance, Type of 1
interactions, e- governance case study & Benefits of e-Governance
implementation
b.

c.

Understanding the concept of Common Service Centre (CSC)

1

d.

Understanding e- Panchayat and use of ICT in governance with case 1
study on Computerisation of Panchayats

e.

Understanding the concept and importance of Aadhar for better 1
governance

f.

Understanding the concept and benefits of m- Governance (with case 1
study)
36
sessions
(41.4
hours @
1.15 mins
per class)

Pedagogy
•

Lecture method to understand and analyse

•

Case studies

•

Films

•

Debates and Group discussion

Evaluation Pattern:
5. Daily Recall, 10 minutes: 10%
11

6. Quiz: 10%
7. Mid Term Exam: 20 %
8. Assignment / Case Study/Debate: 20%
9. End Term Exam: 40%

References:
1. G Subba Rao, PN Roy Choudhury (2016) Good Governance in India. New Delhi :Access
Publishing
2. S N Mishra, Anil D Mishra & Sweta Mishra (2003) Public Governance and
Decentralisation. New Delhi: Mittal Publications
3. LC Jain (2005) Decentralisation and local governance, New Delhi: Orient Long man
Private Ltd.
4. SC Chahar (2005) Governance at Grassroots in India. New Delhi: Kanishka Publishers
………………………..
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Interpreting data for community development-RM 5251.
Introduction
The knowledge of elementary Statistics, data analysis and interpretation is essential for any
development professional working with the community. Such professionals need basic statistical
techniques for using various studies that they conduct like baseline study. The knowledge of data
analysis and interpretation is essential for understanding any data or making presentations in
various forums. In social sciences, both managerial and the development sector, quantitative
techniques play a major role in conducting any research, be it qualitative or quantitative.
Course Objectives
1. To equip the students with the basic understanding of some mathematical techniques and
their managerial applications.
2. To equip the students with elementary statistical Techniques to aid in decision making in
rural management and development management situations.
3. To impart the knowledge of data analytics and interpretation for community development
research.
Course Content
Elementary Mathematics:
1. Number Systems: Elementary Ideas on Number Systems
2. Ratio, Proportion and variations
3. Permutations and combinations
4. Interest and Annuities: Simple and Compound Interests, Discount and Annuities
5. Elements of Algebra: Solving Simultaneous Equations and Quadratic Equations, Progression
(AP, GP, HP).
Statistics for Management:
1. Introduction: Classification of Data, Presentation of Data: Graphic & Tabulation.
2. Exploratory Data Analysis: Types of data including categorical and continuous, missing
values and outliers, Measures of Central Tendency: Mean, Median, Arithmetic,
Geometric and Harmonic mean, Quartiles, Deciles, and Percentiles. Measures of
Dispersion: Range, Mean dev., Quartile Dev, Standard dev, Variance, coefficient of
variation. Measures of Skewness and Kurtosis,
13

3. Simple Correlation and Regression: Relationship between two variables, covariance and
correlation; both Carl Pearson’s and rank correlation, Linear Regression.

Session
No.

Topic

Pedagogy

Reading Material

Lecture and problem
solving

Chapter 1, book 1 and
additional materials

Elementary Mathematics:
1-2

Elementary Ideas on
Number Systems

3-5

Ratio, Proportion and Lecture and problem
solving
variations

Chapter 2, book 1

6-8

Permutations
combinations

and Lecture and problem
solving

Chapter 3, book 1

9-13

Interest and Annuities: Lecture and problem
Simple and Compound solving
Interests, Discount and
Annuities

Chapter 6, book 1

14-18

Elements of Algebra:
Solving Simultaneous
Equations and
Quadratic Equations,
Progression (AP, GP,
HP)

Lecture and problem
solving

Chapter 8, book 1 and
additional materials

Lecture and problem
solving and case analysis

Chapter 2, 3 and 4, book 2

Lecture and problem
solving and case analysis

Chapter 5, book 2

Statistics for Management:
19-24

Introduction
Types of data
Descriptive Analytics
1
Presentation of Data
Tables
Graphical Presentation

25-30

Descriptive Analytics
2
Measures of Central

14

Tendency

31-36

Descriptive Analytics
3

Lecture and problem
solving

Measures of
Dispersion

and case analysis

Chapter 6, book 2

Positional measures
Mean deviation
measures
37-42

Measures of
relationships between
variables:

Lecture and problem
solving

Chapter 15 and 16, book 2

and case analysis

Correlation and
Regression
43-46

Time series analysis: Lecture and problem
Components of a time solving
series, trend, seasonal,
cyclical and irregular
variations
and
forecasting

Chapter 18, book 2

47-48

Index numbers: Uses,
problems in
construction, price
index numbers,
quantity index
numbers and value
index numbers.

Chapter 20, book 2

Lecture and problem
solving

4. Time series analysis: Components of a time series, trend, seasonal, cyclical and irregular
variations and forecasting.
5. Index numbers: Uses, problems in construction, price index numbers, quantity index
numbers and value index numbers.
Evaluation components:
Quizzes 20
Assignments 20
Mid semester exam 20
15

End semester exam 40

Text books:
1. SP Rajagopalan and Sattanathan R (2009), Business Mathematics, Second edition, Tata
McGraw Hill, New Delhi (Book 1)
2. GC Beri (2005), Statistics for Management, Second edition, Tata McGraw Hill, New
Delhi (Book 2)
References:
1. Statistics for management and economics by Gerald Keller, 10th Edition, Cengage
Learning, 2014
2. Fundamentals of Statistics by S.C. Gupta, 6th revised and enlarged edition, Himalaya
Publishing house limited, 2004
3. Business Mathematics by D R Agarwal: Vrinda Publications (P) Ltd.
4. J K Sharma (2007), Business Statistics, Second Edition, Pearson Education, New Delhi.
5. Richard I Levin and David S Rubin (1998), Statistics for management, 7th edition,
Prentice Hall India, New Delhi.
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ICT for Community Development(I) –RM 5253
Introduction
Knowledge of computers and computer usage has become an essential part of the work
environment in all modern working systems. Governance in community development
organizations currently mandatorily requires a knowledge and exposure to computer usage and
skills. Good presentations skills, number crunching skills are essential requirement not just for
managers, but also for the supervisory cadre in both the government and non government offices.
Understanding and use of search engines and e- communication increase the efficiency and
information bases, making work more effective.
Course Objective
1. To introduce the students to the concepts of Computer Basics, Operating systems.
2. To provide hands on exposure to general computer usage like MS Office – WORD, Excel,
Power point and internet Applications
Course Outline:
Introduction:
1.1. The evolution of computers.
1.2. Classification of computers.
1.3. Computer Generation & Classifications.
1.4. Block diagram.
1.5. Input-output devices.
1.6. Description of Computer Input Units.
1.7. Other Input Methods.
1.8. Computer Output Units.
2. Operating System concepts:
Different types of operating systems.
2.1. Functions of an operating systems.
2.2. DOS commands, working with Windows.
MS Word:
2.3. Introduction to Microsoft Word.
2.4. Working with Documents and the Keyboard.
2.5. Navigating Through a Word Document.
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2.6. Basic Text Editing.
2.7. Text Formatting.
2.8. Paragraph Formatting.
2.9. More Ways to Format Text and Paragraphs.
2.10.
Style Formatting.
2.11.
Page Formatting.
2.12.
Templates.
2.13.
Working With Graphics and Pictures.
2.14.
Tables.
2.15.
Mail Merge.
3. MS Excel:
3.1. Introduction to MS Excel.
3.2. Navigating Excel.
3.3. Worksheets and Workbooks.
3.4. Entering Information into MS Excel.
3.5. Introduction to Working with Cells, Rows, and Columns.
3.6. Formatting Data and Cells.
3.7. Formatting Rows and Columns.
3.8. Editing Cells, Rows, Columns, and Worksheets.
3.9. Introduction to Formulas and Calculations.
3.10.
Working with Formulas and Functions.
3.11.
Maintaining Worksheets.
3.12.
The What-If Analysis.
3.13.
Adding Images and Graphics.
3.14.
Charts and Diagrams.
3.15.
Creating Data Lists.
3.16.
Managing Data.
3.17.
Pivot Tables and Charts.
3.18.
Printing Worksheets and Workbooks.
MS PowerPoint
3.19.
3.20.
3.21.
3.22.
3.23.
3.24.
3.25.
3.26.
3.27.
3.28.
3.29.
3.30.
3.31.
3.32.

Introduction to Microsoft PowerPoint.
The Basics of Creating Presentations.
Applying Themes and Layouts to Slides.
Working with Objects.
Entering, Editing, and Formatting Text.
Working in Outline View.
Proofing Presentations.
Notes.
Inserting Pictures, Graphics, Shapes, and Other Things.
Inserting Tables into Presentations.
Charts and SmartArt.
Adding Sound and Video.
Adding Transitions and Animation.
Master Slides.
18

3.33.

Printing and Running Slide Shows.

4. Internet Basics:
4.1. Client and Servers.
4.2. Host & Terminals.
4.3. TCP/IP.
4.4. World Wide Web.
4.5. Hypertext.
4.6. Uniform Resource Locator (URL).
4.7. Web Browsers.
4.8. Domain Name.
4.9. Internet Services Providers.
4.10.
Internet Security
4.11.
Internet Requirements.
4.12.
Web Search Engine.
4.13.
Email & Social media.
4.14.
Internet Services.
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Language – Multi lingual communication (I) – RM5231
Rationale
Language is an important vehicle for communication. Language skills strengthens our ability to
put across our views and experiences and also give us access to a vast amount of literature
available in different sites. Poor communication an often be the biggest obstacle in achieving
one’s goals. communication in English as well as the local language helps in successful
interactions, both as a professional and a business person.
Tribal students who are the main learners in this course on community development join the
course most often with very rudimentary knowledge on the subject; this stands as a serious
impediment in their understanding and articulation of the different courses, whose lectures and
materials are all delivered in English. Inspite of good cognition skills, the barrier of language
stands as a challenge for the learner to express what s/he has learnt in the different courses.
This course will help the learner by addressing his English and Odiya language skills, and help
him to better articulate the requirements of his professional life.
Objectives:
1. To equip students to meet the literacy demands of everyday life
2. To empower students to communicate effectively
3. To develop students’ aesthetic appreciation of literature
4. To encourage students to express themselves creatively.
Semester I
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Semester II
Pedagogy
•

Lecture method to understand and analyse

•

Case studies

•

Films

•

Debates and Group discussion

Topic
1.
Reading
comprehension

2. Composition

Details
Sessions
and Improving vocabulary and advanced question 12
and answers through literature reading. (10
stories)

A. Writing précis
B. Writing Short stories
C. Understanding and reading English literature

Topic
1.
Reading
3.Spoken
English
comprehension

12

Details
and Spellings, word meaning and simple question
1..Conversation
onstories)
different topics
and answers. (10
2.Story telling
3.Understanding
different
accents
and
appropriate
pronounciations.
2. English Grammar and Understanding the appropriate use and etymology
Composition
of
4. Odiya reading and Spellings,
A. Nouns word meaning and simple question and
comprehension.
answers.
(10 stories)
B. Pronouns
C. Adjectives
D. Articles
E. Verbs
F. Tense
G. Preposition
H. Conjunction
I. Interjections

Sessions
12
12

3. Composition

A. Letter writing informal and formal
B. Essay writing
C. Paragraph writing
D. Picture composition

12

4. Spoken English

1.Greeting each other
2.Conversation on different topics
3.Story telling21
4.Acting in pairs and writing dialogue

12

12
12

48

Evaluation Pattern:
10. Daily Recall, 10 minutes: 10%
11. Quiz: 10%
12. Mid Term Exam: 20 %
13. Assignment / Case Study/Debate/story writing: 20%
14. End Term Exam: 40%
References:
1.Wren and Martin English Grammar and Composition
2.Workbook Honeycomb by Ramachandran Shankaran
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Laws & Policies-RM 5263
Credit: 1
Introduction
Law and policy plays a major role in the conservation and management of natural resources and
sustainable development. This course intends to introduce the students to Law and Policy in the
field of Forest, Water, land, Health, Education & and sustainable livelihoods. The course would
be divided into three broad areas. The first part would cover the basic concepts and principles of
Laws on the aforesaid fields. The second part would be divided into specific introductory
modules on forests and wild life including bio-diversity related laws; and Water related laws. At
the end of the course it is expected that the students would be familiar with the overall Law and
Policy regime of the country for overall development of tribal areas. It is expected that the case
studies would equip them with basic knowledge and skills to understand law and policy issues.
Course Objectives:
1. To explain the role of law, policy and institutions in the conservation and management of
natural resources and sustainable development
2. To equip the students with the knowledge and skills needed for interpreting laws and
policies
Course Outline:
Sl

Topic
Sessions
8. Basic Concepts
1. a.
An introduction to the legal system; Constitution, Law making process, 2
Indian Judiciary, Writ petitions, PIL–Judicial activism
b.

Directive principles of State
Characteristics of good law

Policy,

Bills,

Act,

Ordinances, 1

9. Policy
2.a.
Characteristics of good policy and various policy instruments/tools
b.
Policy making process and role of various actors
c.

2
2

Important Policies- National Policy for Farmers 2007, National Water 2
Policy 2012, National Forestry Policy, 1988/ Draft Forest Policy 2018

10. Laws
3.a.
Important laws- The Indian Forest Act, 1927, The Wildlife Protection 1
Act, Rules 1973 and Amendment 1991, The Wild Life (Protection)
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Amendment Act, 2006, The Forest (Conservation) Act, 1980
Schedules Tribes and Other Traditional Forest Dwellers (Recognition
and Forest Rights) Act, 2006
The Right to Fair Compensation and Transparency in Land Acquisition, 1
Rehabilitation and Resettlement Act, 2013 (also Land Acquisition Act,
2013)
12
session13.8
hours @
1.15 mins
per class)

b
c.

Pedagogy
•

Lecture method to understand and analyse

•

Case studies

•

Films

•

Debates and Group discussion

Evaluation Pattern:
15. Daily Recall, 10 minutes: 10%
16. Quiz: 10%
17. Mid Term Exam: 20 %
18. Assignment / Case Study/Debate: 20%
19. End Term Exam: 40%

References:
5. Kuldeep Mathur (2013) Public Policy and Politics. New Delhi: Oxford University Press
6. Kuldeep Mathur, James Warner BJorkman (2009) Policy making in India. New Delhi:
Har Anand Publications
7. Nupur Tiwari, Indian Institute of Public Administration (2016) Tribal self-Governance
PESA and its implementation. New Delhi: Rawat Publications
8. Universal (2016) Forest and Wild Life Laws. New Delhi: Universal Law Publishing
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Climate Change, Sustainability and Traditional Knowledge Systems-RM5242
Introduction
The impact of climate change is seen more recently and more frequently. However it is the
poorer and vulnerable who are hit the most. This course introduces the students to the concepts
of climate change, major causes and impacts of climate change. It then deals with the adaptation
and mitigation measures in climate change. There is also a growing recognization of the
knowledge of local and indigenous people, often referred to as indigenous knowledge as an
important source of climate knowledge and adaptation strategies. In many parts of the world
indigenous knowledge system have shown potential in the development of locally relevant and
therefore sustainable adaptation strategies. This course will specifically focus on these traditional
knowledge systems in adaptation and mitigation measures in climate change.

Course Objectives
At the end of this course, the students will be able to:
• Develop a basic understanding on the concept of climate change
• Understand climate change crisis and its impact
• Study adaptation and mitigation strategies for climate change specifically focusing on
traditional knowledge systems
• Understanding the significance of traditional knowledge systems in sustainable
development.
Course Content
1. Introduction to climate change (5 Sessions)
Climate, Weather and Season
Human contribution to climate change
Green house gases, their sources of emission and effect
Major causes of climate change- Industrialization, Deforestation
Carbon cycle
2. Effect of climate change (5 Sessions)
Effect on temperature, precipitation, sea level etc.
Observed trends and impacts of climate change vis-a-vis future trends and impacts
Effect on key sectors like Agriculture and Livestock
Effect on food security and food production, human health, livelihoods and poverty
Vulnerability assessment
3. Climate change and sustainable development (10 Sessions)
Concept of climate change adaptation
Risks and Assumptions
25

Different types of adaptation options
Climate resilient interventions in agriculture, livestock, energy, water, forest etc.
Linkage between Adaptation and development planning
4. Climate change mitigation measures (10 Sessions)
Green House Gases and the consequences
Strategies to bringing down emissions to safe level
Integrating mitigation and development planning
5. Institutionalization (6 sessions)
Carbon credit
Climate finance- National and International level
Different Climate Change Policies
Pedagogy
The course will link theory and applied topics through a combination of lectures, videos, case
study- based discussions and field-based observation.
Evaluation Components
Participation in Learning: 10 Marks
Quiz: 10 Marks
Mid term: 20 Marks
Assignments: 20 Marks
End Term Exam: 40 Marks

Text books and References
Indigenous Knowledge Systems and Climate Change Management in Africa. Edited by P.L.
Mafongoya and O.C. Ajayi.
Why Traditional Knowledge Holdsthe Key to Climate Change
Using traditional knowledge to cope with climate change in rural Ghana. B.A.
Gyampoh, S. Amisah, M. Idinoba and J. Nkem
Traditional knowledge and sustainable agriculture: the strategy to cope with climate
change
How India can learn to tackle climate change from its indigenous communities
Cultural values and indegenious knowledge of climate change and disaster prediction in
Rajasthan, India
Climate Change and Indigenous Peoples: A Synthesis of Current Impacts and Experiences
Background on the UNFCCC: The international response to climate change
Does Climate change affect all in same way? A case of Dadigurashee Village in Sindhuli
District, Nepal
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Climate Change Adaptation: A Case for Preventative Action and Risk Transfer
Climate Variability and Change: A Case Study in Flood-Prone Orissa
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Perspectives of Tribal Development – RM5214
Introduction
Tribal communities in India are faced with a contemporary challenge of adjusting their forest
based, sustenance economies to market driven neoliberal economies, a demand of the 21st
century socio-political ethics influenced by the global market. In this tussle, we have seen the
complete acculturation and assimilation of many indigenous groups not just in India, but
globally; but resistance in the face of hard economic compulsions challenging their survival is
also not unknown. The role of the state has been mixed, with legislations emerging supposedly to
protect tribal cultures and economies, but the very state has often turned perpetrator in alienating
resources in the guise of national interest and the right of the sovereign power. Rich resources,
but impoverished people are the realities of tribal India, with poor Human Development
Indicators and vanishing forest economies. Will the indigenous communities of India resist the
challenges thrown at them, by sustaining their village economies, their tradition and culture
associated with the forest and hills depends on the next generation of neo-literate Adivasi youth
and their commitment to the indigenous tradition.
The course objectives
This course is designed to introduce students to the ideas, methods and themes of the discipline
of Tribal Studies in India. The course will start with introduction on nomenclatures and
definitions of indigenous communities in India. It will also look at demographics, examining the
decadal growth rates as well as the dwindling of population among contemporary groups, factors
challenging their sustainability and impeding their progress. The human development indicators
of Indian tribal communities in comparison to other groups will also be discussed here.
This is a course also focusing on the contemporary challenges faced by tribal people in India,
and the major policy debates around their integration to a neoliberal market economy. In this
course student’s research specific challenges facing indigenous communities today. This
includes areas of language and culture, land rights, economics, governance, youth, education,
health, social services, environment, violence, healing, community development, repatriation of
cultural property, and decolonization.
Course Content
Module No

Sessions

1. Introducing the tribes in
India.

11

The major policy debatesA
historical
and

Topics to be covered
1. Demographics,
Nomenclatures
Definitions; Classifications – 3

and

2. Examining the policy debates among
stalwarts- Nehru and Panchsheel/ Verrier
Elwin and Tribals -2
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contemporary analysis

3. Tribal rebellions pre independence - 3
4. A resource rich people- Economic Reform
and the Adivasi -3

3. Protective laws for STs
in India.

6

5. PTGs and Micro Plans -2
6. Tribal Administration In India- TSPs-3
7. National Commission for STs – 1

4. Some major policies

8

8. PESA -1996 – 3
9. FRA and the Adivasi -2006, - 2
10. SC and ST Prevention of Atrocities Act-1
11. Draft Tribal Policy of India - 2
12. Loss of tribal languages and plurality -2

5. Tribal languages

4

13. Multi Lingual education – Experiments in
India - 2
14. Understanding Loss of Tribal livelihoodsTribal land acquisition and NTFPs…
OSATIP and LARR- 3
15. Public

5. Tribal Livelihoods

7

Policies

in

Enhancing

Tribal

Livelihoods -2
16. Community-led governance model on forest
resource management for sustainable forestbased livelihood-1
17. Empowering Tribal Communities Toward
Sustainable Livelihoods -1

Pedagogy
• Lecture method to understand and analyse different development and empirical theories.
• Films on Tribal issues
• Case studies/Discussions and Debates
• Field visit
Evaluation Pattern
20. Daily Recall, 10 minutes: 10%
21. Quiz: 20%
22. Assignment / Case Study: 10%
23. Mid Term Exam:20%
24. End Term Exam: 40%
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References:
1. STATISTICAL PROFILE OF SCHEDULED TRIBES IN INDIA, 2013: GOI
2. Reports of the National Commission of the SCs and STs - GOI
3. Tribes of India – The struggle for survival – C. V. F. Haimendorf
4. The Web of Poverty: by B. D. Sharma
5. Tribal Solidarity Movement- Surajit Sinha
6. Tribal revolts in Colonial Andhra- B. R.C. Reddy
7. Unbroken history of Broken Promises – B. D Sharma
8. Sustainability Guidelines for Livelihood – DFID.
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FIELD RESEARCH TECHNIQUES-RM5282

Programme: PGDCD
Credit: 3
Semester: III
Introduction
Importance of professionalism in development intervention especially at grassroots level has
been well recongnised. Moreover, field research methods, which is qualitative in nature, have
been increasingly applied to a wide range of empirical research in both business and
development area. Students meant for community development, therefore, need to improve their
knowledge and skill on field-based programme-focused research areas. They need to have
research perspective on the questions such as what, how, why, when and whom with respect to
the emerging socio-economic changes and challenges. Besides, it is also equally important that
the students need to understand different field research methods including participatory rural
appraisal, field survey and action research related to development work.
Course Objective
With the above background, the course objectives of Field Research Methods (FRM) are as
under:
1. To equip students with the understanding on the importance and use of field research;
2. To familarise students with the basics of field research;
3. To impart the knowledge on basic steps and processes of field research methods; and
4. To expose the students to Participatory Rural Appraisal (PRA), Field Survey and Action
Research.
Course Outline
Based on the course objectives stated above, the outline of the course is given as under.
Module-1: The course will start with the introduction to research so that the students would
appreciate the relevance of different types of research (especially field research) and
its usage.
Module-2: Planning for field research.
Module-3: Methods of field research.
Module-4: Participatory Rural Appraisal (PRA).
Module-5: Field Survey.
Module-6: Action Research.
Module-7: Data processing, interpretation and report writing.
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Teaching Materials and Pedagogy
Lecture, case analysis, class discussion and exercise on different field research problems and
methods will be followed as pedagogy to teach the subject. The compiled material will be given
as course material. ‘
Course Evaluation
Components
Class participation
Quizzes
Assignment
Mid-sem examination
End-sem examination

Weights (%)
10
10
20
20
40

Text Books and References
1. Research for Development’ by Sophie Laws, Vistaar Publications, New Delhi.
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Microenterprise and Agribusiness-RM5246
Introduction
The course on Microenterprise and Agribusiness is proposed to be structured in three parts. The
first part shall cover concepts essential for management of Microenterprise, the second part shall
provide insights on agriculture and agribusiness and the third part shall deal with management of
an agribusiness enterprise. The course design and approach shall be with combination of theory
and applications. Thus experiential sharing including through case study discussions becomes as
essential part of the pedagogy. The components proposed to be covered through the three parts
include:
Course Objectives
1. Impart basic understanding on the concept of micro- enterprises and agri business.
2. Understand the structures of organizations and the different principles of management of
business.
3. Examine the efficacy of the several performance management systems.
4. Understand the different links in agri- value chain.
Course Outline
Part I
•
•

•

•

Essentials of Management (1)
Enterprise Management (2,3)
o Types of Organisations
o Organisation Structure
o Organisation Management
o Resources Management
o Business and Revenue models
o Market Intelligence and Marketing
Business Planning (4,5,6 & 7)
o Business Opportunity/Feasibility Assessment
o Development of a Business Plan
o Monitoring and Evaluation
Performance Management (8)
o KRAs and KPIs
o Review and Revision;
o Decision Support Systems

Part II
•
•
•
•

Agriculture and Allied Sectors Overview (9)
Insights on Agribusiness (10)
Agribusiness opportunities – Conventional and Emerging (11,12)
Value addition/processing (13)
33

• Assessment of Agribusiness opportunities (14)
• Agri Value Chains; their development and management (15,16)
Part III
External environment of an Agribusiness (17)
o Policies and regulation
o State support to promote food and agribusinesses
• Illustrative approaches and models on: (18 to 22)
o Farmers’ Collectives
o Agri Value Chains
o Enterprise models
o Technology applications
o Access to resources
o Access to Markets
• Summary and Group Work Presentations on Business Plans (23 and 24)
Evaluation:
1. Midsem (40%)
2. Endsem (40%)
3. Internal evaluation (20%)
a. Group Work on Business Plans (10%)
b. Assignment: Drafting a Summary Business Plan on any Microenterprise or
agribusiness (10%)
References
1. A Concept of Agribusiness by John H Davis and Ray A Goldberg
2. Value Chain Guide Book – A Process for Value Chain Development, Agriculture and Food
Council of Alberta, Canada.
3. Financial Management by S C Kuchal
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WASH (Water, Sanitation and Hygiene) in Health-RM5272
Introduction
Adequate water, sanitation and hygiene (WASH) are essential components of providing basic
health services. The provision of WASH in healthcare facilities serves to prevent infections and
spread of disease. Yet, many health care facilities in low resource settings lack basic WASH
services, compromising the ability to provide safe care and presenting serious health risks to
those seeking treatment.
Improving WASH in health care facilities is now beginning to attract the attention of
governments, donors and the international public health community. A proposed target of
universal basic coverage of WASH in health care facilities by 2030 has been recommended for
inclusion in post-2015 UN Sustainable Development Goals (WHO/UNICEF, 2014a).
The course objectives
There is an urgent requirement globally for WASH personnel for health facilities as well as in
development organizations, who are driving the agenda of inclusion of WASH to meet
international standards to meet the challenges of high morbidity and cut maternal and infant
mortality in particularly developing countries.
This course will try to understand the contemporary challenges in the areas of health, with an
emphasis on water and sanitation. It will look at the nature of public health institutions and
government and private interventions around water and sanitation and the role of different
players in clearing the bottlenecks in maintaining international standards of WASH.
Course Content
1. Understanding Basic Concepts in WASH
2. Kaya Kalp Guidelines for WASH in Public Health institutions.
3. Identity and understanding the relationship of different socio-economic, environmental,
nutritional and biological factors influencing health of woman of reproductive age group,
adolescents and children.
4. Water and Sanitation Policies and their significance since independence
a. Central Rural sanitation Program
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b. Total sanitation Campaign
c. Nirmal Bharat Abhiyan
d. Swach Bharat Abhiyan
5. Budget allocations for Water and Sanitation in the different plan periods and the significance
of sanitation in Indian Planning and Policy.
6. WASH in Schools and Children’s care institutions.
7. Water and Sanitation & SDGs.
8. Gender and Sanitation – Raising Concerns of Women’s Health.
Pedagogy
•
•
•
•

Lecture method to understand and analyse different development and empirical theories.
Films on WASH
Case studies/Discussions and Debates
Visit to Health Centres

Evaluation Pattern
25. Daily Recall, 10 minutes: 10%
26. Quiz: 20%
27. Assignment / Case Study: 10%
28. Mid Term Exam:20%
29. End Term Exam: 40%
References:
1. Water, Sanitation and Hygiene in Health Care Facilities, UNICEF
2. KayaKalp Guidelines, Govt of India
3. Sustainable Development Goals, UN.
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ICT for Community Development.(II) – RM 5252
Nature: Compulsory
Credit- 2.0
Introduction
Knowledge of computers and computer usage has become an essential part of the work
environment in all modern working systems. Governance in community development
organizations currently mandatorily requires a knowledge and exposure to computer usage and
skills. Good presentations skills, number crunching skills, using word perfect for documentation
are essential requirements not just for managers, but also for the supervisory cadre in both the
government and non government offices. Understanding and use of search engines and ecommunication increases the efficiency and information bases, making work more effective.
Course Objectives
1. To introduce the students to the advanced concepts of Computer Basics and Operating
Systems.
2. To provide hands on exposure to general computer usage like MS Office – WORD, Excel,
Access and Internet Applications
Course Contents:
1. Computer Fundamentals:
1.1. Basic operating Procedure of Computers.
1.2. Block diagram.
1.3. Number System.
1.4. Operating Systems Basics
1.5. Working with Linux.
1.6. Introduction to Linux
1.7. Command line operations
1.8. Linux file Systems
2. Advance Word processing [MS-Word]:
2.1. Customize Using Styles and Themes
2.1.1. Create and Modify Text Styles
2.1.2. Create Custom List or Table Styles
2.1.3. Apply Document Themes
2.2. Creating Custom Graphic Elements
2.2.1. Create Text Boxes and Pull Quotes
2.2.2. Draw Shapes
2.2.3. Add WordArt and Other Text Effects
2.2.4. Create Complex Illustrations with SmartArt
2.3. Inserting Content Using Quick Parts
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2.3.1. Insert Building Blocks
2.3.2. Create and Modify Building
2.3.3. Insert Fields Using Quick Parts
2.4. Controlling Text Flow
2.4.1. Control Paragraph Flow
2.4.2. Insert Section Breaks
2.4.3. Insert Columns
2.4.4. Link Text Boxes to Control Text Flow
2.5. Using Templates
2.5.1. Create a Document Using a Template
2.5.2. Create a Template
2.6. Adding Reference Marks and Notes
2.6.1. Add Captions
2.6.2. Add Cross-References
2.6.3. Add Bookmarks
2.6.4. Add Hyperlinks
2.6.5. Insert Footnotes and Endnotes
3. MS Excel:
3.1. Performing Calculations
3.2. Create Formulas in a Worksheet
3.3. Insert Functions in a Worksheet
3.4. Reuse Formulas
3.5. Modifying a Worksheet
3.6. Manipulate Data
3.7. Insert, Manipulate, and Delete Cells,
3.8. Creating Advanced Formulas
3.9. Apply Range Names
3.10.
Use Specialized Functions
3.11.
Sort and Filter Data
3.12.
Use Summary and Database Functions to Calculate Data
3.13.
Visualizing Data with Charts Create Charts
3.14.
Modify and Format Charts
3.15.
Analyzing Data with PivotTables,
3.16.
Slicers, and Pivot Charts Create a PivotTable
3.17.
Filter Data by Using Slicers
3.18.
Analyze Data by Using Pivot Charts
4. Data Base Concepts using MS-Access
4.1.
4.2.
4.3.
4.4.
4.5.

Introduction to Microsoft Access
Create a Simple Access Database
Get Help in Microsoft Access
Working with Table Data Modify Table Data
Sort and Filter Records
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4.6.
4.7.
4.8.
4.9.
4.10.

Querying a Database
Join Data from Different Tables in a Query
Sort and Filter Data in a Query
Perform Calculations in a Query
Working with SQL Query

5. Internet and Web Applications
5.1.
5.2.
5.3.
5.4.

Basics of Networking
Internet Services.
Web Search Engine.
Email & Social media.

Evaluation:
4.
5.
6.
7.

Mid-Semester (40%)
End-Semester (20%)
Lab Test (20%)
Assignment (20%)

References
1. Introduction to Computers: Peter Norton
2. Computer Fundamentals: Sinha and Sinha
3. Microsoft office Word - Step by Step, 2003 – Mary Millhollon, Katherine Murray
4. Microsoft Excel- Step by Step, Curtis Frye
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Language – Multi lingual communication –II (RM 5234)
Introduction
Language is an important vehicle for communication. Language skills strengthens our ability to
put across our views and experiences and also give us access to a vast amount of literature
available in different sites. Poor communication an often be the biggest obstacle in achieving
one’s goals. communication in English as well as the local language helps in successful
interactions, both as a professional and a business person.
Tribal students who are the main learners in this course on community development join the
course most often with very rudimentary knowledge on the subject; this stands as a serious
impediment in their understanding and articulation of the different courses, whose lectures and
materials are all delivered in English. Inspite of good cognition skills, the barrier of language
stands as a challenge for the learner to express what s/he has learnt in the different courses.
This course will help the learner by addressing his English and Odiya language skills, and help
him to better articulate the requirements of his professional life.
Course Objectives:
1. To equip students to meet the literacy demands of everyday life
2. To empower students to communicate effectively
3. To develop students’ aesthetic appreciation of literature
4. To encourage students to express themselves creatively.
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Course Outline
Semester I
Topic

Details

Sessions

1.
Reading
comprehension

and Spellings, word meaning and simple question 12
and answers. (10 stories)

2. English Grammar
Composition

and Understanding the appropriate use and etymology 12
of
A. Nouns
B. Pronouns
C. Adjectives
D. Articles
E. Verbs
F. Tense
G. Preposition
H. Conjunction
I. Interjections

3. Composition

A. Letter writing informal and formal

12

B. Essay writing
C. Paragraph writing
D. Picture composition

4. Spoken English

1.Greeting each other
2.Conversation on different topics
3.Story telling
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12

4.Acting in pairs and writing dialogue

48

Semester II

Pedagogy
•

Lecture method to understand and analyse

Topic
1.
Reading
comprehension

2. Composition

Details

Sessions

and Improving vocabulary and advanced question 12
and answers through literature reading. (10
stories)

A. Writing précis

12

B. Writing Short stories
C. Understanding and reading English literature

3.Spoken English

1..Conversation on different topics

12

2.Story telling
3.Understanding
different
appropriate pronounciations.

4.
Odiya
reading
comprehension.

accents

and

and Spellings, word meaning and simple question and 12
answers. (10 stories)
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Total

48

•

Case studies

•

Films

•

Debates and Group discussion

Evaluation Pattern:
30. Daily Recall, 10 minutes: 10%
31. Quiz: 10%
32. Mid Term Exam: 20 %
33. Assignment / Case Study/Debate/story writing: 20%
34. End Term Exam: 40%
References:
1.Wren and Martin English Grammar and Composition
2.Workbook Honeycomb by Ramachandran Shankaran
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Course RM5274: Personality Development & Attitude Building
Nature: Compulsory
Credit- 1.0
Course Objective:
The objective of this course is to build self-confidence, enhance self-esteem and improve
overall personality of the students. This course aims at grooming the students through sensitizing
them about proper behavior, socially and professionally, in formal and informal circumstances.
Course Contents:
UNIT I Introduction to Personality Development
The concept of personality - Dimensions of personality – Theories of Freud & EricksonSignificance of personality development. The concept of success and failure: What is success? Hurdles in achieving success - Overcoming hurdles - Factors responsible for success – What is
failure - Causes of failure.
UNIT II Attitude & Motivation
Attitude - Concept - Significance - Factors affecting attitudes - Positive attitude – Advantages –
Negative attitude- Disadvantages - Ways to develop positive attitude - Differences between
personalities having positive and negative attitude. Concept of motivation - Significance –
Internal and external motives - Importance of self- motivation- Factors leading to de-motivation
UNIT III Self-esteem
Term self-esteem - Symptoms - Advantages - Do's and Don’ts to develop positive self-esteem –
Low self-esteem - Symptoms - Personality having low self esteem - Positive and negative self
esteem. Interpersonal Relationships – Defining the difference between aggressive, submissive
and assertive behaviours – Lateral thinking.
UNIT IV Other Aspects of Personality Development
Body language - Problem-solving - Conflict and Stress Management - Decision-making skills Leadership and qualities of a successful leader – Character building -Team-work – Time
management -Work ethics –Good manners and etiquette.
UNIT V Employability Quotient
Resume building- The art of participating in Group Discussion – Facing the Personal (HR &
Technical) Interview -Frequently Asked Questions - Psychometric Analysis - Mock Interview
Sessions.
Text Book: Prashant Sharma, Soft Skills: Personality Development for Life Success, BPB
Publications, New Delhi
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Reference Books:
1. Hurlock, E.B (2006). Personality Development, 28th Reprint. New Delhi: Tata McGraw
Hill.
2. Mile, D.J Power of positive thinking. Delhi. Rohan Book Company, (2004).
3. Pravesh Kumar. All about Self- Motivation. New Delhi. Goodwill Publishing House.
2005.
4. Smith, B . Body Language. Delhi: Rohan Book Company. 2004
Evaluation Components:
Class Participation - 10%
Quizzes
- 10%
Mid-term
- 20%
Assignment
- 20%
End-term
- 40%
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Field Segment(I) –RM 5284
The field segment requires the students to go for Field Work with NGOs and Corporations for a
period of 75 days. Before they go for Internship, they do a preparatory segment, which is for 3
days, where the students are taught Field Research techniques, which include a one day visit to a
village community and an empirical application of the social research techniques. Participatory
Rural Appraisal is a Field Technique that they learn and are taught how to use the tools.
The Field Segment in this program is at the end of the Semester I and II, as the learner is
expected to amalgamate praxis with theory and use the different analytical frameworks that s/he
has learnt in the course with communities. This program’s USP is in tutoring learners to
understand the nuances of community development and apply it to real situations.
Each student in the Field Segment has a Faculty Guide, selected on the basis of the topic that the
student has to choose, sent by the Partner NGO/Company as the internship topic. The students
are also provided with assignments based on their class work for practical application. The
students have to maintain a Field Note Book, which is submitted at the end of the Field Work.
They also send a weekly report to the Faculty Guide updating them of the progress of their
assigned work. At the end of the segment the students make a presentation both with the host
organization, as well as at the institute (KSRM). After this they submit their thesis to the
respective faculty guide.
Evaluation is done in a ratio of 70: 30 (70 – Presentation + Report Evaluation and 30 is marks
awarded by host organization).
The 70% weightage to be marked by School is done in this format.

Sl. No.

Components

Micro Planning

1.

Content

50

2.

Interpretation & Analysis

40

3.

Overall Presentation of report

10

Total

100

1. Content will include whether all the areas as specified in the reporting format (given by the
University) is followed, and basic information in each and every area is available. It must also
include whether the student has understood the rural contexts and the nature of rural societies
and institutions. (Basics)
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2. Interpretation of each of the findings from a socio economic perspective of the rural setting in
which the student was engaged in.
3. Overall presentation of the report – Flow of the report; the coherence of the information
provided.
The 30% weightage to be marked by the host organization is done in this format.

S. No.

1.
2.
3.
4.

Components
Understanding of the rural context in which s/he was
engaged as a part of the CDP.
Content/Focus of the presentation
Presentation(Flow, Communication, Time
Management)
Involvement/Learning

Total

Marks

20
40
20
20
100

47

